
GREATER LAFAYETTE MAGAZINE    1

Time for a  
Promenade
Time for a  
Promenade

BATTER UP! 
LOEB STADIUM'S 

GOT GAME 

PATIO DINING: 
FRESH AIR AND 

LOCAL FLAIR 

FARMERS MARKETS 
SET UP SHOP  

FOR THE SUMMER 

BATTER UP! 
LOEB STADIUM'S 

GOT GAME 

FARMERS MARKETS 
SET UP SHOP  

FOR THE SUMMER 

PATIO DINING: 
FRESH AIR AND 

LOCAL FLAIR 



2    GREATER LAFAYETTE MAGAZINE

Skip the waiting room. 
Save your spot in line and view 
same-day wait times at iuhealth.org.

©2021 IUHealth

Now available at Urgent Care and Lab locations.
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Garry Gumasing, PT, CWS, SVT-BIG Cert. , Director of Therapy - 22 years 
Nicole Hardy, RN, Director of Nursing - 19 years 
Dylan Johnson, LPN, Unit Coordinator-Rehabilitation - 4 years

Ken Thompson, Administrator - 21 years

At Saint Anthony Rehabilitation & Nursing Center, we believe in delivering the highest 
quality of client care. Our unparalleled expertise, commitment, and compassion assures 
that we provide the very best healthcare in each service we offer.

LONG-TERM CARE
• Neuromuscular Rehab
• Stroke Rehab
• Pain Management
• Respiratory Therapy
• Physical, occupational  
 & speech therapy
• Wound Care & Prevention

SHORT-TERM CARE
• Physical, occupational &
 speech therapy, both in/ 
 out patient services
• Cancer Care
• Cardiac Care & Rehab
• Diabetes Care
• IV Therapy

THE ONLY PRIVATELY-OWNED  
FACILITY IN LAFAYETTE 
 
1-1 SPECIALIZED THERAPY 
 
HIGH STAFF-TO-RESIDENT RATIO 
 
DAILY CHAPEL SERVICES TO MEET 
YOUR SPIRITUAL NEEDS
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More than anything else, the sounds of spring, I think, are what 
awaken my tired winter soul to what’s ahead. A cardinal high in an 
oak tree singing a jubilant song; a lawnmower revving outside an 
open window; or the crack of a ball against a baseball bat tells me 
that something good is starting to happen.

All over Greater Lafayette you’ll see the spirit of spring alive and 
well, and this issue of Greater Lafayette Magazine is here to cele-
brate that spirit. Let’s start with the opening of Loeb Stadium. The 
new-look Loeb debuted on March 31 with a baseball game between 
high school rivals Central Catholic and Lafayette Jeff, but the venue 
was built for more than baseball – look for other sporting events 
and even concerts. But if baseball’s your thing, you’ll want to catch 
a Lafayette Aviators game this summer (Page 52).

If warmer weather means al fresco dining in your book, you’re in 
luck. Greater Lafayette restaurants and bars have opened their  
patios so patrons can enjoy locally made dishes and signature 
drinks. Some spacious and others intimate, these outdoor dining 
experiences always offer a respite from the daily grind (Page 8). 
Bonus: dogs are allowed at some patio locations! 

For many, spring is ushered in with the opening of area farmers 
markets. Lafayette, West Lafayette and Purdue University mar-
kets show off locally grown and crafted goods sure to rev up your 
creative juices and appetites. Farmers markets also give patrons an 
opportunity to get to know the farms and farmers who share their 
produce and knowledge each week (Page 22).

Have you strolled the Riverside Promenade Deck? The scenic 
path along the Wabash River on the Lafayette side is a great spot for 
a quiet walk or a lunch. Lighting makes the venue accessible after 
dusk and promises to be a favorite summer destination  
(Page 38).

Finally, we’ll make a pitch here to support Greater Lafayette local 
businesses. On Page 46, learn about a handful of new businesses 
that have opened in the last several months – you can try anything 
from a carefully crafted cocktail to axe throwing.

Spring is calling. Can you hear it? Get out and make the most  
of it!
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Greater Lafayette Magazine captures the 
spirit and vitality of the people who call 
Greater Lafayette home and what it means 
to live, work and thrive here. It tells the 
region’s success stories, from business 
expansions, entrepreneurship, leadership 
and philanthropy to quality of life, arts and 
cultural events. Our hope is that readers of 
Greater Lafayette Magazine will become 
active participants in the world around  
them and join in our mission to make 
Greater Lafayette the place where progress, 
creativity and community come together.

AUDIENCE 
Greater Lafayette Magazine serves as the 
leading quality-of-life and business trade 
publication for the area. Leveraging our 
award-winning team of writers and design-
ers, Greater Lafayette Magazine attracts a 
diverse group of readers who are engaged 
in the community as consumers, visitors, 
business leaders, volunteers, residents and 
future residents of Tippecanoe County. This 
publication is for anyone that appreciates a 
good story that not only reveals something 
new about our community but offers insight 
and pride for the place we call home. 
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To advertise or to receive information about 
advertising in Greater Lafayette Magazine, 
contact Scott Walker at (765)742-4044.

PRINTER
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CIRCULATION
Greater Lafayette Magazine is published 
four times a year (January/April/July/
October), with a print distribution of 4,000, 
and up to 10,000 online subscribers/views. 
Distribution channels will include online, 
mobile, various newsstands, and pass-along 
venues including restaurants, businesses, 
organizations, community centers, hotel 
lobbies and healthcare facilities. 

Greater Lafayette Magazine is a publication 
of Greater Lafayette Commerce
337 Columbia St., Lafayette, IN 47901  
(765)742-4044 
greaterlafayettecommerce.com
Contact: (765)742-4044 
info@greaterlafayettecommerce.com

Editor, Greater Lafayette Magazine

Listen! 
Spring is calling.

WE ARE           TOGETHER

SUBSCRIBE TO GLM
Get to know the Greater Lafayette community by subscribing to Greater Lafayette  
Magazine. It’s easy! Go to greaterlafayettecommerce.com and click on the About Us 
tab. Then click on Greater Lafayette Magazine to view past issues and subscribe. 
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Let’s network. 
We’re proud to serve businesses in the 
Greater Lafayette area.

Meet our team (left to right): 

Chris Barsotti, Sales Account Manager 
Jody Hamilton, Business Development Director
Jason Monroe, Vice President, Sales & Marketing

Wintek has the tools and the expertise 
to evaluate your technology and make 
appropriate recommendations to 
maximize the efficiency and budget of 
your business. From fiber internet 
connections to data center services and 
IT consulting, we craft custom solutions 
to fit the unique needs of your business.

wintek.com  /  (765) 742-8428

Contact us today for a free, 
no obligation consultation.

B U S I N E S S  S O L U T I O N S
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Strengthening the fabric of our community.

As much as we are a financial institution, Old National is a group of parents, volunteers, artists, 
athletes, neighbors and friends. By making investments of our time, talent and treasure, we work 
with you to strengthen the fabric of our community. 

oldnational.com

Old National proudly supports the Greater Lafayette Community.

Lafayette 140 S. Creasy Ln (765) 446-3620  |  100 N 2nd St (765) 637-4370    West Lafayette 3503 Paramount Dr (765) 637-4663
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Warm spring weather means patio season is finally here.  
After months cooped up over the cold winter — a socially distant 
winter at that — we’re ready to soak up the sun while enjoying 
some amazing food and drinks. Luckily, Greater Lafayette has 
no shortage of terrific options for outdoor dining. Here are a 
few of our favorite spots. See you on the patio!   
 

Central Lafayette 
Parkside | 1902 Scott St. 

A Columbian Park staple for decades, Parkside reopened under new 
ownership just last year. The recently constructed patio opened in 
September and is nonsmoking, just like the reimagined restaurant. 
Outfitted with reclaimed lumber, polished concrete and a hanging gar-
den, the stylish outdoor ambiance is a welcome respite. With dinner 
specials, smoked meats and “the coldest beer in town,” we don’t need 
an excuse to stop by and stay a while. 

► facebook.com/theparksidelafayette 

Downtown Lafayette
Digby’s | 113 N. Fourth St. 

Tucked between two tall buildings, Digby’s patio may feel like an 
exclusive hideaway, and spaciously positioned tables along serpentine 
pathways dotted with trees lend an air of privacy. Its casual atmo-
sphere belies what is arguably the best patio view in town. Gaze at the 
Tippecanoe Courthouse soaring overhead as local music emanating 
from the outdoor stage wafts over you. Reservations accepted, and 
your pup can come, too.

► digbyspub.com 

East End Grill | 1016 Main St. 
A seasonally inspired scratch menu, creative cocktails and a mod-

ern, urban vibe have earned East End Grill a reputation as one of the 
hottest spots in town. The restaurant has become an anchor of upper 
Main Street since it first opened five years ago. Weekend nights, tables 
are hard to come by without reservations, even more so for the few 
available on the small dog-friendly patio. Reservations encouraged. 

► eastendmain.com 

Patio dining beckons as the weather brightens
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Lafayette Brewing Co. | 622 Main St. 
The first brewery to receive Indiana’s small brewers permit back in 

1993, Brew Co. — as it’s known to locals — brews traditional ales and 
lagers on site. The kitchen sends out generous portions of unique pub 
fare that would satiate any appetite. Whether you stop by on Pint Night 
(Wednesday), Flight Night (Monday), Seven Buck Sunday or any other 
night, a good time is certain.

► lafbrew.com
 

Red Seven | 200 Main St. 
Watch the world go by from your patio seat in the heart of downtown. 

From small plates to seafood to steaks, this new American restaurant of-
fers an upscale urban dining experience for everyone. The extensive line 
up of seasonally crafted cocktails and local brews are enough to make 
you linger for an evening. Dogs welcome. Red Seven accepts reserva-
tions; although patio seating can be requested, it is not guaranteed.  

► red7grill.com 
 

Sgt. Preston’s of the North | 6 N. Second St.
Is there a more popular patio in town than Sgt. Preston’s on a sunny 

day? The Canadian-themed bar has been a staple in downtown Lafayette 
for decades, serving up delicious grub backed by a full bar with week-
ly dinner and drink specials. Often featuring live music on weekends, 
your best bet is to head over early to snag a table or visit on Monday for 
Schooner Night. 21+ only. 

► sgtprestons.net 
 

South Lafayette
Rusty Taco | 3209 Builder Dr.

Relatively new on the scene, Rusty Taco quickly impressed with its 
diverse menu of street tacos that pack bold flavors. With its festive 
umbrellas and charming string lights, the Rusty Taco patio gives off the 
mellow vibe of a place where you want to kick back, relax and forget 
about your worries for a while. Rusty says, “Tacos are the most import-
ant meal of the day,” and we can’t disagree.

► rustytaco.com 
 

Teays River Brewing and Public House | 3000 S. Ninth St. 
This comfortable outdoor patio bedecked with picnic tables maintains 

a communal feeling even with sufficient social distancing. An extension 
of the laid-back scene that permeates inside, outdoor dining at Teays 
River features the same unique pub fare and tasty local brews. Bring 
Fido along; the patio is pooch friendly. 

► teaysriverbrewing.com 
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Walt’s Other Pub | 3001 S. Ninth St. 
Not only does Walt’s Other Pub have a patio, you might even be lucky 

enough to score a seat on the balcony. Its immense menu with fami-
ly-friendly options is sure to please. With 12 beers on tap, a robust wine 
list and a full bar, you have plenty of choices to accompany your meal. And 
if you go for lunch you might get served by the friendliest, most outgoing 
waitress in town. Everyone’s welcome at Walt’s patio, even the dog. 

► waltsotherpub.com 
 
 

West Lafayette
The Bryant | 1820 Sagamore Pkwy W
When The Bryant first opened its doors in November 2018, it already 

sounded familiar to longtime residents. The restaurant’s name harkens back 
to the much-beloved Morris Bryant Smorgasbord, which occupied the site 
from 1951 to 1994. After only a few years, the Bryant has quickly gained a 
place in our hearts, too. Its upscale, contemporary atmosphere and ev-
er-evolving menu are enticing enough. Throw in one of the most inventive 
cocktail menus around? We’re sold. 

► thebryantwl.com 
 

Town and Gown Bistro | 119 N. River Road
Don’t overlook this gem of a place. Although located on a busy thor-

oughfare, the landscaped patio has been outfitted with numerous pots 
and planters filled with lush greenery that transform this cozy patio into a 
delightful oasis. Billed as “unfussy American eats” the chef-driven menu 
features familiar fare exquisitely executed. In addition to lunch and dinner, 
Town and Gown also is open for brunch and features a variety of vegetarian 
options. As if we needed another reason to love it. 

► facebook.com/townandgownbistro 
 

Whittaker Inn | 702 W 500 N
The Whittaker Inn’s picturesque country setting is the ideal location to 

enjoy a relaxing meal artfully crafted with locally sourced ingredients. Not 
just for out-of-towners, the Whittaker Kitchen is the heart of this inviting 
B&B just minutes from Purdue. The ever-changing menu offers new de-
lights with each season, though we’re glad to see the scrumptious butter-
horn bread rolls have become a mainstay. We could fill up on those alone. 
Reservations required. 

► thewhittakerinn.com  ★
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• Want to stay updated on the latest  
community happenings?

• Need help in preparing a bid to bring your state or 
regional tournament or meeting here?

• Have family or friends visiting?

• Want to take a staycation in your own backyard?

• Whether you are a lifelong resident, a newcomer, 
thinking of moving here or just visiting, the Visit 
Team can offer valuable insights to the community. 
Give us a call, email us for info, or stop in at the 
visitors center for assistance. HomeOfPurdue.com 
offers lots of great insight too! 

Follow our social media channels for local happenings!

 

A great place to live, work & play
(Psst... Tell your friends & family!)

Visit Lafayette-West Lafayette  •  301 Frontage Road, Lafayette, IN 47905  •   visit website for hours

tag your social media photos with 
#HOMEOFPURDUE

Share your favorite 
pics of our community...

