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The flu ends with you.
Get the influenza vaccine to protect yourself  and the ones 
you love.

It’s that time of year again, flu season is here. The best way to prevent the spread 
of influenza is to get an annual vaccination. The Center for Disease Control and 
Prevention recommends that everyone older than 6 months receive an annual flu 
vaccine. Make it a priority to protect yourself and your family from the flu.

VISIT IUHEALTH.ORG/FLU TO LEARN MORE.
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2016

BEST
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U.S.News& WORLD REPORT
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Garry Gumasing, PT, CWS, SVT-BIG Cert. , Director of Therapy - 22 years 
Nicole Hardy, RN, Director of Nursing - 19 years 
Dylan Johnson, LPN, Unit Coordinator-Rehabilitation - 4 years

Ken Thompson, Administrator - 21 years

At Saint Anthony Rehabilitation & Nursing Center, we believe in delivering the highest 
quality of client care. Our unparalleled expertise, commitment, and compassion assures 
that we provide the very best healthcare in each service we offer.

LONG-TERM CARE
• Neuromuscular Rehab
• Stroke Rehab
• Pain Management
• Respiratory Therapy
• Physical, occupational  
 & speech therapy
• Wound Care & Prevention

SHORT-TERM CARE
• Physical, occupational &
 speech therapy, both in/ 
 out patient services
• Cancer Care
• Cardiac Care & Rehab
• Diabetes Care
• IV Therapy

THE ONLY PRIVATELY-OWNED  
FACILITY IN LAFAYETTE 
 
1-1 SPECIALIZED THERAPY 
 
HIGH STAFF-TO-RESIDENT RATIO 
 
DAILY CHAPEL SERVICES TO MEET 
YOUR SPIRITUAL NEEDS
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By the time October rolls around, fall has already settled in, but I take comfort in 
the telltale signs that it will arrive as scheduled: monarchs gathering on trees during 
my walks at Murdock Park; the lowering angle of the sun; the subtle shift in farmers 
market produce from joyful, ripe tomatoes and cantaloupe to sturdy and comforting 
winter squashes; and Halloween décor and costumes lining store shelves (but let’s 
be honest — Halloween arrives in late July). Sadly, the last two autumns also have 
included dire statistics concerning COVID-19 and our continued attempts to control 
the spread of the pandemic. 

The pandemic lingers, yes, but that hasn’t stopped Greater Lafayette businesses 
and manufacturers from soldiering on, rising to the challenges and, not only surviv-
ing, but thriving. Many of the stories in this Fall issue of Greater Lafayette Magazine 
honor those efforts. A case in point is our cover story, “Perfecting the pandemic piv-
ot,” which shines a spotlight on three diverse but important local entities that did not 
let the pandemic stop them from carrying out their missions. They showed resiliency 
and innovation in their approaches to the curveballs the pandemic has been tossing 
our way (Page 40).

In this issue we are introducing a new column, “What you got, Scott?” written 
by Greater Lafayette Commerce President and CEO Scott Walker. The column is 
a roundup of highlights from the last three months and a chance to celebrate and 
recognize business and economic benchmarks and achievements. Check it out on 
Page 8.

Did you know Greater Lafayette is one of the state’s fastest growing regions? Learn 
how local officials have developed a regional development plan that could land $50 
million to improve “the quality of place, quality of life and quality of opportunity” 
within Tippecanoe and five neighboring counties (Page 67).

“Essential workers” is a term that we are all familiar with these days, but the story 
on Page 50 puts it in a new perspective. We perhaps take for granted all the behind-
the-scenes work going on that keeps our communities humming along with few 
interruptions.

And speaking of behind the scenes, Top 10 Under 40 introduces readers to 10 
exceptional young professionals who are making a difference in ways big and small. 
Get to know a little bit about them, starting on Page 20.

Also in this issue, we are reminded of Greater Lafayette’s rich and creative roots:
• Lafayette Urban Ministry's Immigration Clinic works to assist people who want 

to  legally immigrate to the United States. The Port of Hope fundraiser in November 
is an opportunity to raise awareness and take part in cultural traditions while helping 
this important service (Page 54). 

• Civic Theatre takes to the boards again after a pandemic hiatus of sorts and wel-
comes the opportunity to entertain and enliven theater goers (Page 26). 

• The Art Museum of Greater Lafayette showcases 110 years of art and artists that 
have made an impact in our community (Page 10).

I hope you enjoy this issue of Greater Lafayette Magazine. Could we be any more 
proud to live here?