Visit Lafayette-West Lafayette

March2021.GLCmagazine_VisitLWLad.indd   1March2021.GLCmagazine_VisitLWLad.indd   1 3/9/21   12:27 PM3/9/21   12:27 PM
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For the Convergence Center for 
Innovation and Collaboration, 
that common focus is providing 
space and resources for academic 
research and private industry to 
collaborate, with the goal of seeing 
discoveries and innovations regu-
larly make it out of the laboratory 
and into the world.

The Convergence Center, a 
145,000-square-foot, five-story 
building located west of Purdue 
University’s West Lafayette cam-
pus, is billed as “Private Indus-
try’s Front Door to Purdue,” says 

Converge:  
to come together or 
unite in a common 
interest or focus.

David Broecker, chief innovation 
and collaboration officer for the 
Purdue Research Foundation, the 
non-profit entity that owns the 
building.

Companies want to collaborate 
with the university, Broecker says, 
because that partnership provides 
access to student talent, engage-
ment with faculty and professors 
on the leading edge of research, 
and facilities such as established 
modern labs and innovation 
centers. PRF, through its Office of 
Technology Commercialization, 

Strategically located for real-world success ...
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also helps connect researchers with 
private industry to move inventions 
and discoveries out of the lab and 
into the marketplace, while pro-
tecting intellectual property with 
patents and licensing.

But collaboration can be difficult, 
expensive and time-consuming if a 
company is not physically located 
near campus. That’s where Con-
vergence comes in, offering flexible 
workspace options for established 
companies, startups — even indi-
viduals needing office space away 
from home.  

  “We want (Convergence) to be 
the place where companies and ex-
ternal collaborators meet with their 
counterparts from Purdue Univer-
sity and PRF to solve problems and 
address the answer to the question, 
‘What keeps you up at night re-
garding your innovation/business 
strategy?’” says Broecker. “We want 
to make it easy for companies and 
external collaborators to be suc-
cessful.”

Construction on Convergence, lo-
cated at 101 Foundry Drive, began 
in 2018, with the $32 million build-

ing opening in January 2020, says 
Wade Lang, PRF vice president 
and chief entrepreneurial officer. 
The building is already home to 
several PRF entities along with four 
agriculture and life sciences com-
panies. Improvements continue in 
the tenant spaces on three of the 
five floors, and retail space is being 
developed.

This summer, the 5G Innovation 
Lab will open in Convergence, 
providing companies and research-
ers access to the latest wireless 
internet technology in a lab setting. 
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It is the second such lab in Indiana 
and will allow the private sector and 
the Purdue community a place to 
experiment with the cutting-edge 
technology. (For more on the 5G lab, 
see story on Page 21.)

 PRF is actively looking for new 
tenants for Convergence, which 
is managed by Carr Workplaces, 
a company based in Washington, 
D.C. Carr is a national workspace 
provider that manages brick and 
mortar office space but also offers 
such services as mail management 
and phone answering for those who 
may work from home but want a 
professional address and help with 
administrative chores, says Michelle 
Mercado, Carr business develop-
ment associate.  

Carr Workplaces provides a step 
up from traditional co-working 
spaces in that clients who lease 
space in Convergence have access 
to a dedicated phone line, email, 
fax and binding machines, copiers, 
shredding and notary services, high-
speed wireless internet, and onsite 
tech support. There is a fully stocked 
coffee bar and conference rooms 
with videoconferencing capability 
and digital white boards for virtual 
collaboration.

“It’s a beautiful space,” says Mer-
cado. “It has all the bells and whis-
tles, and it’s positioned to be close to 
the university, but far enough away 
from campus to be its own entity. 
We meet people where they are. We 
ask, ‘What do you need? What tools 
will help you?’”

During the COVID-19 pandemic, 
companies have begun rethinking 
their office needs, Broecker says. 
While corporate headquarters are 
shrinking, PRF finds that compa-
nies want to expand in strategic 
locations, often near universities, 

to tap resources that can meet their 
innovation and business needs.

“Bayer Crop Science is a great 
example of this strategy,” Broecker 
says. “Bayer has relocated three of 
their employees to create their own 
‘innovation hub’ at Convergence 
that will facilitate interactions with 
students and faculty, and provide 
access to the places and spaces they 
need to be successful. We believe all 
of these aspects of the Convergence 
Center make it extremely unique 
among other leading universities.”

Convergence is ticking all the box-
es for Beck’s Superior Hybrids, says 
Brad Fruth, director of innovation 
for the family-owned, Indiana-based 
seed company that operates in 14 
states across the corn belt and is the 
third-largest retail seed brand in 
America. 

“I don’t think a lot of people 
understand what a treasure the 
center is,” Fruth says. “Our inno-
vation team knew we needed to 
increase collaboration with different 
schools at Purdue. Having an office 
at Convergence means we have the 
opportunity to regularly connect 
with researchers and go to call-outs 
and make connections. All we had 
to do was show up and get our key. 
The Carr staff takes care of all the 
amenities.”

Headquartered in Atlanta, Indi-
ana, Beck’s opened a Convergence 
office in summer 2020 and leases 
dedicated space that allows its in-
novation team to meet once a week 
in person, provides an office for 
team members to land as needed, 
and gives its intern a place to work. 
While the space might not be used 
every day, everything the team 
needs is available when it is on site.

And being close to Purdue means 
Beck’s team members are on cam-

pus more regularly. Companies have 
to be proactive about making cam-
pus connections, Fruth says, and he 
is always on the lookout for research 
and innovation going on at Purdue 
that can be applied in the real world 
to benefit Beck’s ultimate client, the 
American farmer.

While Beck’s is certainly con-
nected with those doing agronomy 
research at Purdue, the company 
also is interested in leveraging data 
analysis, computer science and 
supply chain management research, 
Fruth says. His team’s goal is to be 
on campus regularly and make at 
least one new Purdue connection 
each week.

Fruth looks forward to the day, 
post-pandemic, when travel again 
becomes a bigger part of the Beck’s 
business model because the com-
pany can use space in other Carr 
Workplace sites around the country 
for a single-day meeting or extended 
conference. 

Carr has about 35 sites throughout 
the United States, the closest being 
in Chicago, and this perk for anyone 
who leases from them is particularly 
useful for businesses doing recruit-
ing or collaborative work, says Mer-
cado, adding that the Carr team can 
even help with travel arrangements 
and event planning.

 “Flexible lease terms and net-
working spaces around the country 
are some of the reasons why we’re 
(in Convergence),” Fruth says. 

Those flexible lease terms are 
attractive because clients can rent 
private office suites that will accom-
modate a team of one to five people, 
share a private office between a few 
employees, or lease a dedicated 
desk in a shared work space that 
still offers access to all the office 
equipment and administrative help, 
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says Ethan Kingery, Carr’s general 
manager at Convergence.

Kingery works alongside Chelsea 
Hulbert, the local Carr community 
manager, who serves as receptionist 
and liaison between every tenant 
and each guest who walks in the 
door. Hulbert helps with shipping 
needs, answers phones and supports 
all the tenants in myriad ways  
every day.

“We have a hospitality mindset 
that you could compare to the quali-
ty you would find at a luxury resort,” 
Kingery says. “We work with every 
tenant to see how we can support 
and amplify what they need.” And 
as a Purdue graduate and former 
university employee, Kingery has 
insight into Purdue’s unique culture 
and can work with Convergence ten-
ants to help them make connections 
on campus.

While established companies such 
as Beck’s and Bayer Crop Science 
find Convergence a good place to 
land, startups also can lease dedicat-
ed or community space and have ac-
cess to office equipment and admin-

istrative support. As an example, 
Kingery cites an entrepreneur who 
has leased space for her fledgling 
apparel company in Convergence 
and is in the building many evenings 
and weekends when she’s not work-
ing her day job. 

“If you need 3,000 square feet or 
less of office space, we can work with 
you,” Kingery says. 

While most Carr Workplace 
sites are in large cities and cater to 
white-collar tenants such as lawyers 
or lobbyists, Convergence is unique 
in that it is the only Carr site near a 
top research university and attracts 
more scientists and researchers, 
says Mercado. 

Convergence also plays a distinc-
tive role within the Discovery Park 
District (DPD), a 400-acre, mixed-
use development that broke ground 
in 2017. PRF, which owns and man-
ages the land west of campus where 
the district is being developed, is 
partnering with Indianapolis-based 
Browning Investments, Inc. on the 
project. 

“Over the next 10 years, we are 

projecting over $1 billion in de-
velopment (at the Discovery Park 
District) comprised of business, re-
search, residential, retail, advanced 
manufacturing and community 
spaces that will eventually attract 
upwards of 25,000 people living, 
working, playing and learning across 
the district,” says Broecker.

“With the 50,000+ students,  
faculty and staff at Purdue, Discov-
ery Park District will become an in-
credible community in its own right 
on the campus of a leading research 
university … and the Convergence 
Center is the ‘business front door’ to 
the DPD.”  ★

For more information about 
Carr Workplaces, go to:  
carrworkplaces.com/locations/
purdue_university/convergence

For more information about 
the Convergence Center,  
go to: discoveryparkdistrict.com/
the-convergence-center
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The fifth and most advanced gener-
ation of wireless internet technology is 
coming to a West Lafayette laboratory 
where innovators, researchers and entre-
preneurs will put it to the test.

The 5G Innovation Lab opens this sum-
mer in the Convergence Center for In-
novation and Collaboration near Purdue 
University. Owned and managed by the 
nonprofit Purdue Research Foundation, 
the Convergence Center provides space 
and resources to bring new innovations 
and products out of the lab and into the 
marketplace.

The 3,000-square-foot lab is part of 
the Indiana 5G Zone, a public/private 
partnership launched in 2020 in India-
napolis, says Managing Director Sean 
Hendrix. The 5G Zone was created in re-
sponse to a push from industry, econom-
ic development groups and government 
to invest in technological research and 
infrastructure, positioning the state to 
attract and support innovative, high-tech 
companies.

The first 5G demonstration lab opened 
in Indianapolis last year, so the West 
Lafayette site is the second in the 
state. These labs allow companies and 
innovators to research new technologies 
without having to invest in their own 
5G infrastructure and networks, says 
Hendrix.

When completed, physical work 
spaces in the West Lafayette lab will 
be connected to 5G through technology 
similar to an on-site, dedicated cell tow-
er. Businesses, university researchers 
and private innovators can lease space 
there and full-time staff will be on-site 
to help new clients learn how to use the 
technology. The staff also can provide 
help in any testing process, or act as 
an independent, third-party team with 
assessment capability.

“5G is not just the next generation of 
wireless technology. It provides a funda-
mentally different way to do computing 
over networks,” Hendrix says. “There are 
tons of opportunity because this is not an 
established technology. The lab can help 
government, industry and academia test 
practical applications for 5G technology.”

If you’ve heard of 5G, it’s probably 

Wireless Technology Takes a 5G Leap
in relation to the next level of cellular 
phone speed and capability, but so much 
more is possible, says Troy Hege, PRF 
vice president for innovation and tech-
nology. The benefits of 5G include:  

• Faster speed – up to 20 times 
faster than current wireless 
technology.
• Larger bandwidth – meaning more
 information can be processed at 
one time.
• Less latency – the lag between
 requests and responses in data
 transfer is reduced.

This technology is critical in the 
Internet of Things (IoT) and its ability to 
wirelessly connect different devices so 
they interact remotely, in real time, such 
as thermostats and video door bells that 
can be controlled from a cell phone. But 
much more complex applications are 
being studied.

One possibility is using encrypted 
video in a smart street system that 
collects data from cameras and sensors 
at road intersections so traffic lights can 
be controlled in real time, allowing for 
better traffic management, Hege says. 
While some of that technology currently 
exists, 5G has the capability to link all 
the hardware to a central facility so data 
coming in from across the system can 
quickly be analyzed. 

This technology may be invaluable for 
manufacturing, machine learning, facto-
ries using robotics, and even agriculture 
systems, health care, and cybersecurity 
providers. 

To create new uses for wireless tech-
nology, Hege says three basic things are 
needed: a device or sensor; software that 
actively processes data generated by the 
sensor; and a network that connects to 
the software and transmits or analyzes 
the data.

“This living lab is the center of bringing 
those things together,” he says. “Compa-
nies can bring new devices to the lab for 
testing and collaborate with researchers 
and professors who are the best in the 
world. Data analysis and machine learn-
ing are shaping industry all over the world, 
and this lab is the front door for research 
and application deployment.”

The 5G lab falls under the umbrella 
of NineTwelve Convergence, a nonprofit 
innovation institute designed to pro-
mote collaboration between business, 
academia and governmental entities in 
deploying 5G technology. 

Two private companies are building 
out the necessary infrastructure in the 
Convergence Center: SBA Communica-
tions is the cellular network provider; and 
Tilson is the fiber optic backhaul network 
provider, Hendrix says. 

He adds that the fiber optic network is 
owned and managed by SBA Communi-
cations, and PRF has signed a long-term 
service agreement with the company. 
PRF will operate the “testbed” portion of 
the lab’s network.

This means the network is not owned 
or operated by a specific internet service 
provider and so is considered a neutral 
platform. Another advantage to working 
with the West Lafayette lab is that the 
private wireless network will eventually 
be linked throughout the Discovery Park 
District, a 400-acre planned development 
that will include businesses, manufac-
turing, housing, retail and entertainment 
venues. That connectivity will provide 
a living laboratory where researchers 
can pilot applications in the lab and test 
and refine them in a controlled, real-life 
environment, says Hege. 