Cheers,
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Editor, Greater Lafayette Magazine

Summer successes  
usher in an autumn  
of hope

WE ARE           TOGETHER

SUBSCRIBE TO GLM
Get to know the Greater Lafayette community by subscribing to Greater Lafayette  
Magazine. It’s easy! Go to greaterlafayettecommerce.com and click on the About Us 
tab. Then click on Greater Lafayette Magazine to view past issues and subscribe. 
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Imagine what better internet
can do for your business.

If you are a downtown business or local hotel, 
you could qualify for fiber-optic connection 
from Wintek with zero upfront fees. 

Give us a call today to learn more.

wintek.com  /  (765) 742-8428

Don’t settle for inadequate service and 
outdated technology at your business. With 
Wintek fiber, you’ll get the fastest speeds, 
highest reliability, and best customer service 
in Greater Lafayette. 

958 local businesses in Greater Lafayette 
benefit from premium service, secure 
technology and local support that cares.

Your business can be next.
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Wintek_GLC_Q421_Business_V1.pdf   1   9/30/21   1:51 PM
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Strengthening the fabric of our community.

As much as we are a financial institution, Old National is a group of parents, volunteers, artists, 
athletes, neighbors and friends. By making investments of our time, talent and treasure, we work 
with you to strengthen the fabric of our community. 

oldnational.com

Old National proudly supports the Greater Lafayette Community.

Lafayette 140 S. Creasy Ln (765) 446-3620  |  100 N 2nd St (765) 637-4370    West Lafayette 3503 Paramount Dr (765) 637-4663
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Greater Lafayette continues to make great strides! Here are a few of 
the summer highlights we'd like to share with our readers.

► Wabash National Corporation looks to add 75 new employees and 
retain 375 with investments in two plants in the City of Lafayette. The 
City of Lafayette is supporting the expansions with tax abatements. 
Mayor Tony Roswarski said, “It’s a great investment for the community, 
it’s good jobs, it’s different types of technologies and different types of 
manufacturing. It would help position this plant and these facilities to 
be globally competitive in a very tight global market.” Congratulations 
to the Wabash National Corporation Team for the expansion and job 
growth. 

► OnBoard, a subsidiary of Passageways, which offers a digital 
board-of-directors platform for businesses, announced a $100 million 
round of funding from a private equity firm based in San Diego and 
Baltimore. With the global pandemic forcing organizations to move to 
virtual meetings, OnBoard has seen substantial growth over the past two 
years, and this new funding will enable key growth for the company to 
meet demand. Passageways was started in West Lafayette in 2003 by 
its founder and CEO Paroon Chadha and was headquartered in Greater 
Lafayette until recently moving its headquarters to Indianapolis. Con-
gratulations to the Passageways team and its OnBoard platform, which 
now serves more than 1,000 customers from 25 countries.  

What you got, Scott?
Greater Lafayette celebrates a string of summer successes
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► Another Greater Lafayette start-up is making news. Skyepack, a 
custom digital course packet provider to universities across the U.S., 
and Greater Lafayette Commerce have announced a new partnership 
to provide our Manufacturing Month program on the Skyepack digital 
platform. This new partnership will enable teachers in our region to 
deliver the award-winning Manufacturing Month curriculum to their 
students while meeting state curriculum requirements.   Manufacturing 
Month helps K-12 students learn what manufacturing is and what 
careers are involved in manufacturing. The curriculum is divided into 
weekly segments called “Design It, Produce It, Move It, and Support 
It.” Kara Webb, GLC’s director of workforce development, said,” This 
partnership will not only make it easier for 5,000 students in the 
Greater Lafayette region to participate, it will also enable other regions 
to partner with Skyepack, as well.”

► In recognition of the strong regional collaboration fostered in 
Greater Lafayette that has led to more than $1.5 billion of private  
investment, the Indiana Chamber of Commerce has selected Greater  
Lafayette as its 2021 Community of the Year. The award was an-
nounced in August and will be made official in early November. “When 
you look around Greater Lafayette, it’s absolutely phenomenal to see 
the continued transformation,” said Indiana Chamber President Kevin 
Brinegar. “It’s a testament to the dedication of business and communi-
ty leaders and their efforts to attract new talent, retain top workers and 
enhance the region’s quality of life. The area is a tremendous standout 
for the state.”