“Elements of 5G are already out there, 
but we are at the very beginning of 
learning about this technology,” he says. 
“This will be a decade-long process and 
it will take all of us working together. We 
are thinking about all the ways data and 
connectivity impact our lives across the 
spectrum of where we work, where we 
learn and where we live.”  ★

WANT TO LEARN MORE?
NineTwelve Convergence —  
ninetwelveconvergence.us 

Indiana 5G Zone — indiana5gzone.com 

Discovery Park District: Building a  
Connected Innovation Community —   
youtube.com
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BY KAT BRAZ      PHOTOS PROVIDED

On the hunt for seasonal fruits and veggies? 
You’re in luck. The bounty of community sup-
ported agriculture (CSA) in and around Greater 
Lafayette allows consumers to buy produce 
directly from the grower. Area farmers markets 
connect buyers with vendors who can speak 
with authority on how plants were grown and 
how livestock was raised. Buying from a local 
source also reduces the carbon footprint re-
quired to acquire your food. Many area farmers 
adhere to organic practices, harvesting at peak 
growing season to deliver fresh food that’s both 
delicious and nutritious.  

Farmers markets
As COVID-19 guidelines continue to evolve, 

please consult websites and social media ac-
counts for the most up-to-date information on 
market policies.  

Locally grown produce, meat  
available in abundance  
through farm stands,  
markets and CSAs 
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Lafayette Farmers Market
lafayettefarmersmarket.com

8 a.m.–12:30 p.m. Saturdays, May through Octo-
ber; Fifth and Main streets

The area’s largest open-air market, Lafayette 
Farmers Market dates back 182 years and is one of 
the state’s oldest outdoor markets. Vendors ped-
dling produce, seedlings, flowers, meat, eggs, jams, 
breads, wood crafts, health and beauty items, home 
goods and even concessions line the cobblestones 
along Fifth Street every Saturday morning through-
out the summer. 

“Our market puts an emphasis on local-first,” says 
Rebecca Jones, quality of life coordinator for Greater 
Lafayette Commerce. “Our vendors come from with-
in a 90-mile radius. We also prioritize vendors who 
sell produce to honor the market’s roots as a place 
of commerce for farmers and cultivators. At least 70 
percent of items sold must be produced locally first-
hand by the vendor. The remaining 30 percent must 
follow the same rules of being produced first-hand 
and be traceable to the maker or farmer.”

As a champion of local goods and services, the 
market offers programming that highlights com-
munity organizations, features local musicians and 
celebrates community holidays. The market also 
partners with local businesses to offer giveaways 
for attendees and incentivize giving blood when the 
Blood Bus visits the market. Vendors collaborate 
with the Veggie Drop program to provide excess 
goods to local food banks. The market is adminis-
tered by Greater Lafayette Commerce on behalf of 
the City of Lafayette and sponsored by Subaru of 
Indiana Automotive.

“We know the market is not only a place of com-
merce, but gathering and idea sharing,” Jones says. 
“The success of our market is community driven.”  

Purdue Farmers Market
purdue.edu/physicalfacilities/sustainability

11 a.m.–2 p.m. Thursdays, May through October; 
Memorial Mall

Organized by Purdue Campus Planning and 
Sustainability in conjunction with Greater Lafayette 
Commerce, the Purdue Farmers Market features 
several lunch vendors and other prepared goods ven-
dors, such as bakeries, in addition to some floral and 
produce vendors. 

Guests without a campus parking permit may 

pay to park in the Grant Street Parking Garage, 
approximately a five-minute walk. The 2020 market 
was canceled in adherence of the Protect Purdue 
COVID-19 guidelines. At press time, a decision about 
the 2021 market had not been made public.  

West Lafayette Farmers Market
westlafayette.in.gov/farmersmarket

3–7 p.m. Wednesdays, May through October; 
Cumberland Park

Casual and laid-back, the scene at the West 
Lafayette Farmers Market welcomes shoppers to 
visit with its 50 to 60 vendors, enjoy dinner from 
local food trucks and unwind listening to live music. 
Started in 2005, the market showcases grown and 
collected goods (such as eggs, honey and maple 
syrup) alongside numerous crafts and body products 
including children’s clothing, tie-dye, jewelry, soaps 
and lotions. 

“Our main focus is organic produce, but we have 
many excellent craft vendors, too,” says Shelly 
Foran, market manager. “All craft vendors are juried 
to ensure high-quality goods.” 

The market makes a perfect dinner destination 
with a selection of prepared food vendors, food 
trucks and bakeries. Two local wineries rotate, serv-
ing wine by the glass. The market stipulates that 75 
percent of the items sold must be produced locally, 
within 100 miles of the market. In addition to tips, 
local musicians earn a small stipend for performing, 
thanks to two sponsors: The Russell Company and 
Reliable Insurance. The market is administered by 
the City of West Lafayette. 

Foran describes the dog-friendly market as 
community-oriented. “It’s a great place to visit and 
socialize,” she says. “Customers get to know their 
vendors. We have many shoppers who return each 
week. We want to be a destination market.”

Local farmers and CSAs
Specifics can vary among CSAs, but in general you 

commit to purchasing a share — a basket of produce 
— on a regular basis for the entirety of the growing 
season. Typically, you can’t dictate exactly what 
comes in your basket, so it’s a wonderful opportunity 
to experiment with cooking with seasonal ingredi-
ents you might not otherwise purchase. Some CSAs 
allow for half shares or split shares. Several local 
farmers offer direct purchase of their goods. 
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Discover the DeFOUW Difference...

Family owned and operated since 1961,  
DeFOUW, strives to provide the best customer 
service experience during your car purchase  
and throughout the life of your vehicle. We are  
not just your source for Pre-owned, New  
Chevrolet and BMW vehicles – we work just  
as hard to give back to our great city and  nearby  
communities. Being the best place to work and 
giving back all while working together as a team, 
is standard at DeFOUW Automotive.

L AFAYETTE’S FULL-SERVICE DEALERSHIP
SALES |  SERVICE |  PARTS |  COLLISION CENTER 

 
320 SAGAMORE PARKWAY S.  |  765.449.2800 |  DeFOUW.COM
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Beck’s Family Farm
Stop by the Beck’s vegetable stand east of Attica for home-

grown tomatoes, green beans, zucchini, cucumbers, bell pep-
pers, cabbage, onions, potatoes, cantaloupe and watermelon. 
It also frequents the farmers market.  

Bloomer’s Greenhouse
bloomersgreenhouse.square.site

This small, family-owned farm and greenhouse in West 
Point sells flowers, herbs and gourmet vegetables. It’s also 
frequently spotted at many central Indiana farmers markets.  

Double M Farms
facebook.com/farmfood4U

Operated by a fifth-generation farmer, Double M’s farming 
model is grass-based, meaning you won’t find GMOs, animal 
biproducts or antibiotics in any of the meat they sell. The 
farm offers grass-fed beef and lamb in the spring and pas-
ture-raised pork, poultry and eggs year-round. 

Highland Heights Farm
highlandheightsfarm.com

Based in Frankfort, Highland Heights Farm offers a 
monthly fresh veggie box subscription available for delivery 
to Boone, Clinton and Tippecanoe counties. The range of 
products includes lettuce, greens and herbs, eggs, tomatoes, 
cucumbers, bell peppers, radishes and carrots.  

Huffman & Hawbaker Farms
Hhfarms.com
Tippecanoe County-based Huffman & Hawbaker Farms 
grows tomatoes, jalepeno peppers and banana peppers. Its 
U-pick strawberry farm usually opens at the end of May and 
lasts a few weeks.  
 
Purdue Student Farm
purdue.edu/studentfarm

A small, sustainable farm located near Kampen Golf 
Course, the Purdue Student Farm grows vegetables, herbs 
and cut flowers using the principles that naturally govern 
balanced ecosystems. Operated under the Department of 
Horticulture and Landscape Architecture, the farm disperses 
its produce to university dining halls, donations to communi-
ty food pantries and through publicly available CSAs.   
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Sycamore Springs on Springboro
sycamorespringsfarmonspringboro.com

This family farm in Brookston raises grass-fed beef and 
pork and grows fruits and vegetables as well as organic certi-
fied garlic. Shop its in-season selection online.  

This Old Farm
thisoldfarm.com

What started as one family’s commitment to growing 
wholesome food for themselves has grown into a regional 
wholesale distributor delivering quality ingredients to restau-
rants, grocers, schools and cafeterias around the state.  
Families can still shop its wide selection of organically 
farmed meats, eggs, cheeses and other artisan products  
available for pick up in Colfax.  

Thistle Byre Farm
thistlebyrefarmllc.com

A pasture-based, sustainable family farm in rural Delphi, 
Thistle Byre Farm’s mission is to help encourage others to 
make their homes nurturing, healthy and cozy without the 
use of chemicals, hormones, pesticides and genetically mod-
ified organisms. Thistle Byre offers three different levels of 
membership for its meat and vegetable CSA.  

Trinity Acres Farms
tendfarm.com/11319

Offering certified organic chemical-free produce and an-
imal proteins, Trinity Acres Farms of Crawfordsville offers 
two CSA enrollment options. The conventional box CSA 
features an assortment of freshly harvested produce for 26 
weeks, and the shoppers CSA allows buyers to choose their 
products from its online store.  

Wea Creek Orchard
weacreekorchard.com

Offering a wide variety of fresh U-pick produce includ-
ing apples, nectarines, peaches and pumpkins, Wea Creek 
Orchard makes a perfect family outing. The market, located 
south of Lafayette, also stocks its own line of canned goods 
including jams, jellies, salsa and barbecue sauce. Check the 
website for information about special events.  

The Weathered Plow
Featuring fresh produce largely supplied by its own fam-

ily farm near Camden, The Weathered Plow, 2325 Schuyler 
Ave., also sells delicious baked goods, take-and-bake meals, 
made to order sandwiches, candies and more.  ★
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Avalon Bluff is conveniently  
located on the south side of  

Lafayette near top-rated county 
schools and amenities including 
shopping, restaurants, walking 

trails and parks. 
 

 Homes start at the $200’s  
with ranch and two-story plans 

now available.

FOR MORE INFORMATION PLEASE VISIT TEMPESTHOMES.COM

Avalon  
Bluff 

Phase III

Barrington 
Lakes 

Phase I
Barrington Lakes is conveniently  

located on the east side of  
Lafayette across from  

Wyandotte Elementary School.  
Enjoy beautiful country living  

conveniently close to I65. 
 

 Homes start at the $230’s  
with ranch and two-story plans 

now available.

Contact Sales  
Representative  

Haley Tarter 
765.430.6284 

haley@tempesthomes.com
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Science Diversity Office and director 
of the Women in Science Programs 
at Purdue in 2015. An all-volunteer 
group, the DRT is a committee of 
Greater Lafayette Commerce. 

“We are the only group in the 
community focused on diversity 
in general,” Clark says. “We’re not 
organized in response to a crisis or 
an issue. We’re focused on raising 
awareness and educating people 
about the diversity issues in the 
community — anything from race 
to sexual orientation to disability 
— and how diversity, equity and in-
clusion intersect with social issues.” 
 
 
 
 
 
 
 
 

Many of the monthly meetings 
feature speakers from the communi-
ty, such as city government officials, 
school superintendents, police offi-
cers and university administrators 
who share their perspective on how 
DEI is supported in their respective 
institutions as well as identifying 
areas that still need to be addressed. 
Clark, who has served as a co-facil-
itator of the group since 2009, says 
although the same core issues may 
resurface, often they’ve been rede-
fined in some way. 

“An issue that we’ve discussed a 
number of times is ‘driving while 
Black,’” Clark says. “When we first 
started talking about that, it was 
somewhat surprising to the white 
folks but certainly not surprising 
to the people of color. One of the 
things the DRT does is develop pro-
gramming to educate the communi-
ty on these issues.”

ast summer, tensions 
surrounding issues of 
racial injustice boiled 
over across the coun-
try in the aftermath of 

George Floyd’s death at the hands of 
Minneapolis police officers. Locally, 
more than 1,000 peaceful protest-
ers marched downtown on May 31 
to rally for racial justice and take a 
stand against police brutality. 

“Witnessing the energy of the 
young people and the memory, or 
the wisdom of the older people, 
together, that gives me hope,” says 
Rodney Lynch, pastor and director 
of the Baptist Student Foundation 
at Purdue University. “I was pleased 
with the number of people who were 
there. Most of them were white, 
that’s the demographics of this com-
munity. But standing up for racial 
justice is not a one-time moment; 
it’s a lifetime movement.”

Motivated by a desire to join 
like-minded community members 
to address issues of diversity, equity 
and inclusion (DEI), Lynch joined 
the Diversity Roundtable (DRT) 
when he relocated to Greater Lafay-
ette in 2016. An outgrowth of Vision 
2020, a 2000–2001 community 
visioning project for the future of 
Greater Lafayette, the DRT began in 
2002 when a small group of citizens 
started meeting to plan a Diversi-
ty Summit held in April 2003. It 
became a biennial event and this 
month, the DRT held its 10th sum-
mit. The 2021 Diversity Summit, 
held virtually and free to all partic-
ipants, focused on Strategic Doing: 
Turning Conversation into Action. 

In addition to the summits, the 
DRT meets monthly to discuss 
DEI issues in the community. The 
meetings are open to the public and 
co-facilitated by Lynch and Barbara 
Clark, who retired as director of the 

Diversity 
Roundtable 
tackles tough 
issues of  
equity,  
injustice “We’re focused on raising 

awareness and educating 
people about diversity issues 
in the community — anything 
from race to sexual orienta-
tion to disability —  and how 
diversity, equity and inclusion 
intersect with social issues.” 

BY KAT BRAZ       
PHOTO BY CHRISTINE PETKOV
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One of the programs facilitated 
by the DRT addressed implicit bias. 
Lynch, who co-led the training, 
would ask attendees how many 
of them had “the talk” with their 
children. Invariably, white attendees 
assumed “the talk” centered around 
sexual activity. Black attendees gave 
their children the “police talk.” 

“Black people do not have the 
privilege of not educating their 
children about how to conduct 
themselves when they are engaged 
by a police officer, so they get home 
safe,” Lynch says. “White children 
are raised to believe the police will 
keep them safe. Whereas we’ve seen 
time and time again, Black people 
are afraid to even call the police 
because our loved ones may not live 
through that interaction.”

The depth of implicit bias is mag-
nified through a video experiment 
shown in the training that posits two 
men of different races in the same 
scenario. In one instance, a white 
man is shown breaking into a car 
in broad daylight. In the other, the 
man breaking into the car is Black. 
The white man sets off the car alarm 
multiple times, fishing with a wire 
coat hanger for 30 minutes trying 
to pop the door lock. A police car 
drives by without stopping. When 
the Black man attempts to break 
into the car, a passerby begins 
filming him with a cellphone almost 
immediately and the police arrive 
within two minutes. The video ends 
with the Black man in handcuffs 
surrounded by five police officers. 

“It’s assumed that the white guy 
is just locked out of his car,” Lynch 
says. “But the Black guy must be 
robbing that car. These are exam-
ples of the implicit biases we all live 
with.” 

The difficulty of identifying im-
plicit biases lies in the fact that we 

don’t always know we have them. 
These unconscious inclinations 
often operate outside of our aware-
ness and can directly contradict a 
person’s espoused beliefs or values. 
The danger of implicit biases is how 
they affect our reactions and be-
haviors without our awareness. The 
goal of implicit bias training is to 
help attendees understand and ac-
knowledge the systems of privilege 
in place that influence these uncon-
scious prejudices. 

These conversations are difficult 
to have, even among members of the 
DRT, who, by their very presence at 
meetings, are more inclined to be 
receptive to reframing their person-
al perspectives and committed to 
acknowledging and addressing DEI 
issues within the community. 

“One of the things that keeps 
people coming month after month 
is that they can be honest and open 
at the DRT,” Clark says. “They 
feel safe talking about issues in a 
group where people have different 
perspectives because of their lived 
experiences.”  
 
 
 
 
 
 
 
 
 

Another program offered by the 
DRT for the past few years centers 
around the book Me and White 
Supremacy: How to Recognise 
Your Privilege, Combat Racism and 
Change the World by Layla F. Saad. 
The book operates as a workbook, 
outlining journaling exercises and 
conversation prompts that force 
white readers to reflect on the roots 

of their own unconscious bias, how 
they benefit from the systems in 
place and how white supremacy 
plays out in their everyday lives. 
Small cohorts of 20 to 25 people 
work through the book together, 
meeting for weekly discussions over 
the course of one month. 

“It’s not really fair to expect peo-
ple of color to educate white people 
on issues of diversity,” Clark says. 
“If white people care about diversity 
and want to make a change, they 
need to put some energy into edu-
cating themselves. That’s what Me 
and White Supremacy is all about. 
The journaling can be difficult. The 
conversations can be intense, but it’s 
all very worthwhile.”   

Before the pandemic, approx-
imately 30 people attended the 
monthly DRT meetings. After 
switching to virtual meetings last 
year, the DRT has seen a slight 
increase of participation with up to 
50 attendees. Those numbers may 
seem small, but the impact of the 
DRT on the larger community is far 
greater.  

“We’re not only touching the peo-
ple who show up,” Lynch says. “The 
people who participate in the DRT 
are armed with information they can 
use when they encounter injustice 
at their job, in the community or 
in their family. That’s the beauty of 
what the DRT offers. If someone is 
serious about combatting injustice, 
DRT is a good place to start. We can 
inform and educate.”  ★  
 

 To receive updates about the  
 DRT and information about its  
 monthly meetings, email  
 diversitytippecanoe@gmail.com  
 or visit diversitytippecanoe.org. 

 

“One of the things that keeps 
people coming month after 
month is that they can be 
honest and open. They feel 
safe talking about issues in 
a group where people have 
different prespectives because 
of their lived experiences.” 
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Whether buying or selling a car... 
Get Your Best Deal at Del Real.

MORE THAN 50 CARS  
UNDER $15,000

PURCHASE CAR  
IN UNDER 

15 MIN.  

3816 ST. RD. 38 EAST • OPEN MON. - SAT., 9AM - 7PM • DelRealAuto.com

Diversity Roundtable members include (back row, left to right): Christopher Munt, Rodney Lynch, Tetia Lee, Ebony Barrett Kennedy and  
Jorden Meyers; (front row, left to right) Deanna McMillan and Barbara Clark 
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A summer tradition:  
Celebrating 40 years of great Taste
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Occupying a mere block-long stretch on Columbia Street, 
organizers led by Steve Klink promised a 12-hour day of good 
food and door prizes in front of Loeb’s Department Store.  
Proceeds would benefit the Tippecanoe Arts Federation. 

Offerings included knackwurst and bratwurst, Teriyaki steak kabobs, 
oysters on the half shell and crab puffs. All that for a $1 admission plus free 
Coca-Cola and a chance to win door prizes and gift certificates every hour.

Loeb’s is now a distant memory for long-time residents of Lafayette. So, 
too, are many of the 12 local businesses that participated in the first Taste: 
Alt Heidelberg, Amato’s, Sarge Oak, Hour Time, Butterfield’s, Cork and 
Cleaver and Don the Beachcomber’s.

Gone, too, is the $1 admission price. Today, admission to the Taste is $10 
for persons 13 and older. But it’s well worth the price.

Digby’s, The Parthenon, Mountain Jack’s, The Downtowner and Red 
Lobster are the only existing businesses that helped launch what is now a 
40-year-old tradition. And what a tradition it has become.

By 1991, the event had outgrown its one-block home and attracted 22,000 
people to Sixth Street. Even that space was too cramped for two stages and 
an ever-growing amount of restaurant booths.

With 30 restaurants and an estimated crowd of 40,000, the 20th Taste 
of Tippecanoe in 2001 was spread out over Riehle Plaza, the John T. Myers 
Pedestrian Bridge, and the downtown area between Third Street to the east, 
Ferry Street to the north and Columbia Street to the south.

In 2019, three stages were set up along Second and Ferry streets, Fourth 
Street, and Fifth and Main. 

That tradition was disrupted this past summer thanks to the COVID-19 
pandemic. The Tippecanoe Arts Federation was forced to severely curtail its 
major fundraising effort of the year, settling for an online presence of live 
musical performances over Facebook Live. 

Kyra Clark, marketing and events director for the Tippecanoe Arts Feder-
ation, says it’s safe to say that this year’s Taste of Tippecanoe, scheduled for 
July 31, may be the most important Taste since the first event.

“The Taste is our major fundraiser and the largest single-day arts fund-
raiser in Indiana,” Clark says. “It’s incredibly important for us to fundraise 
and get with the community.”

To make it as safe as possible for visitors, the Taste of Tippecanoe will 
be spread over a large area of downtown surrounding Riehle Plaza and the 
Tippecanoe County Courthouse. Also, there will be just two stages this year 
for live entertainment.

“We’ve increased the size of the footprint to make it a little easier for 
people to sit down and appreciate the food and the local restaurants that are 
going to be participating at the Taste,” Clark says. 

Taste of Tippecanoe 
had a modest birth 

on June 26, 1982.

BY KEN THOMPSON       
PHOTOS PROVIDED, FIREWORKS PHOTO BY DAVE SCHMIDT
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“We are going to make things as safe as possible. 
We’re going to have hand-sanitizing stations, and all 
of our volunteers will be wearing masks. We will nev-
er hold an event that puts our community at risk. We 
are not going to be a superspreader event. We would 
never risk our relationship or our reputation with our 
supporters.”

If this year’s Taste is important to the Tippeca-
noe Arts Federation, it may be equally important 
to Greater Lafayette-area restaurants. Nearly every 
establishment has suffered from the government 
COVID-19 mandates that have kept away the usual 
numbers of customers.

But several local restaurants are bullish on the 
Taste of Tippecanoe. The Tippecanoe Arts Federation 
had 12 commitments by late February from Arni’s, 
Grilled Chicken and Rice, Corn in the USA, Dippin’ 
Dots, Gibson’s Shaved Ice, Indiana Kitchen Bacon, 
Java Roaster, Kona Ice of Tippecanoe County, Lepea, 
McGraw’s Steak Chop and Fish House, Red Bird Café 
and Thieme & Wagner.

“That’s pretty normal for this time of year,” Clark 
says, “but our goal is always 30 to 32 restaurants.”

The latter number is the most Clark has seen 
during her four years with TAF.

“This is an event where restaurants are incredibly 
busy, and it is an event where the majority of our 
restaurants sign up closer toward the event so they 
have an idea of staffing and timing,” Clark says. 

Last year’s virtual event and the loss of revenue 
have forced more budget cuts than just the number of 
stages. 

“The biggest change this year is that there will not 
be a fireworks show,” Clark says. “It was just some-
thing we could not fit in our budget.

“We’re saving a little bit of money, but we’re dedi-
cating more space to the seating and the appreciation 
of the local restaurants. We’ve had to tighten our belt, 
but we’re working with what we’ve got and doing the 
best we can.”

Even with the pandemic still a concern, Clark is 
hoping that this summer’s Taste will be remembered 
as a celebration.

“The focus of this year’s event is celebrating 40 
years of great Taste,” Clark says. “We’re super excited 
to be able to have an event again where we can pro-
vide local food to our community, especially at a time 
when our restaurants are hurting or struggling. 

“This is an incredible marketing opportunity for 
them.  Tens of thousands of people come downtown 
for this event. Obviously, with the COVID restrictions 
and the health guidelines, the attendance might look 
a little bit different this year, but we want that mar-
keting opportunity and promotional opportunity for 
our restaurants and downtown businesses.”

For more information about Taste of Tippecanoe 
and updates on the event date and participating  
businesses, visit tasteoftippecanoe.org.  ★
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The birds are singing, bulbs have burst from barren ground, and the 
sun invites us to step back out into the world after a long and lonely winter.  
Maybe it’s time to put on your walking shoes and go for a ramble on Lafayette’s 
newest riverfront attraction. 

BY RADONNA FIORINI 
PHOTOS BY CHRISTINE PETKOV
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          ime for a  
Promenade
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Located west of the Marq Apart-
ments and Old National Bank along 
the Wabash River, the Riverside 
Promenade Deck was dedicated in 
July 2020 and represents the first 
completed project in the  
“Two Cities, One River” master 
plan designed to enhance the qual-
ity of life along the Wabash, says 
Stan Lambert, executive director 
of the Wabash River Enhancement 
Corporation.

The promenade is a city block 
long, rising above railroad tracks 
and the river bank. It connects on 
the north to the John T. Myers 
Pedestrian Bridge next to Reihle 
Plaza, and to Columbia Street on 
the south, says Eric Lucas, prin-
cipal with MKSK, the landscape 
architecture and urban design 
company that oversaw the project. 
Access also is available from the 
Marq building.

Because railroad tracks prevent 
access or a good view of the river 
from ground level, the promenade 
is at bridge level and pedestrians 
can enjoy a good view of the water-
way without obstruction. The deck 
zig zags a bit, meandering through 
the space to mimic the flow of the 
river.

“The whole space takes its shape 
from the river,” Lucas says. “Seats 
rise up and tilt in different angles 
so the space mimics the river both 
horizontally and vertically. It is 15 
feet wide at the narrowest spot, 
and 30 feet or so at its widest.” The 
configuration includes spaces large 
enough to accommodate a band or 
other type of entertainment.

The deck is constructed of sus-
tainable, durable hardwood slats 
and steel beams with stainless steel 
cable netting around the perimeter. 
Planting areas and free-stand-
ing containers have been seeded 
with native pollinator flowers and 
grasses. 

Decorative pole lights line the 
walkway and glowing lights under 
the benches brighten the pathway 
from dusk into the night. Even the 
area directly under the deck has 
been incorporated into the overall 
plan, says Lucas. A few metal grates 
were installed so walkers can look 
20-feet down and see vegetation 
below. Native trees and ornamental 
shrubs have been planted there, 
some of which will eventually grow 
up through the grates, turning the 
deck into a more natural landscape.

Another feature people enjoy 
is an Americans With Disabili-
ties Act-accessible walkway that 
connects the promenade deck to 
Reihle Plaza and Main Street. The 
gently sloping walk is a favorite 
with bikers and those with limited 
mobility, allowing stairless access 
from the street to the deck and the 
pedestrian bridge leading into West 
Lafayette, Lucas says. 

Dennis Carson, Lafayette eco-
nomic development director, says, 
“It’s a great event space – wide and 
with excellent views of the river. 
Even though COVID has shut a lot 
of things down, I see people walk-
ing on the deck and having their 
lunch there. We’ll be able to use it 
more fully in the future.”

Carson calls the Wabash a “great 
asset” and sees lots of opportunities 
for public use, recreation and pri-
vate development along the river. 
The enhancement effort along the 
Wabash has been underway for 
more than a decade, as it began in 
earnest in 2004 when the WREC 
was formed.

The last 17 years have been spent 
creating and refining the master 
plan for public and private devel-
opment along the river in Tippeca-
noe, Fountain, Warren and Carroll 
counties; creating partnerships be-
tween government officials, Purdue 
University, and private entities; 

“The whole 
space takes 
its shape 
from the 
river...”



GREATER LAFAYETTE MAGAZINE    41GREATER LAFAYETTE MAGAZINE    41



42    GREATER LAFAYETTE MAGAZINE

acquiring land along the river bank; 
and working on watershed issues, 
says WREC’s Lambert. 

The plan envisions a time when 
the river becomes the “…healthy, 
beautiful centerpiece of a whole, in-
terconnected community. Building 
on the river’s beauty, the plan seeks 
to restore a healthy river ecosystem 
and create recreation and related 
amenities to create a unique quality 
of life and make the region a place 
of choice—especially for attracting 
and retaining employees in the high 
technology and bio-life sciences 
sectors.” 