► With the return of Purdue Football, the Greater Lafayette  
Marketing Coalition partnered with Purdue Athletics to create a new 
event called “The Greater Lafayette Kickoff Bash!” Fans were treated to 
a street festival, block party and fan experience in downtown  
Lafayette on Friday, Sept. 3, ahead of Purdue’s first home football game 
of the season on Sept. 4. Purdue football celebrities David Blough and 
Derrick Barnes spoke at the event, and Rafael Davis and AJ Hammons 
of Purdue basketball fame signed autographs. Fans received a “Wel-
come to Greater Lafayette” gift as well as a “Small Business Passport” 
that highlighted area restaurants and retailers they were encouraged to 
visit while they were in town. Fans also were given an itinerary of other 
events happening in the community that weekend, including discount-
ed tickets to area attractions. Michelle Brantley, the GLC marketing 
and brand manager, said, “This is the start of a great partnership with 
Purdue Athletics. It provided Purdue fans with a new look at Greater 
Lafayette, the exciting things happening here and encouraged them to 
stay and play. Boiler Up!”  ★

Walker is the president and CEO of Greater Lafayette Commerce. He can be 
reached at 765.742.4044
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BY KAT BRAZ    PHOTOS BY CHRISTINE PETKOV
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A sample of works spanning the 
110-year history of the Art Museum of 
Greater Lafayette’s permanent collec-
tion is on display through November 
28 in its current exhibit, The Power of 
Art: One Hundred and Ten Years in 
the Making. 

Lorie Amick, a visual artist who 
serves on the museum’s board of di-
rectors as well as the exhibition com-
mittee, was tapped to serve as guest 
curator while the museum’s curator 
of collections and exhibitions position 
was vacant. Andrea Klutzke was hired 
into the role in March.  

“The exhibition committee plans 
exhibitions about two years in ad-
vance,” Amick says. “So I had the idea 
for this exhibit a while ago. I have 
such a passion for the museum’s per-
manent collection, when we needed a 
curator for the exhibit, I know what I 
had to do.” 

The museum’s permanent collec-
tion encompasses more than 1,400 
pieces representing a wide range of 
media including drawing, painting, 
encaustic, photography, mixed media 
works, prints, sculpture and pottery. 
The entire collection is stored on-site 
in a climate-controlled room with 
flat-file drawers for 2D works and 
taller units that hold sculptural piec-
es. In the center of the room, there 
is a large hanging system for paint-
ings. Some pieces in the Power of Art 
exhibit have never before been shown 
in public. 

Exhibit represents heart of museum, community
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“With over 1,400 works and a 
small gallery space, we simply do 
not have the space to display it all,” 
Klutzke says. “On average, we dis-
play approximately 7 percent of the 
collection each year. That’s nearly 
100 pieces displayed annually. I’ve 
read that the Louvre shows around 
8 percent and the Guggenheim 
around 3 percent, so I think we’re 
doing pretty well.”

As part of the process of curat-
ing the exhibit, Amick performed 
an inventory of the collection. A 
digital catalog tracks the details of 
each piece, such as the artist, year 
acquired and its condition. The col-
lection focuses on 19th, 20th and 21st 
century American art with a special 
emphasis on the art of Indiana and 
surrounding states. There are some 
pieces in the collection that are too 
fragile to be repeatedly moved or 
exposed to light for long periods of 
time. 

“I wanted a good cross-section of 
the entire collection,” Amick says. 
“Everything from abstract to repre-
sentational. I wanted landscape and 
portraiture. The exhibit covers dif-
ferent genres and different media. 
There are watercolors and oils, and 
pastels and acrylics and also pottery 
and glass and bronze sculptures. 
Representing the entirety of the col-
lection was one of my criteria.” 

Amick knew she wanted to include 
the first and most recent pieces to 
be acquired by the museum. In an 
interesting twist of fate, they happen 
to be works by the same artist, F. 
Luis Mora, who was born in Uru-
guay in 1874. 

The first piece in the collection is 
Mora’s “The Cruise of the Ellida,” an 
8-foot-tall vertical oil painting that 
was shown at the National Academy 
of Design’s annual winter exhibition 
in 1910. It was one of 71 works that 
traveled the state in 1911 as part of 
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the Third Annual Indiana Circuit 
Exhibition. 

“When the Indiana circuit came to 
Lafayette, this painting was part of 
the exhibition,” Amick says. “It was 
originally exhibited with a sale price 
of $2,000. Membership in the La-
fayette Art Association was $1 a year 
and they had 300 members. Which 
meant they had $300 in the till, 
more or less. The association went 
to Mora and offered him $500 for 
a painting he had listed at $2,000. 
He countered with an offer of $600, 
which the association accepted even 
though they didn’t have the money. 

“Lafayette was one of the first 
stops on the tour, so they had six 
months or so to raise the balance of 
the money. It took a couple of notes 
of encouragement from the artist, 
but they eventually paid it off.” 

The most recent piece acquired 
by the museum, Mora’s “Market 
Scene,” is a much smaller work at 
12x16 inches and believed to have 
been painted in 1908. The watercol-
or and gouache painting was pur-
chased by the collections committee 
in March 2021 for $2,000.  

Another piece that’s a commu-

nity favorite is “Whistling Boy” by 
Marques Reitzel who was raised 
in Lafayette. The painting depicts 
Reitzel as a young boy on his paper 
route, walking along the Greenbush 
Cemetery fence with his dog. In the 
early morning hours, Reitzel would 
whistle along his route to keep from 
being scared.  

“After Reitzel returned to Indiana 
following World War I, he wanted 
to attend art school but didn’t have 
the money,” Amick says. “Business-
man J. Kirby Risk paid for Reitzel to 
study at the Art Institute of Chicago, 
and he went on to have a very nice 
art career.”

The painting was acquired in 
1936, before the museum had a 
permanent location. So the work 
was displayed initially at Centennial 
School and then other area schools 
to encourage the study of art within 
public schools. By the mid 1990s, 
the painting was discovered in a 
closet, frameless and with some 
damage. 

“After all those years, everyone 
had just lost track of it,” Amick says. 
“But the retiring art teacher who re-
discovered it, Ben Rifner, he knew it 

Pottery
Laura Anne Fry, one of the most 

gifted artists in the 19th century Wom-
en’s Art movement, was born in White 
County in 1857. She specialized in wood 
carving, ceramics and china painting. 
She headed up the Purdue University 
art department from 1893 until her re-
tirement in 1922. In May 1909, she and 
others founded the Art Club in Lafay-
ette, which would eventually become 
the Art Museum of Greater Lafayette. 
“She never married, created art her 
entire life and taught art,” Amick says. 
“The permanent collection includes 
an extensive collection of her pottery, 
more than a dozen of which are cur-
rently on display.”
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should be returned to the museum. 
Carolyn Risk, the daughter-in-law of 
J. Kirby Risk, funded the restoration 
of the painting. It’s such a cool 
full-circle story.”

One of Indiana’s most celebrated 
artists, T.C. Steele, is featured in the 
exhibit, along with other members 
of the Brown County Art Colony 
such as Marie Goth, L.O. Griffith 
and John William Vawter. William 
Forsyth, an American impressionist 
who along with Steele is one of five 
members of the Hoosier Group, 
Indiana’s most important group of 
artists, is also represented.

There are traditional pastoral 
scenes, such as those by George 
Winter, an Englishman who lived 
in Logansport for 14 years before 
opening a studio in Lafayette in 
1850, and George Inness, one of the 
most influential American artists of 

ANY BANK CAN LEND YOU MONEY.
WE’LL ALSO LEND AN EAR.

Horizon’s Advisors off er you the local support you need 
to manage and grow your business. We give you personal 
attention and listen to everything there is to know about 
your business to make the most relevant recommendations, 
from fl exible loan and fi nancing options to deposit and cash 
management solutions for your everyday banking.

888-873-2640  |  HorizonBank.com
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"Whistling Boy" by Marques Reitzel
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VISIT THE EXHIBIT
The Power of Art: One Hundred and Ten Years  
in the Making
Art Museum of Greater Lafayette through  
November 28, admission is free 
 
Other pieces you will see on your visit include: 

“Entrance to the Kasbah” by Henry Ossawa Tanner, 
1912

Tanner was inspired to paint this scene after visit-
ing the Holy Land several times. He was regarded as 
one of the most significant African American paint-
ers of the late 19th and early 20th centuries. He was 
the first Black artist to be elected a member of the 
National Academy. “This is one of the museum’s most 
valuable pieces,” Amick says.

“Annunciation” by Leonora Carrington, 1959
A British-born Mexican artist, surrealist painter 

and novelist, Carrington lived most of her adult life 
in Mexico City. “Her life story is fascinating, and the 
painting itself is full of imagination and intrigue,” 
Klutzke says. “So many of the works have such won-
derful stories in their history. You don’t want to miss 
this show.” 

the 19th century, who is often called 
“the father of American landscape 
painting.”  

Amick also included contempo-
rary works by local artists, many of 
whom taught art at Purdue Uni-
versity, including Grace Benedict, 
Charles Gick, LuAnn Lamie and 
Heather Galloway Vickers. Works 
accepted into the museum’s perma-
nent collection are selected by the 
executive director and approved by 
the curator with final approval by 
the collections committee. 