With a solid road map in place, 
the non-profit WREC is ready to 

move forward with some of the 
proposed projects, particularly in 
the Lafayette/West Lafayette urban 
corridor, but funding is always an 
issue. 

The promenade deck project was 
pushed to the front of the line in 
2015 when private developers start-
ed work on the mixed-use devel-
opment that now houses the Marq 
apartments and Old National Bank 
regional headquarters.

“The promenade was in the mas-
terplan, so we had to do it concur-
rently (with the Old National devel-
opment) if it was going to happen,” 
Lambert says. “We had to get the 
whole project completed, including 

fundraising, in a very short time.”
With a $2.2 million grant from 

North Central Health Services, 
$600,000 from the city of Lafayette, 
and $485,000 from WREC, work 
on the promenade began in 2016 
with plans to wrap up in about a 
year. Several construction setbacks 
and COVID-19 slowdowns pushed 
the finish date to 2020, but the $3.2 
million project is now complete.

No other brick and mortar proj-
ects are currently underway along 
the riverfront, but the WREC is 
refining plans for the river corridor 
and pursuing grants and private 
donations for remediation of some 
industrial sites and development 
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of greenspaces. The WREC has 
purchased 28 properties along the 
Wabash in Tippecanoe County and 
will work on river bank restoration 
and stormwater management.  

A $325,000 grant from the Indi-
ana Department of Environmental 
Management and the United States 
Environmental Protection Agency 
awarded in March will help the 
corporation address water quality 
issues in this area of the Wabash 
River watershed, according to in-
formation from WREC Watershed 
Coordinator Shannon Stanis, who 
will oversee the grant. 

Most of that money will go toward 
a cost-sharing program that encour-
ages those living within the water-
shed to adopt pollution reducing 
and water quality enhancing practic-

es. The grant also will fund edu-
cational and community outreach 
programs as well as water quality 
testing. A similar grant obtained in 
2019 was used for such projects as 
rain barrel and rain garden installa-
tions, tree and native turf planting, 
and streambank stabilization. These 
efforts helped reduce the amount of 
nitrogen, phosphorous and sedi-
ment flowing into the Wabash. 

While there may not be any flashy 
projects in the works, there is more 
interest and investment than ever in 
downtown Lafayette and the State 
Street corridor in West Lafayette, 
Lambert says. He cites tremendous 
returns from money invested in 
riverfront enhancement in other 
Indiana communities.

“These kinds of projects are costly 
and take a long time to do, but cities 
who invest in their riverfronts see a 
$5 return for every dollar invested 
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within five years, and a $12 to $16 
return for every dollar invested in 
20 years,” Lambert says. The biggest 
problem is finding a dedicated fund-
ing source that is not subject to the 
vagaries of politics and changes in 
governmental policies.

He harkens back to the years-
long railroad relocation effort in 
Lafayette that removed tracks from 
downtown streets. About 80 percent 
of the funding for that multi-million 
dollar project came from the federal 
government through earmarks in 
the federal budget. But that funding 
source was eliminated years ago, 
Lambert recalls.

“WREC is putting together a dedi-
cated funding plan, looking at a food 
and beverage tax fund or something 
like that to help support and develop 
the riverfront,” he says. “That would 
spread the cost across the most 
people, and primarily those who are 

using the services.”
Any tax would have to be autho-

rized by the state and Tippecanoe 
County Council, and no concerted 
effort to pursue such a fund is cur-
rently in the works. 

If the stars align and consistent 
funding becomes available, Lam-
bert sees a future for life along the 
Wabash River in Tippecanoe County 
that will include private mixed-use 
development, a new pedestrian 
bridge extending Brown Street 
across the river into West Lafayette, 
new parks and green space, small 
boat docks, a disc golf course, a 
band shell for outdoor entertain-
ment, mountain bike trails and 
more. 

In the meantime, why not plan  
a leisurely stroll along a  
promenade?  ★ 

 

 

More information about the 
Wabash River master plan, 
including maps and historical 
perspectives, is available at 
wabashriver.net 

Interested in partnering with the 
WREC on a pollution- 
reducing cost-share project? 
Visit: wabashriver.net/costshare
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BY KAT BRAZ       
PHOTOS PROVIDED
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What pandemic?
Tippecanoe County continues to grow  
as new businesses open their doors ► ► ►
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The Spinning Axe 
Barbara Huddleston spent years growing her catering and event business. At the start of 2020, her 
calendar was booked with weddings, parties and corporate events. When the pandemic forced the 
cancellation of large gatherings, Huddleston watched her business evaporate almost overnight. 
During a trip to Bowling Green, Kentucky, over Labor Day weekend, she discovered a new passion 
— axe throwing. 

“We actually went to visit Mammoth Cave, but it was closed due to COVID,” Huddleston says. 
“Looking for other things to do we found an axe throwing place near our hotel. About four throws in, 
I realized I loved it. I knew I needed to bring this sport back to Lafayette.” 

That’s right. Urban axe throwing is a worldwide sport growing in popularity. The World Axe 
Throwing League, formed in 2017 by representatives from Canada, the United States, Brazil and Ire-
land, holds sanctioned tournaments year-round. Budding future champions could reside right here in 
Tippecanoe County and get their start at Huddleston’s latest enterprise, The Spinning Axe, 351 South 
St., Lafayette. After returning from her trip, Huddleston leased the location and took about seven 
weeks transforming a former sushi restaurant into an axe throwing venue and bar serving wine, beer, 
liquor and snacks such as nachos, pizza, soft pretzels and popcorn.  

The family-friendly venue (they recommend ages 10 and up, depending on the physical ability of 
the child) accepts walk-ins and reservations, which are encouraged for large groups and on Satur-
days. After signing a waiver, guests are assigned to a lane and an axe coach reviews safety precau-
tions, gives pointers and explains different types of games that can be played. At the end of the lane, a 
large round bullseye painted on wooden boards serves as the target.

“I’ve been surprised at the number of women who’ve shown interest in axe throwing,” Huddleston 
says. “They want to do a girls night out, they want to schedule a date night. That’s been a really cool 
thing. Axe throwing isn’t as scary as it sounds. Our trained axe coaches will show you how to do it 
safely. We’re going to help you have a great time.”

The Spinning Axe is open seven days a week. Cost per hour: Adults $22; Children $15. Military, fire 
and police personnel receive a discounted rate of $17/hour. 

► facebook.com/thespinningaxe
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Learning to Thrive  
Struggling to take your vitamins? Thrive IV Lounge, 1343 

Sagamore Pkwy N, Lafayette, offers a relaxing and hydrat-
ing infusion of vitamins, minerals and nutrients directly 
into your bloodstream for maximum effect. Administered 
by registered nurses using the same medical grade supplies 
found in hospitals, the medspa offers an array of therapy 
treatments to boost immune function, bring migraine relief, 
reduce inflammation and even recover from a hangover. 

Owner Sarah Kurtz was inspired to open an IV lounge 
after learning about the rising popularity of drip spas in 
other parts of the country. As an emergency room nurse for 
the past seven years, Kurtz wanted to offer preventative care 
that might help keep chronic condition patients out of the 
ER. 

“There’s just not enough information out there for peo-
ple to understand the importance of how to prevent getting 
sick,” Kurtz says. “By building the immune system, getting 
a lot of sleep, staying, hydrated, taking the correct vitamins 
and eating healthy you can prevent a lot of things from being 
a lot worse. After all these years in medicine, I’m just taking 
a different approach to help people get there.”

Once a client fills out paperwork covering medical histo-
ry, medications, allergies, height and weight, the Thrive IV 
nursing staff checks vital signs before discussing available 
drip treatments. Once the IV is started, it takes anywhere 
from 45 minutes to an hour to complete the infusion. There 
are three private treatment rooms as well as a large commu-
nal lounge which Kurtz hopes to open up as the pandemic 
slows down. 

Afraid of needles? Thrive IV offers a numbing spray to 
help ease the discomfort. Or you can skip the IV and order 
an injection instead. The biggest seller is the skinny shot, 
a special blend of hydrating fluids and vitamins to boost 
metabolism. Pair it with a Beauty Blend IV treatment for a 
fully rejuvenating experience. Not ready to leave the house? 
Thrive IV’s mobile concierge service brings wellness to the 
comfort of your living room. 

“One liter of IV fluids that we give you is equivalent to 
drinking two gallons of water,” Kurtz says. “Results vary 
depending on the type of treatment and an individual’s 
metabolism, but the benefits of IV therapy usually last about 
five days to a week.” 

Memberships are available for clients who want to make 
Thrive IV a regular part of their wellness routine. Though 
Thrive IV offers a relaxing, calming atmosphere, all IV med-
spas are regulated by the state of Indiana and must maintain 

the same safety standards as medical clinics and 
hospitals. All medications, vitamins and supplies 
are FDA approved. An ER physician serves as 
medical director, overseeing the lounge. IVs are 
administered by experienced ER nurses with the 
critical care skills to identify anything abnormal 
in a client’s session and refer clients to the ER or 
urgent care if necessary.

Thrive IV is open Thursday through Monday. 
Follow them on social media for daily deals and 
monthly specials. 

► thethriveiv.com 
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Big Woods Restaurant and Bar | 516 Northwestern Ave., West Lafayette 
Originating in Nashville, Indiana, in 2009, the opening of a Big Woods 

Restaurant and Bar in West Lafayette marks the Big Woods Village’s 10th 

 location — and the farthest north. With its focused menu of signature 
pizzas and a selection of burgers and sandwiches, Big Woods offers a cozy 
sports bar environment in the location formerly occupied by The Stacked 
Pickle on Purdue’s campus. Cocktails of the month feature spirits crafted by 
Hard Truth Hills, a division of the Big Woods brand also based in Nash-
ville. Craft beer lovers will devour the Big Woods Quaff ON! beers, such as 
Busted Knuckle, Hare Trigger and Yellow Dwarf. 

►  bigwoodsrestaurants.com/west-lafayette

NEW ON THE RESTAURANT SCENE

Copper Moon Coffee | 351 Sagamore Pkwy & 225 S. University St., West Lafayette
Brothers Brad and Cary Gutwein purchased Copper Moon Coffee (orig-

inally founded in the late 1960s) in 2007 and relaunched the business in 
Lafayette. Now with four locations throughout Tippecanoe County and a 
booming retail business, Copper Moon is the largest family-owned coffee 
company in the Midwest. The latest two locations include a spot on Pur-
due’s campus inside the Agricultural and Biological Engineering Building 
and a standalone café in the former Salin Bank building next to Dog n Suds 
on Sagamore Parkway.  

“We are delighted at the opportunity to continue expanding our reach 
into West Lafayette,” says Brad Gutwien, CEO of Copper Moon Coffee, in a 
January 2020 press release. “We think this in an ideal location that will be 
easy to access for most of the West Lafayette community.”

►  coppermooncoffee.com

Reveille Coffee Bar | 835 Main St., Lafayette
The inviting French-inspired décor of Reveille Coffee Bar creates a warm 

and welcoming ambiance the moment you step in the door. This cozy spot 
with friendly baristas churns out all manner of gourmet coffees, specialty 
teas, decadent hot chocolates and iced brews. Featuring a rotating selection  
of locally made pastries, Reveille is the ideal spot to lounge away a morning.

►  reveillelafayette.com

Ritual Cocktail Bar | 211 N. Second St., Lafayette
The intimate, classy lounge vibe at Ritual Cocktail Bar quickly garnered 

a reputation for one of the coolest spots in town. A streamlined food menu 
features upscale snacks such as almond breaded duck tenders and roasted 
whole cremini mushrooms. But here, craft cocktails are the main attraction. 
Mixologists reimagine classic drink recipes and combine house-made syr-
ups, bitters and juices; specialty spirits and unusual ingredients to create 
memorable concoctions that are meant to be savored, like a ritual. Feeling 
extra swanky? Stop by for Rat Pack night to sip your libation while listening 
to Sinatra, every Tuesday before 9 p.m. 

►  ritual-bar.com 
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Ripple & Co. | 1007 Main St., Lafayette
Fans of East End Grill have eagerly awaited the opening of Ripple and 

Co., a fast-casual dining concept located across the street from the high-
end restaurant and run by the same executive leadership team. The new 
multilevel eatery features a spacious second floor with outdoor dining and 
a private event space. Downstairs, the atmosphere of the lively counter-ser-
vice restaurant is reminiscent of a food hall. Executive chef Ambarish Lulay 
brings the same elevated sensibilities found at East End to Ripple & Co.’s 
menu. Smoked meats, pork belly and “really good tofu” are just a few of the 
crave-inducing items available. With both cocktails and beers on tap, Rip-
ple & Co. is an exciting addition to upper Main Street. Plus, a partnership 
with Greyhouse Coffee means you can pick up your favorite cup of joe while 
you’re there. 

►  eastendmain.com/ripple-company

Rusty Taco | 3209 Builder Drive, Lafayette
Serving up authentic street tacos at affordable prices, Rusty Taco’s festive 

ambience encourages friends and family to linger over margaritas while 
enjoying boldly flavored tacos. With more than 30 locations around the 
country, each one emulates a neighborhood taco stand. An array of break-
fast tacos is available all day. The handmade street taco menu features 
roasted pork, brisket, baja shrimp and fried chicken. Rusty’s commitment 
to high-quality ingredients and making food fresh-to-order ensures satis-
faction in every bite. Wash it down with an ice-cold margarita and experi-
ence bliss. 

►  rustytaco.com

Wolfies Northern Woods Grill | 352 E. State St., West Lafayette
Scott and Nyla Wolf opened their first Wolfies location in 2004. Designed 

for the “seeker in all things sports, nature and food,” Wolfies offers a casual 
sports-themed environment in the Wabash Landing site formerly occupied 
by Scotty’s Brewhouse. The West Lafayette location is the eighth in the 
state and the first to venture away from the Indianapolis area. The expan-
sive menu is packed with sharable starters, salads, wings, ribs, seafood, 
sandwiches, tacos and burgers. Thirsty? Try one of the 30 local and region-
al beers on tap, along with a full bar featuring craft cocktails. One thing is 
certain, you won’t go hungry at Wolfies.