“These decisions are based on a 
number of criteria,” Klutzke says, 
“such as the condition of the work, 
its artistic merit, where it fits within 
the artist’s entire body of work and 
where it fits within the collection.” 

Although rare, it is possible for a 
work to go through a formal process 
of removal from the museum collec-
tion. This is called deaccessioning. 

“Deaccessioning artworks is an 
important part of museum collection 
management and has a somewhat 
lengthy process,” Klutzke explains. 
“The most common methods of 
removal are the sale or donation to 
another nonprofit organization or 
sale through public auction. We are 
constantly assessing the collection to 
refine it and make it stronger.” 

Retrospective exhibits displaying 
items from the permanent collection 
are scheduled approximately every 
seven to 10 years. The Power of Art 
exhibit runs through November 28 
and admission to the museum is free. 
Docent tours can be pre-arranged.

“The big story of this exhibit is 
that the permanent collection is 
really a community collection,” 
Amick says. “One hundred and ten 
years ago, people in our community 
decided it was important to have art. 
Over those years there have been 
many stewards of the collection, but 
it is a community asset.”   ★

“The Cruise of the Ellida” by F. 
Luis Mora, 1910

The first piece acquired in the 
museum’s permanent collection, 
this oil painting depicts Mora’s 
brothers-in-law, Alfred, Luke and 
William, sailing the Hudson River 
on their sailboat, the Ellida. “Mora 
kept a lot of diary entries about 
this specific painting,” Amick says. 
“So we can bring his story into 
it. But even without that context, 
the art is very accessible. Even if 
you’ve never been near the water, 
through this painting you can 
experience it.” 
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• Want to stay updated on the latest  
community happenings?

• Need help in preparing a bid to bring your state or 
regional tournament or meeting here?

• Have family or friends visiting?

• Want to take a staycation in your own backyard?

• Whether you are a lifelong resident, a newcomer, 
thinking of moving here or just visiting, the Visit 
Team can offer valuable insights to the community. 
Give us a call, email us for info, or stop in at the 
visitors center for assistance. HomeOfPurdue.com 
offers lots of great insight too! 

Follow our social media channels for local happenings!

 

A great place to live, work & play
(Psst... Tell your friends & family!)

Visit Lafayette-West Lafayette  •  301 Frontage Road, Lafayette, IN 47905  •   visit website for hours

tag your social media photos with 
#HOMEOFPURDUE

Share your favorite 
pics of our community...

Visit Lafayette-West Lafayette

March2021.GLCmagazine_VisitLWLad.indd   1March2021.GLCmagazine_VisitLWLad.indd   1 3/9/21   12:27 PM3/9/21   12:27 PM
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The future is bright
Meet the Top 10 Under 40
By Cindy Gerlach

The future  
is bright
Meet the Top 10 Under 40

(Top, left to right): Joe Howarth, Trent Hanthorn, Sanford Swanson, Kelsey Sutherlin, Morgan McKneight, Kelly Hampton, Lafayette Mayor Tony 
Roswarski. Front: Bailey Medley, Bri Madren, Steve Bush, Rachel Svetanoff, Michelle Chutka
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Steve Bush
Director of Student Life and 
Leadership Development 
Ivy Tech Community College

Steve Bush grew up in northwest Indiana. A 
graduate of Purdue University with degrees in 
health and fitness and public health promotion, 
he stayed in the community to work as a health 
professional and a faculty member at Ivy Tech 
Community College. Recognizing the impor-
tance of post-secondary academics and technical 
training in today’s society, Bush completed his 
master’s degree in student affairs and higher 
education. He is the director of Student Life and 
Leadership Development at Ivy Tech. 

Bush has a passion for improving the lifestyles 
of others through the means of co-curricular ed-
ucation and applied learning in various formats. 
As a higher ed professional of 11-plus years, he 
constantly strives to acquire new methods to aid 
him in these practices in order to better himself 
as a leader in student affairs and to additionally 
develop his own students holistically in an all-in-
clusive learning environment.

“Receiving this Top 10 Under 40 award from 
Tippy Connect is an honor. This recognition has 
motivated me to continue to work hard and serve 
the students on my campus. I truly appreciate 
the community’s acknowledgement of my work 
and am proud to serve as a good example to my 
daughter.”

Michelle Chutka
Director of Product 
Engineering Cook Biotech

Michelle Chutka received both her bachelor’s 
and master’s degrees in chemical engineering 
from the University of Michigan. In 2005, she 
took a job with Cook Biotech in West Lafayette, 
where she focuses on product development 
engineering. 

She takes her passion for engineering into the 
classroom, as a continuing lecturer in the Pur-
due Davidson School of Chemical Engineering. 

Chutka and her husband live with their four 
children, ages 3 to 12 years. In her free time, she 
enjoys competitive running in marathons and 
triathlons. 

“It’s an honor to be among bold leadership 
and significant talent within our Greater Lafay-
ette Community. Significant opportunities for 
growth and development of our future career 
professionals abound, and we each have oppor-
tunities ahead to cultivate our future leaders.” 

Each year, Tippy Connect Young Professionals, along with Greater 
Lafayette Commerce, selects 10 outstanding members of the community 

under 40 years of age, celebrating their contributions and their 
achievements. These rising stars exemplify excellence in their careers, 

in leadership and in service to the community. Meet this year’s 
Top 10 Under 40. 

BY CINDY GERLACH     PHOTO PROVIDED
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Kelly Hampton
Director of Empowerment 
Services YWCA 
Greater Lafayette

Kelly Hampton’s story is a true tale of inspira-
tion and hard work. A 2005 graduate of Harrison 
High School, Hampton dealt with mental health 
challenges as she struggled to find her path. After 
having her son in 2010, she found herself a single 
mother on welfare. In 2011, thanks to the support 
of her family, she enrolled at Ivy Tech and earned 
her associate’s degree in criminal justice. From 
there she went on to earn a bachelor’s degree 
from Purdue and her master’s degree in special 
education and applied behavioral analysis.

Hampton worked for a time as a behavior ther-
apist for children with Autism Spectrum Disor-
der. She moved over to the YWCA in 2019 as the 
Outreach Coordinator for the YWCA’s Domestic 
Violence Intervention & Prevention Program. 
She currently is the director of empowerment 
services. 

Hampton is dedicated to equity and justice and 
to helping dismantle systems that keep people 
in poverty. She is part of the Community Action 
Panel for Economic Justice (CAPE), a group of di-
verse women in leadership who focus on advocat-
ing for living wage employment and empowering 
the population they serve, breaking down barriers 
to education, safe and stable environments, living 
wage employment, and quality, affordable health 
care and nutrition. 

Hampton lives in Lafayette with her fiancée, 
Karlee; their household includes an 11-year-old 
boy and two dogs. 

She says, “It hasn’t been an easy task to lean 
into the chaos of human and social services 
during a global pandemic or to push myself to 
become the type of leader that I would want to 
follow, but it definitely felt necessary for me to 
step up and step outside of my comfort zone to 
fight for the things and the people I care so much 
about. For me, this award signifies the impor-
tance of the work and advocacy I am doing in the 
Greater Lafayette community and has truly made 
me feel like I am making a difference for those I 
serve, which has always been the ultimate goal 
for me.”

Trent Hanthorn
Branch Manager
Centier Bank

Born and raised in Lafayette, Hanthorn is 
a 2004 graduate of Lafayette Jefferson High 
School. He earned his bachelor’s degree in ac-
counting from Purdue University in 2009. Upon 
graduation, he worked at a different bank in var-
ious roles. He left the bank in 2011 and went to 
work for a Target in assets protection. After com-
muting to and from Indianapolis for five years, 
Hanthorn realized he missed banking and being 
connected to Lafayette, so in 2016 he accepted a 
position at Centier.  He started as the manager of 
the West Lafayette Meijer branch and moved to 
his current branch in June 2017.  He appreciates 
Centier’s encouragement of community involve-
ment; he feels he would not have been able to 
accomplish this honor without that support.

 “I feel so honored to have received the Top 10 
Under 40 Award this year. To be included with 
such a great group of recipients is truly hum-
bling. It feels so good to have my contributions to 
the community recognized by such a wonderful 
organization. I look forward to continuing my 
service to the organizations that I currently work 
with as well as finding other organizations that 
can benefit from my help.”

Bri Madren
Financial Advisor
Edward Jones

Lafayette native Bri Madren studied financial 
counseling and planning at Purdue University. 
She became a financial advisor to be a resource 
to people in her hometown, working with peo-
ple who are friends and neighbors, not merely 
clients. 

Madren has immersed herself in the commu-
nity, working with Daybreak Rotary, Alzheimer’s 
Association Regional Coordinator, Greater Lafay-
ette Commerce Ambassador and a board mem-
ber of the YWCA. She lives in Lafayette with her 
husband, Miles, and their two children.
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Bailey Medley
Human Resources 
Manager Caterpillar Large 
Power Systems Division

An Indiana native, Bailey Medley is the human 
resources manager for the Caterpillar Lafayette 
Engine Center facility. As a young professional in 
Tippecanoe County, she has a passion and drive 
to serve and mentor those in the community with 
a focus on building strong females. She is a Food 
Finders Food Bank board member, United Way 
of Greater Lafayette Community Investment 
Committee member, and Conexus of Indiana 
Advanced Manufacturing Council member. 