►  wolfiesgrill.com/West-Lafayette  ★

NEW ON THE RESTAURANT SCENE
Stay up-to-date on new businesses and more 

by following Greater Lafayette on Facebook or 
visit greaterlafayettecommerce.com
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Where memories 
come to play.

Jon Miner knows first-hand the 
magic spell Loeb Stadium has wo-
ven over Greater Lafayette youths 
since 1940.

In 1984, at 15, Miner stepped foot 
on the Loeb Stadium infield for the 
first time as a member of Lafayette 
Jeff’s freshman baseball team and 
as a player for Firefighters in the 
Colt Recreation League. 

“Growing up in this community 
and playing youth baseball, that 
was always a big deal to go to Loeb 
Stadium and watch a baseball game 
(and) hopefully play there one 
day,” says Miner, who played two 
years of varsity baseball at Jeff and 
visited Loeb Stadium as a senior 
member of the McCutcheon High 
School team.

Miner is now the director of 
operations for the Lafayette Parks 
and Recreation Department. At the 
time of this interview, the reno-

BY KEN THOMPSON    PHOTOS BY CHRISTINE PETKOV
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vated Loeb Stadium was just a few 
weeks away from opening day.

The renovation project spear-
headed by Lafayette Mayor Tony 
Roswarski will make sure thousands 
of baseball players – and hopefully 
other athletes – will continue to play 
inside Loeb Stadium for decades to 
come. The renovation, which was 
estimated to cost $20 million, was 
completed on schedule for Lafayette 
Jeff’s baseball season opener against 
Central Catholic on March 31.

“The driving vision behind it, 
Mayor Roswarski who grew up in 
this community and knowing the 
history of Loeb Stadium, was to de-
sign and build a facility that would 
last another 80 years, like the old 
Loeb Stadium did, if not longer,” 
Miner says. “To give this community 
not just a wonderful venue for base-
ball but a wonderful venue for other 
community events.”

Roswarski’s vision for the new 
Loeb Stadium includes the potential 
to host soccer and football games 
as well as non-sporting events such 
as  concerts. The new stadium has a 
seating capacity of 2,600.

“I think when it’s finally open and 
we break out of this pandemic and 
people are able to get into the stadi-
um and watch an event – whether 
it be a baseball game, a soccer game 
or a concert – they are going to be 
really pleased with how this stadium 
has turned out,” Miner says.

There was much anticipation in 
Greater Lafayette when a front-page 
headline in the Journal and Courier 
on July 2, 1940, proclaimed “Park 
Stadium for Athletic and Cultural 
Events to be Memorial to Solomon 
Loeb.”

Bert and June Loeb contribut-
ed $50,000 (almost $935,000 in 
today’s dollars) for the construction 
of a 3,152-seat reinforced concrete 

Lafayette Mayor Tony Roswarski addresses the crowd at the March 31 grand opening of Loeb Stadium. 

Indiana Baseball Hall of Fame Head Coach Paul E. "Spider" Fields poses with the Lafayette 
Jeff Baseball team.

Fans bundled up in 
the new stadium 
seating to watch 
the Lafayette Jeff 
Bronchos take on 
the Central Catholic 
Knights.
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Lafayette Mayor Tony Roswarski addresses the crowd at the March 31 grand opening of Loeb Stadium. 
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structure inside Columbian Park. 
The stadium was named Columbi-
an Park Recreation Center, which 
remained until 1971 when it was 
renamed Loeb Stadium.

“Its purpose being to serve as a 
public stadium for athletic, cultural 
and educational events of various 
kinds; in fact any legitimate enter-
tainment under sun or stars,” the 
1940 article stated.

With lights installed as part of 
the construction, the stadium was 
projected to not only host baseball 
games but softball games, boxing 
matches, concerts, pageants and 
even horse shows.

Architect Walter Scholer had the 
foresight to make the stadium di-
mensions of Major League Baseball 
stadiums with 333 feet down the left 
field line, 404 feet to center field and 
322 feet down the right field line. 
Retaining similar distances in the 
2021 renovation required some out-
of-the-box thinking.

When the decision was made to 
rotate the field 180 degrees from its 
original layout, placing home plate 
near the corner of Main Street and 
Wallace Avenue, the right field area 
needed a few extra feet. Since mov-
ing the zoo was out of the question, 
architects came up with a plan to 
extend the stadium entrance a few 
feet from the original footprint into 
Main.

But even that idea wasn’t as sim-
ple as it sounds.

“A lot of the fiber infrastructure 
in this community comes right up 
Main Street,” Miner says. “There’s 
only so far you can go into Main 
Street before you have to get into 
relocating that.”

Making the most of every foot 
available, home plate is positioned 
just a few yards from the corner of 
Main and Wallace.

Top: The Loeb Stadium media room features an 
extensive videoboard operation system.

Middle: Lafayette Parks Board President Maurie  
Denney and Lois Olds enjoyed the game and  
festivities from the comfort of an indoor suite. 

Bottom and left: Lafayette Jefferson takes on  
Central Catholic for the first game in the new  
stadium. Loeb Stadium serves as the home field  
for Lafayette Jefferson High School. 
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KEEPING
LAFAYETTE
CONNECTED
TO FRIENDS & FAMILY
— FOR OVER — 

30 YEARS! It has been an HONOR 
to help our community 

HEAR BETTER!

823 Park E Blvd, Ste H • Lafayette

Meet our award winning team! 

Call today to experience 
the best in hearing care.

765.588.5554

LafayetteHearingCenter.com Susan Taulia, Au.D., Licensed Audiologist  •  Andrea Gray, M.S., Licensed Audiologist
Joelle Beisel, HIS, Hearing Instrument Specialist  •  Molly Merten, Au.D., Audiologist

When it comes to construction 
in Indiana weather, nothing comes 
easily. Toss in a shutdown of 
nearly a month in April 2020 due 
to COVID-19 precautions and it’s 
amazing that the project was com-
pleted in time for the Lafayette Jeff 
baseball season.

“All the contractors have done a 
marvelous job working through the 
snow we had, the cold snaps,” Miner 
says. “We couldn’t be more pleased 
with their work.”

The new Loeb Stadium also will 
serve as the front door to the 21st 
century Columbian Park. Spectators 
will have a view of the new carou-
sel building beyond the centerfield 
fence, plus Tropicanoe Cove and the 
water slides just past left field.

Fans sitting in the suite level will 
be able to follow the progress of 
construction going on at Memorial 
Island.

“It was important to build a beau-
tiful stadium and have the view-
points be on the inside of Columbi-
an Park and not have the people in 
the stands looking out into Oakland 
School, the Frozen Custard and 
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MeetYouAtArnis.com

Arni’s,” Miner says. “I think it brings 
Loeb Stadium more into the park 
and it will transform Main Street. 

“We’re going to have state-of-
the-art lighting, state-of-the-art 
concession facilities. There’s not 
really a bad seat in the stadium to 
view a baseball game. Then we have 
the video board that is really going 
to add to whatever event is going 
on there. This is something even 
communities with nice baseball 
stadiums don’t have.”  ★

The Lafayette Aviators will remain a tenant at Loeb Stadium after its 
ownership group, Lafayette Family Entertainment, won a competitive bid with 
Main Street Baseball Indiana LLC this past August. The city and Lafayette 
Family Entertainment agreed to a five-year lease worth $120,000 annually, 
according to the Journal & Courier. The agreement allows Lafayette Jeff and 
IHSAA baseball tournaments top priority for use of Loeb Stadium, and the 
Aviators agreed to “making a good faith effort” to accommodate Lafayette 
American Legion Post 11 games.

The Aviators, a Prospect League member whose teams are comprised of 
college baseball players, have played in Loeb Stadium (with the exception of 
the cancelled 2020 season) each summer since 2015.

The Aviators will play their 2021 home opener June 1 against the Terre 
Haute Rex. The Prospect League team will host 30 games against eight rivals 
this summer, including newcomers Johnstown (Pa.) Mill Rats, Burlington 
(Iowa) Bees and the Clinton (Iowa) Lumber Kings.

A ribbon cutting on March 31 celebrated the grand opening of Loeb Stadium. 
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Memorial  
Island  

update

Memorial Day 2022 seems so far away, but it’s a date that every 
Greater Lafayette veteran has on his or her calendar. 

It’s just as important to Jon Miner, of the Lafayette Parks and Recreation 
Department, and to Lafayette Mayor Tony Roswarski.

It will be the first Memorial Day celebrated at the renovated Memorial 
Island at Columbian Park.

Miner, the director of operations for the Lafayette Parks and Recreation 
Dept., has been overseeing the second major project at Columbian Park in 
the past few years. Now that the rebuilding of Loeb Stadium is complete, the 
focus shifts to completing the Memorial Island project and the side projects 
that came along with it — most notably, the retaining wall containing the 
lagoon and the replacement of the Jenks Rest building with much needed 
restrooms and parking.

“We started on a master plan on the renovation of Memorial Island in 
2015-16,” Miner says. “We had a design planned and we always wanted to 
add the lagoon piece, but we never really knew how much of that we would 
be able to get to and how much we would be able to do.”

It had become obvious that the retaining wall was failing, so adding the 
lagoon to the Memorial Island renovation made sense.

“The mayor has always viewed the lagoon as part of Memorial Island but 
it became if we are going to do all of this around Memorial Island and dress 
it up, then we need to address the water quality in the lagoon. We added a 
new filtration system and it will help with the water quality and the sustain-
ability to the aquatic life in that lagoon,” Miner explains.

BY KEN THOMPSON     
PHOTOS PROVIDED
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Like the old Loeb Stadium, which opened in 1940, the time had come to 
apply the same tender loving care to an area that has been a tribute to Tippe-
canoe County veterans for more than 70 years.

When it was dedicated on May 29, 1949, the Journal and Courier called it 
“attractive and dignified.” In addition to an outdoor auditorium, two large 
bronze plaques bearing the names of 672 deceased Tippecanoe County vet-
erans from the Mexican, Civil, Spanish-American and both World Wars were 
placed on stone panels flanking the bridge connecting Memorial Island to the 
Columbian Park mainland.

Tippecanoe Post 1154 of the Veterans of Foreign Wars sponsored the 
project, which began July 8, 1945, with a public subscription drive to raise 
$50,000. Construction began on May 24, 1947 and was – like Loeb Stadium 
– designed by Walter Scholer and Associates.

With parks superintendent Claudine Laufman consulting with local 
veterans groups, the first two phases of the current Memorial Island project 
included bringing all of the memorials and monuments to our servicemen 
and women to Columbian Park. A Gold Star families memorial and a  
Vietnam veterans memorial also have been added.

The old memorial fountain has been replaced by a plaza that will have the 
United States armed forces flags flying above.

“The rest of it will bring more people into the area and more people will re-
alize what that area of the park was set aside for a long time ago,” Miner says. 

He adds that the first Memorial Day parade for the new Memorial Island is 
tentatively set for May 2022.

“Hopefully we’ll all be out of the pandemic and can get back together then,” 
Miner says. “That will be a really special event.”

Until then, visitors also will be welcomed by a new stage and seating area 
that will replace the original 30-by-45-foot structure that had seating for 
1,100. A couple of modern touches will be added for their comfort.

“On the old stage on Memorial Island, in the summer you baked in the 
sun,” Miner says. “This will have some overhead shade shells. Where the 
stage was, we’ve extended that seating area, that land mass, by about 60 feet. 
We’ve put in a little boardwalk where people can get closer to the water.”

Generations of Greater Lafayette residents who fished from the lagoon will 
be happy to know that bench and swing seating are being added. Another 
lagoon tradition is returning: paddleboats. The pier from which the old  
paddleboats were launched has been rebuilt.

“I think you will see that venue, that area become a really well-used part of 
the park,” Miner says.

In addition to the summer “Art in the Park” series, Miner says the city is 
working with the Latino Center for Education and Wellness to bring Latino 
Fest to Columbian Park this fall. The auditorium and Rush Pavilion will be 
made available for rent for private events.

With progress comes change. It was sad for some to see the Jenks Rest 
building demolished in early March to make way for much needed restrooms 
on that side of Columbian Park, as well as additional parking. 

“I’m really excited about Loeb Stadium, being a baseball guy, but Memorial 
Island is going to be spectacular,” Miner says. “A lot of people in the commu-
nity are excited about the Memorial Island project, as they should be.”  ★
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Your legal partner should care about your  
business as much as you do.

stuartlaw.com

Proudly serving Greater Lafayette since 1878.

With a background in business and corporate law that 
spans over a century, Stuart & Branigin is a trusted partner 
to businesses and organizations across Indiana. Our team is 
knowledgeable, willing and able to counsel your organiza-
tion’s complex legal needs in their entirety. 
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BY CINDY GERLACH    PHOTOS BY CHRISTINE PETKOV
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Have something to say? Ideas to share?  
Local podcasters find a niche, and we're listening.

Rabbi Michael Harvey (left) and Father Bradley Pace 
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Podcasts, for the uninitiated, are little mini 
broadcasts offered up by virtually anyone, easily 
downloadable to listen to on a personal device, 
such as a mobile phone or MP3 player. All one 
needs is a computer, a microphone and an Internet 
connection and voilà! You, too, could be sharing 
your thoughts on … well, any topic, with the world. 

The term podcast — a combination of iPod and 
broadcast — came about in 2004 and first appeared 
in “The Guardian,” according to Miranda Sawyer 
in her 2019 article “The Man Who Accidentally 
Invented the Word ‘Podcast.’ ”

Podcasts have become increasingly popular over 
the past few years. Favorite genres include podcasts 
about sports, about music, and about true crime. 

Locally, there are several podcasts on the scene 
— and the topics cover all sorts of stories. Here’s a 
look at just a few of the local offerings in the world 
of podcasts.