Medley has been a keynote speaker and/or 
panelist for several groups including the Emerg-
ing Leaders Speaker Series, Purdue Movers and 
Makers and Conexus Industry Events. She cur-
rently resides in Lafayette with her husband, Jeff, 
and three daughters. She enjoys volunteering, 
gardening, attending Purdue sporting events and 
traveling.

  “Being selected as a recipient of the Top 10 
Under 40 Award is very humbling. I feel so hon-
ored to be selected from our strong community of 
leaders. I feel fortunate to have had amazing par-
ents that raised me along with the strong mentors 
that assisted them in guiding me on my journey. 
Because of those individuals and the impact they 
had on my life, I feel I have been blessed with 
amazing opportunities and achievements for 
which I’ve worked hard. My role models sparked 
a love for volunteerism and mentoring in me 
that I hope to use in a meaningful way and that 
I try to use to give back to others. Having my 
efforts noticed and recognized in this manner is 
an unexpected surprise, and one that I am very 
appreciative of.”

Morgan McKneight
Financial Advisor
Edward Jones

Morgan McKneight, a financial advisor with 
Edward Jones, is passionate about helping her 
clients define and achieve their financial goals. 
Her business is focused on providing education 
and guidance for clients on the road to financial 
independence and security. 

McKneight has worked in the financial services 
industry for more than six years and has been 
with Edward Jones since 2018. She started her 
business in Columbus, Ohio, before relocating 
to Lafayette in October 2019 to assist an advisor 
transitioning to retirement. She serves more than 
200 households in Greater Lafayette and beyond. 

Locally, McKneight is involved with Kiwanis, 
Association of Women Business Owners, Break-
fast Optimists, 100+ Women Who Care, Purdue 
Women’s Club, and Tippy Connect Young Profes-
sionals.

She and her fiancé, Nick, enjoy traveling, play-
ing board games, watching football and playing 
fetch with their Staffordshire Terrier, Sammi. 

“I am extremely honored to have been nom-
inated and awarded Top 10 Under 40. The fact 
that my clients and peers recognize and appreci-
ate the work I am doing means the world to me.

"Having only lived in Lafayette a couple of 
years, I have been blown away by how welcom-
ing and intentional our community is. There is 
a strong emphasis on giving back and helping 
others, something I have always tried to do in my 
work and personal life. I became a financial advi-
sor because I’ve always wanted to help people. I 
am driven to make an impact on my community, 
one family at a time. 

"I’m extremely grateful that Edward Jones 
brought me to Lafayette, and I look forward to 
continuing to deeply serve my clients and be a 
resource for anyone with questions around their 
financial goals. It is exciting to see the work that 
my fellow Top 10 Under 40 are doing and the 
impact they are having on our community. The 
future is bright!”
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Rachel Svetanoff
Interim Executive Director, 
InternetBar.Org Institute
Co-founder, Global 
Futurist Initiative

Rachel Svetanoff is dedicated to champion-
ing innovation in social impact causes. Over 
the past 10 years, she has helped work on all 17 
U.N. Sustainable Development Goals, where she 
has contributed to more than 100 projects with 
89 organizations across 37 countries. She is the 
co-founder of Global Futurist Initiative, an effort 
housed by InternetBar.Org Institute, working to 
elevate and equip youth to transform our global 
timeline.

While a consultant for companies and non-
profits, Svetanoff holds numerous appointments, 
serving as a Liechtenstein Institute for Strategic 
Development LEAP fellow, a One Better World 
Collective Liaison, and a Harvard Seminar for 
Leaders in China instructor. She also is a Purdue 
University Student Life Young Alumni Advisory 
Board member and a J.B. Dondolo Inc. Board 
member. Closer to home, Rachel is a member of 
Tippy Connect Young Professionals and Greater 
Lafayette’s Diversity Round Table. 

Svetanoff is the recipient of the 2021 Purdue 
University Student Life Young Alumni Award, 
Presidential Volunteer Service Award of Amer-
iCorps, the 2020 J.B. Dondolo, Inc. Water 
Changemaker Award, and an InnoCentive Chal-
lenge winner.