“A Priest and a Rabbi Walk into a Bar”
Hosted by the Rev. Dr. Bradley Pace, rector at St. 

John’s Episcopal Church, and Rabbi Michael Har-
vey, the former rabbi at Temple Israel, this podcast 
gives the two theologians a chance to discuss their 
mutual love of philosophy, theology and — natural-
ly — good beer. 

Despite the fact that Harvey is Jewish and Pace is 
Episcopalian, the two actually have much in com-
mon, says Pace. And they use their podcast as an 
opportunity to discuss issues of relevance to both 
faiths, to discover commonality and explore differ-
ences. Because while they both adhere to teachings 
of the Old Testament, they can both learn from the 
other’s perspective. 

“There is lots of overlap,” Pace says. “We don’t 
read or understand it the same way at all.” 

Pace says he has learned a tremendous amount 
from Harvey as they dig deep into parts of the 

Bible that they see differently. They have discussed 
the Exodus story and its varying meanings; they 
discuss faith, theology and mythology and how it 
relates to the present day, its interpretations. 

“The things I’ve learned from him have made 
me a better Christian,” Pace says. “It helps me to 
understand my own faith better.”

When they started, Pace and Harvey would meet 
at a local bar and record their podcast while having 
local beer — Brokerage Brewing was a favorite 
haunt and would even put them on the calendar, 
Pace says. Harvey did most of the technical work 
— managing the recording and editing. But for the 
past year, they’ve had to resort to recording over 
Zoom, which, Pace says, is necessary, but definitely 
not as fun — though he has learned the back-end 
production, too. 

And they still have a beer.
Pace says the two have much more in common 

than what separates them. 
“A lot of Christians will talk about our stories in 

ways that denigrate Jews and not even mean to,” he 
says. “You can be a Christian and hold very Chris-
tian views without hating Jews. It’s not a necessary 
part of the story.” 

The podcast was not meant to proselytize or 
recruit for either of them. But Pace says he has 
been contacted by listeners, wanting to learn more 
about his parish and his denomination. He has had 
people contact him seeking advice and offering 
feedback. And, he says, the added reflection and 
input from Harvey have helped him in his own 
faith journey.

At the end of the day, it’s all meant to be in fun. 
The podcast gives them a chance to, in Pace’s 
words, “geek out” over a shared love.

“What do you call a bunch of middle-aged men 
talking? A podcast,” he laughs. “Give two guys who 
connect a beer, and they’ll just go on and on.”

“A priest and a rabbi walk into a bar.” Do you know that one? That podcast, of course. 
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Craig Martin

CAREER COACHING AND 
EMPLOYER CONNECTIONS 

Career Coaching and Employer 
Connections serves our 
community by partnering 
with key economic sectors in 
to deliver demand-driven, 
student-centric, real-world 
results. 

link.IvyTech.edu/LafayetteCCEC • bburton65@ivytech.edu • (765) 269-5877
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“ART TAP”
When Craig Martin left Purdue University, he was looking for some-

thing to do, an activity that would continue a connection with the arts 
community. 

Someone suggested he start a podcast, and he mentioned the idea to 
his wife. Expecting her to laugh, he was pleasantly surprised with her 
response: “You’d be perfect. You know everyone, you can converse.” 

Thus ART TAP was born. 
It’s built around conversation, Martin says. He brings in guests from 

all over the Greater Lafayette arts community. Martin wants to have 
a deeper discussion than a few perfunctory questions about what the 
current play or concert entails. He wants to know everyone’s story: 
Where are they from? What drives them? What got them interested in 
the arts? 

Which is perfectly suited to a podcast, which allows time for him and 
his guest to delve into those areas, uninterrupted and unexpurgated.

A favorite guest was Rich Rand, a storyteller, who shared how he 
came into theater. When Martin asked him how he got involved, Mar-
tin recalls Rand sighing, bowing his head — he was, Martin realized, 
gathering his thoughts. He raised his head and told an engaging story 
about how when, riding the train to school, he saw a massive cross-sec-
tion of people, and he invested himself in creating stories for them. He 
became a theater person so he could tell these stories. 

The podcast highlights the arts in a way no other medium can, Mar-
tin says. 

“No matter who I talk to, I learn something in town that I didn’t 
know,” he says. “That’s sort of the charm. It’s just a couple of people 
talking. It’s just meant to be a conversation, to make them accessible.”
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“My Health on Hemp”
Christine Petkov has a story to share. And she’s not alone — 

many other people have the same story. 
She created her podcast to invite guests to share these 

success stories, the benefits people have found using hemp 
and CBD oil. 

Petkov considers herself a hemp educator. 
“I’ve always been about health and wellness, but I also 

wanted to help people,” she says.  
Petkov discovered the health benefits of hemp and 

has been transformed. She realized she needed to 
find an outlet for her enthusiasm.

“I sounded like a lunatic, honestly, always, 
always talking about the benefits of hemp,” she 
says. “I needed to find another way of sharing 
these stories, because they’re fascinating.” 

Her podcast invites others who, like her, 
have found the redemptive powers of hemp, 
allowing them to share their testimonials. 
And for Petkov, it’s a labor of love — she 
does the interviewing, the producing and 
the editing. 

“It’s not a paid gig,” she says. “It’s 
just something I feel passionate 
about.”

Petkov publishes her podcast 
two or three times a month. And 
she knows there is a niche for 
her topic — she has hit 1,200 
downloads. 

“I just love that I can see the 
effects and it feels good that 
I’m helping people,” she says. 
“That’s why I put this podcast 
out there, so they can hear it 
from the people’s mouth.”
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Rick Mummey
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“Think This Way: The Rick Mummey 
Podcast”

Former morning radio host Rick Mummey 
knew he could handle a podcast. 

When he heard Ricky Gervais’ podcast and 
listened to “Good Mythical Morning” on You-
Tube, he began to think seriously about hosting 
his own. 

“Maybe I could do it,” he recalls thinking. 
“These people are doing it well; I’d like to do it.”

After all, he says, he is a former “radio clown.”
“If for 25 years I could get up at 4 a.m. and be 

moderately humorous, I could do this.”
His podcast focuses on local music and creative 

types. And he broadcasts now on YouTube. 
“I had done a strictly audio podcast for a year 

or so, but I wanted to do something different,” 
Mummey says. “It would give me something 
visual and make it easier to be with people where 
they are.”

Mummey has expanded his variety of guests. 
And he is focusing now on asking his guests how 
they do what they do during a pandemic — how 
the restrictions are affecting them.

Podcasting as a medium brings a lot of free-
dom, Mummey says. He uses his own equipment, 
in his own home. He can invite the guests he 
wants, play the music he wants. 

Despite the title, Mummey is not, he says, 
trying to tell anyone what to think. He is not 
interested in bringing on guests who might spar 
or argue; that is not his scene. There is enough of 
that available in other venues. 

“I know what people want to hear,” he says. 
“You don’t have to target everyone. I’m having a 
really good time.”
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“Dr. Will’s Neighborhood”
Stand-up comic. Minister. Therapist. Mental 

health advocate.
Dr. Will Miller wears a variety of hats. So why 

not add podcaster to the list? 
Miller was the host of a traditional podcast for a 

time. But he’s moved his production over to You-
Tube, which he sees as the way of the future. 

Years ago, it was more difficult to get a podcast 
out there. But now, with changes in technology, 
it has become a way for anyone to share thoughts 
and ideas. 

“It’s as easy as pie,” he says. “There are hun-
dreds of thousands. In previous times, you sort of 
had a narrow avenue to get your podcast posted.”

Podcasting, Miller says, has essentially replaced 
blogging. 

“It’s the same thing,” he says. “You’re trying to 
corral your listening body.”

Miller currently focuses on mental health, on 
strategies for coping with trauma, which is a 

fortuitous area in which to be proficient, during a 
pandemic.

“As tragic as this is, it’s a good time to be a 
shrink,” he says. 

His advice: Narrow your niche. Find a specif-
ic area in which to specialize, one that is clearly 
defined and focused.

“You can remake and reinvent yourself as you go 
along,”  
he says.

Miller has a knack for combining his areas of 
expertise, which come together in his podcast. 
He uses his comedy and storytelling skills and his 
knowledge of mental health to help highlight this 
particular need. And his chaplain skills come into 
play as well. All so he can help others navigate 
life’s pitfalls.

“I’m 71,” he says. “I’ve had such an incredible 
run in my career. I’m not looking to do anymore 
climbing. But I’m not done wanting to share.” 
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“The Dub Jellison Podcast”
When Purdue student Dub Jellison started his pod-

cast a couple of years ago, it just seemed like a fun idea. 
Why not start one? 

In the beginning, it was just he and some friends 
talking, sharing stories, having some laughs. But as 
Jellison learned more about his craft and began to take 
it seriously, it has evolved. 

A recent guest? Purdue President Mitch Daniels.
Jellison took what was just a fun activity and has 

slowly created an outlet. He focuses mostly on sports 
— other guests have included former Indianapolis 
Colts player Dwight Freeney, Clark Kellogg and Purdue 
basketball coach Matt Painter. 

But in the fall, he invited Daniels on his podcast 
to discuss the start of the new semester and how the 
university would deal with COVID-19 and the return of 
students.

Jellison admits he had a bit of a learning curve when 
he began. He invested about $400 in the equipment to 
start, but even then, he wasn’t really sure what he was 
doing. 

“The first five episodes I wasn’t even using the micro-
phone right,” he says. “It’s really kind of trial by error 
— I’ve learned on the job.”

And it helped Jellison discover his passion, as it has 
become much more than a hobby. After his podcasting 
success, Jellison has decided on a major: He is now 
studying mass communications at Purdue. 

From chatting with friends to a career? As it turns 
out, Jellison proves you can get paid to do what you 
love. 

“By luck it has worked.”  ★

Dub Jellison
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For an amazing new, custom-built home and an equally amazing  
home-buying experience, choose Timberstone — Greater Lafayette's local 
builder dedicated to offering the highest standard in design style, quality 

workmanship and service integrity in Indiana.

Barrington Woods  
neighborhood now selling in Lafayette.

• Homes starting  from the 280’s •  
• Across from Wyandotte Elementary School • 

• Basement sites available •
• Wooded lots still available • 

For more information call Chris Scheumann at 765.412.8827  
or visit Timberstone-Homes.com

New Section of Auburn Meadows  
Now Open in West Lafayette.
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s a student office staff 
worker in Cary Quadrangle, 
a century-old, sprawling 

residential complex on Purdue 
University’s West Lafayette cam-
pus, Michaela Hixson is continually 
steeped in dormitory culture. 

Romance blossoming on the grave-
yard shift. Mysterious snack food 
deliveries with unknown recipients. 
Guys in boxers parading out the 
doors during nighttime fire drills. 

And then there was the time a 
student showed up in the basement 
simply wrapped in a bath towel. “No 
shoes, water on him, dripping, and 
he said, ‘Can I please have the key 
to my room?!’” Hixson exclaims, 
laughing. 

For the West Lafayette, Indi-
ana, resident, these adventures in 
collegiate life started long before 
the SATs were even on her radar. 
During her sophomore year at 
Harrison High School, while Hixson 
was working at a local ice cream 
shop, her mom shared a summer job 

opening — no undergraduate experi-
ence necessary. 

“It was fun for me to see how 
college worked, to already be in that 
college environment in high school, 
dip my toe in for what was to come,” 
says Hixson, who just completed her 
sophomore year in Purdue’s Col-
lege of Science. After beginning as 
a seasonal employee four years ago, 
Hixson has expanded to year-round 
employment, gaining important 
skills in teamwork, responsibility 
and time management along the 
way. 

As adults, we may joke about our 
summers flipping burgers or blow-
ing a whistle at the neighborhood 
pool. But in truth, these experiences 
typically offer far more than a pay-
check or a bullet point on a college 
application. As summer heats up in 
Greater Lafayette, we present a sam-
pling of paid and volunteer oppor-
tunities for your favorite teenagers, 
along with a few of the life lessons 
that the jobs may impart. 

No experience required,  
lots to gain: What summer jobs can teach local teens

BY ANGELA K. ROBERTS    STOCK PHOTOGRAPHY
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ACADEMIA 

Purdue University
West Lafayette 
purdue.edu

From serving as day camp coun-
selors to prepping residence halls 
for fall, Purdue University typically 
has offered a plethora of summer 
jobs to local high schoolers and 
undergraduates. With a pause on 
staff hiring, the university has fewer 
openings for 2021. At press time, we 
found postings for such positions as 
custodians, groundskeepers, net-
work operators and Purdue Sur-
plus Store workers, some of which 
required applicants to possess a 
high school diploma or GED or be 
currently enrolled at Purdue. 

See current opportunities at  
careers.purdue.edu. The Center  
for Career Opportunities shows jobs 
available at Purdue and beyond  
for current Purdue students and 
alumni; visit cco.purdue.edu/
Home/myCCO 

HOSPITALITY 

Cafe Literato 
West Lafayette 
literatocafe.com

Located just a mile up the road 
from Mackey Arena, Café Literato is 
a brick oven pizza and espresso bar 
located in the Faith West complex of 
apartments, a fitness center, church 
facilities and a daycare. With both 
indoor and outdoor seating, the 

restaurant serves as a gathering spot 
and study hub. 

Eric Black, a West Lafayette 
Junior/Senior High School grad-
uate who started there at 19, was 
promoted to manager a few months 
later; now, two years in, he hopes to 
return to Ivy Tech soon to pursue a 
career in the restaurant industry.  
He says that teen workers aged 
17 and up can take orders, prep 
toppings and make beverages while 
honing communication and custom-
er service skills. 

“The owners say that we are in the 
business of people,” Black says. 

“You won’t find a lot of environ-
ments to work in where you can tell 
that the people genuinely care and 
are friendly and social.” 

A nice perk on top of the paycheck 
and all the friendliness: A free drink 
on each shift, along with a substan-
tially discounted meal. 

Copper Moon Coffee Company 
Lafayette & West Lafayette 
coppermooncoffee.com

Lafayette, Indiana-based Copper 
Moon Coffee Company boasts four 
café locations in the area, with more 
likely coming soon. Nick Thompson, 
vice president of sales and market-
ing, says the retail locations hire 
workers starting at age 16 to take 
orders, clean, and prepare food and 
beverages. 

“There’s a lot of opportunities to 
be creative with our cafés,” he adds. 
“We encourage our team to come 
up with new creations, new drinks, 

new flavors.” In fact, one of Copper 
Moon’s seasonal specialties, the 
Lunar Fog — an Earl Grey tea latte 
with vanilla, similar to a London 
Fog — emerged out of an employee 
competition. 

Even if teen baristas don’t win a 
design-a-drink challenge, they will 
gain skills in face-to-face communi-
cation, collaboration and sales. Ad-
ditionally, says Thompson, “I think 
it would be pretty impressive, a cool, 
fun party trick, that they know how 
to make really good coffee drinks 
and maybe even do some art with 
the lattes.” 

RECREATION 

Get Air Trampoline Park 
Lafayette 
getairsports.com

Adolescents who couldn’t wait for 
PE class to start when they were in 
elementary school might feel right 
at home at Get Air Trampoline Park, 
located in a strip mall on the south 
side near Noble Roman’s Craft Pizza 
and Pub. 

Teenage workers (typically 16 
years and older) begin as lifeguards 
— “patrolling the park to make sure 
that everyone is being safe and hav-
ing fun,” says Tyler Dubea, general 
manager. “Sometimes this would be 
refereeing dodgeball games, making 
sure that only one person is going in 
the foam pit at a time, or just engag-
ing in small talk with parents.” 

Dubea delights in teaching his 
charges the fundamentals of busi-



GREATER LAFAYETTE MAGAZINE    77

ness success, such as teamwork and 
leadership. Beyond that, “I strive 
to learn about all of our employees, 
and figure out what they want to 
do after school, and teach them as 
much as possible about that aspect 
of our business,” he says. “I have 
had someone that wants to be a 
graphic designer, so we have dis-
cussed some of our park advertising, 
our target demo, and let them use 
their skills to design something  
for us.” 
 

McAllister Recreation Center 
Lafayette 
lafayette.in.gov

Outdoorsy types can enjoy fresh 
air and sunshine while chaperoning 
kids at McAllister Recreation Cen-
ter’s summer day camp, located near 
18th and Greenbush streets in the 
former Longlois Elementary School. 
The facility features a gymnasium, 
rec room, ball fields and lots of 
green space. 

From late May through early 
August, counselors 16 and up plan 
theme weeks, attend development 
sessions and supervise youngsters 
on field trips to Lafayette pools and 
parks. Adolescents aged 13 to 15 can 
enroll in the Head Camper program, 
training for future summers. 

“We pride ourselves on summer 
camp being a fun and rewarding 
experience both for kids and coun-
selors,” says Ashley Conner, sea-
sonal camp counselor with the City 
of Lafayette. “Counselors learn how 
to effectively communicate with 

children, peers and parents. They 
also learn strategies for managing 
children in a group setting.” While 
camp staff are typically hired by 
May, local teens can set their sights 
on jobs for 2022.  

ANIMAL CARE 

Pooch Palace Resort 
Lafayette & West Lafayette 
poochpalaceresorts.com

With two locations in Greater 
Lafayette offering boarding services, 
doggie day care, grooming and 
group training classes, Pooch Palace 
Resort is a delightful get-paid-to-do-
what-you-love opportunity for teens 
who can’t get enough of canines. 
“The biggest part of what makes this 
place fun is just being able to work/
play and care for dogs all day long,” 
says owner Paul Whitehurst. Teen 
employees assist in the daycare and 
overnight areas by feeding dogs, 
taking them on breaks and cuddling 
and playing with their furry clients. 

Emily Chubb works at Pooch Pal-
ace when she’s not attending class at 
Harrison High School or performing 
on Turning Point Academy’s dance 
team. “The dogs all have different 
personalities and there are no two 
dogs that are alike. This makes the 
day a lot more fun,” she enthuses. 
Along with discovering characteris-
tics of different breeds, Chubb says 
she’s also learned about communi-
cation, time management and team-
work on the job. “The people around 
me always have a positive attitude,” 

she says. “It’s been a great learning 
experience.” 

Whitehurst sees another profi-
ciency that the teen has developed: 
leadership. Chubb is “one of our 
most dedicated and hard-working 
staff members,” he says. “She came 
to us as a very quiet and shy teen 
and has blossomed to where she is 
now training other staff members.”  
 

Columbian Park Zoo 
Lafayette 
columbianparkzoo.org

From a Galapagos Tortoise to 
prairie dogs to the Laughing Kook-
aburra, the Columbian Park Zoo 
showcases wildlife from around the 
world in exhibits that teach visitors 
about conservation and biodiversi-
ty. For adolescents contemplating 
animal-related careers, the facility 
offers the immersive Zoo Teens 
opportunity. 

Volunteers aged 14 to 17 who are 
accepted into the program perform 
non-dangerous tasks under the su-
pervision of professional zookeepers 
and educators, such as cleaning and 
food preparation. Zoo Teens also 
interact frequently with humans as 
well, gaining confidence in public 
speaking and small-group commu-
nication, says Courtney Nave, zoo 
assistant education coordinator. 
“I’ve seen such growth, not just in 
interpersonal skills, but being lead-
ers, through this program,” she says. 

Applications have already closed 
for this summer; but check the 
website for late openings and other 
opportunities.  ★
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BY CINDY GERLACH   
 PHOTOS BY CHRISTINE PETKOV

When it comes to matters of the 
heart, Dr. Kenneth Stone has always 
known where he stood. 

The human heart, that is: the 
organ, the muscle. Its very make up 
and structure, the way it works. 

Because Stone knew, even as a 
child, that he wanted to become a 
physician. And studying the heart 
came soon after; he knew early on 
he wanted to be a cardiologist. 

And it’s a dream he made come 
true, resulting in a 32-year career 
here in Tippecanoe County. 

Stone grew up in Michigan, near 
Detroit. The son of a veterinarian, 
he was immersed in the medical 
field from a very young age as he 
watched his father.

“When I was a little guy he had 
me working for him, doing some 
unglamorous stuff,” Stone recalls.

But he remembers learning from 
his father, how he cared for the 
animals, and Stone became interest-
ed in surgery. At least, that is, after 
his dreams of playing professional 
hockey were dashed at age 12. “My 
prospects of going pro were very 
limited,” he laughs.

While in high school, Stone was 
already becoming interested in the 
heart and the organs in the chest, 
and he was looking into cardio-tho-
racic surgery. A major news event 
piqued Stone’s interest, when in 
December 1967, Dr. Christiaan Bar-
nard completed the first successful 

Dr.  
Kenneth  
Stone
Dr.  
Kenneth  
Stone
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human heart transplant. The surgery was covered extensively in the news, 
increasing Stone’s fascination and helping him make his decision. 

“I was pretty lucky to have a calling early on,” he says. “From the very 
beginning, I knew exactly where I wanted to end up.”

Stone attended Kalamazoo College and then enrolled in medical school 
at Michigan State University. He completed a residency in general surgery 
in Grand Rapids, followed by a residency in cardio-thoracic surgery, which 
sent him to Indianapolis. 

It was a peek into his future. At the time, however, he was anxious to head 
back to Michigan — he had always envisioned himself joining the surgery 
practice there. 

But, as it turned out, it was not the best fit, he says. So after two years, 
Stone was lured to Lafayette with a job offer. 

When Stone moved to the area in 1988, he wasn’t sure he was here to 
stay. It was a good job offer, he says, in a good practice. But he didn’t think 
that hard about the community.

“The most important thing in our line of work is the job itself,” he says. “I 
was young enough that I was interested in being very busy.”

Which he was. As part of the only practice in town in that specialty, he 
found himself busier than ever. He performed multiple surgeries over the 
years: coronary/artery bypass, valve replacements, heart stents.
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And he watched and continued to learn as the procedures changed and 
evolved. Coronary/artery bypass surgery has, he says, remained remarkably 
consistent since 1967. But bigger changes have taken place with proce-
dures such as valve replacements, where the incision is much smaller and 
a machine operates the heart and lungs through the surgery. With trans- 
catheter aortic valve replacement, a valve is wrapped around a catheter, 
goes through the groin, through the artery and then balloons to open up the 
blockage. It is, Stone says, the single biggest change he has seen. 

Stone also has seen major changes to the medical community in Greater 
Lafayette. When he first arrived to work for Arnett Clinic in 1988, there 
were 70 physicians. Now, there is an entire hospital, currently part of the IU 
Health system, which has streamlined access to tertiary care. For two years, 
2007-09, Stone was performing all his surgeries in Indianapolis, but he 
returned in 2009 as the CV surgeon for IU Health Arnett in Lafayette.

It’s a field that has seen great inroads — heart disease no longer carries a 
death sentence, he says. And more people are getting surgery, because the 
outcomes are so much better. 

“We’ve gotten better and better at treating those along the way,” Stone 
says. “We’re seeing sicker and sicker patients. We can decrease the numbers 
needing surgery; they’re suitable for a stent.”

More and more people are surviving, Stone says, making his job especially 
rewarding. 

“Treatment has improved over the years,” he says.
In 2020, after 32 years, Stone decided the time was right to hang up his 

own stethoscope and enter retirement. And within a month and a half, he 
found himself back in the doctor’s office. But not as the physician — Stone 
found himself on the opposite side of the gurney, if you will, when he, him-
self, became a candidate for heart surgery. 

Thus he had the chance to see his former job from the perspective of a 
patient. Knowing the nuances of the procedure, he had to step back and 
separate himself from the patient. 

“It’s very odd,” he says. “It’s a situation where I wish I could do this for 
myself.” But he found himself in the care of a colleague, in whom he had 
“tremendous, unbridled confidence.”

So, after 33 years, Stone finds himself and his family — his wife, Nancy, 
and his four children, and his grandchildren  — now living in Zionsville. It’s 
not far from Lafayette, a place that was, at first, just a job. But it became a 
home. Stone was surprised, he said, by how pleasant the city was, the beau-
ty of the parks system. 

And the medical community. For a city of this size, the medical communi-
ty is very sophisticated, and traveling for the best care is not necessary.

Something to which he, himself, contributed — and a career he can look 
back on with pride.  ★ 
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OCCUPATIONAL 
HEALTH NEEDS 
MET WITH CONVENIENT HOURS 
IN MANY LOCATIONS

OCCH010521WI

A comprehensive occupational 
health network for employers 
with job-related health needs 

CONTROL 
MEDICAL 
COSTS
AND KEEP 
EMPLOYEES HEALTHY

3218 Daugherty Drive, Suite 140 • Lafayette, IN 47909 • Hours: Monday-Friday 7AM-7PM          WorkingWell.org

Learn more!
(765) 502-4190

    VIRTUAL WORKINGWELL VISITS AVAILABLE

OUR SERVICES INCLUDE:   

• Drug and Alcohol Screening
   (DOT and Non-DOT)

• E-Screen Technology

• DOT Physicals

• Injury Treatment

• Injury Prevention Programs

• Fitness for Duty Evaluations

• Executive Physicals

• Medical Clearance Evaluations

• Independent Medical Exams

• Disability Determination Exams

• Medical Review Officer Services

• Vaccinations & Immunizations

• Travel Medicine

• Tuberculosis Testing

• Health and Injury Prevention
   Program (HIPP)

• Health Risk Assessments

• Audiometric Screenings

• Quantitative Fit Testing of 
   Respirators including N95 masks

• Wellness Screenings

• CPR and First-Aid Training

• Immigration Physicals

• On-Site Clinic Services
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This internet 
 is for you.
The internet is essential whether you are working, learning, or having fun. You can count on Wintek 
powered by Tipmont to keep you connected to what matters most.

All the speed you need
Wintek fiber internet offers symmetrical speeds (same upload and download) and unlimited data. 
This means everyone in your home can stream videos, play games online, and work remotely—as 
much as they want—with ease and reliability.

Powerful WiFi
We'll ensure you have the WiFi coverage you need. If you need additional coverage, we offer an 
advanced mesh unit for smart and simple whole-home coverage.

Affordable and hassle-free
You’ll never sign a contract for a price that skyrockets the moment it expires. There are no hidden 
fees, no fine print, and no hassles.

Local service and support
Experience service and support from a local company you already know—Wintek is powered by your 
neighbors at Tipmont REMC.

join.wintek.com  /  (800) 726-3953
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GENBNK-ADPR-PURDUE-1219

C O M M E R C I A L  B A N K I N G   |   P E R S O N A L  B A N K I N G   |   P R I V A T E  W E A L T H

First Merchants Private Wealth Advisors products are not FDIC insured, are not deposits of First Merchants Bank, are not guaranteed by any federal government agency, 
and may lose value. Investments are not guaranteed by First Merchants Bank and are not insured by any government agency.

Deposit accounts and loan products are offered by First Merchants Bank, Member FDIC, Equal Housing Lender.

WE’LL HELP YOU SEE BEYOND  
  THE BOTTOM LINE.

firstmerchants.com  1-800-205-3464



GREATER LAFAYETTE MAGAZINE    85

We’ve been buying and selling real estate in 
Greater Lafayette for over 100 years.

Let us simplify the process for you.

765-742-1400 • www.shook.com • 427 Main Street, Downtown Lafayette

Your
Greater
Lafayette
real estate
experts

136007 _ SHOOK

SHOOK
PROPERTY MANAGEMENT
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Less time with us.
More time with them.

PURDUEFED.COM/DigitalBanking

“The mobile experience is smooth, quick, and easy to use.” -Michael