“I’m humbled by the leadership and commit-
ment Tippy Connect Young Professionals has to 
elevating young professionals in our community. 
This award serves as a reminder that the work to 
making the Greater Lafayette area a welcoming, 
safe and sustainable place for all is only begin-
ning. To be among the other recipients who em-
body this vision is what makes this award a true 
honor. Living here for the past 10 years makes me 
feel as every bit of home as my hometown, and I 
hope to continue giving back what this communi-
ty has given me.”

Kelsey Sutherlin
Founder, Living Lafayette
Operations Manager

A native of Lafayette, Kelsey Sutherlin returned 
to the community after a short stint in Nashville, 
Tenn.  She is a graduate of Leadership Lafayette 
and worked as the program coordinator; she 
also is the founder of the Instagram site Living 
Lafayette. 

Sutherlin has been involved with IU Health 
Philanthropy Council, Round the Fountain Art 
Fair, First Friday, Tippy Connect Young Pro-
fessionals Steering Committee, #GreaterLafay-
etteIND Ambassadors and the Historic Centenni-
al Neighborhood Association.

“Being named 2021 Top 10 Under 40 is truly an 
honor. I know for myself and the nine others on 
the list, we are just trying to make the community 
around us a better place for our families and ev-
eryone else! It’s encouraging to know that others 
see that work and appreciate what we’re doing.

“As someone who grew up in this community 
and moved away, I realized that there are pros 
and cons to living anywhere in the world. You 
have to decide to love where you’re at in the 
moment, whether it’s a long-term or short-term 
home. When I moved back to Greater Lafayette, 
I was determined to help others see why this is 
and could be a wonderful place to live for anyone. 
I really love this community and am so proud of 
the good people in it that are doing such amazing 
things to make it a wonderful place to live and 
work.”
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Sanford Swanson
Sergeant of Patrol
West Lafayette Police 
Department

Sanford Swanson began his sworn law en-
forcement career in 2006. He has served in and 
around Greater Tippecanoe County during that 
tenure. Presently, he is assigned to the patrol di-
vision of the West Lafayette Police Department 
as a sergeant.  

When not providing services to the residents 
of West Lafayette, among other things, Swanson 
can be found partnering and consulting with 
Tippecanoe County Youth Services regarding ju-
venile alternatives and traveling to other states 
to provide effective law enforcement training 
and instruction. Committed to living out a life of 
service, Swanson is constantly looking for ways 
to contribute to and improve the lives of every 
person he encounters.  

“To me, this award means the works I have 
committed to are bearing fruit.  Having come 
from a less than desirable background, I had 
many points of intervention which helped shape 
me. Those various moments of intercession 
would provide me with perspectives that were 
otherwise unavailable to me.  Later in life, I re-
alized how invaluable those perspectives would 
prove to be.  As a result, I have chosen to pay 
forward this debt I never knew I owed.”  ★
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Theatre 
in the 
time of 
COVID
Civic takes 
the stage 
with ‘Rocky 
Horror’

BY KARIS PRESSLER    PHOTOS BY CHRISTINE PETKOV

26    GREATER LAFAYETTE MAGAZINE



GREATER LAFAYETTE MAGAZINE    27GREATER LAFAYETTE MAGAZINE    27



28    GREATER LAFAYETTE MAGAZINE

aurie Russell is going to be blunt. She admits 
this to the 16 cast members of Civic Theatre of 

Greater Lafayette’s production of “The Rocky Horror 
Show” because she wants them to know that as the pro-
duction’s director, she takes her role seriously. 

The cast, a mixture of newcomers to Civic and com-
munity theater veterans, gathers at the Tippecanoe Arts 
Federation building in downtown Lafayette. The energy at 
this first rehearsal is more electric than the late summer 
thunderstorm brewing outside.

“If we want this production to go, if we want this to run, 
it’s like anything else. You have to take care of yourself,” 
Russell says as everyone settles. She requests copies 
of vaccination cards and explains how precautionary 
COVID tests will be required for all cast and crew several 
times throughout the rehearsal process, leading up to 
the show’s opening night at the Monon Depot Theatre on 
October 28. 

Even if a cloud of uncertainty cloaks this production, 
thanks to COVID, Russell and the cast want nothing more 
than to return to the stage.

“I don’t think the world is going to shut down like it 
did before,” says Russell, “but I don’t know that. I’m just 
saying, let’s live life every day. It’s a new world folks, and 
especially in the theater.”

Russell allows a beat to pass before launching into in-
troductions, encouraging everyone to share their names, 
their roles and a piece of art that has moved them.

The introductions orbit and no two pieces of art are alike—the cast has 
been moved by musicals like “Peter Pan,” “Man of La Mancha,” “Oklaho-
ma,” “Wicked,” “Hamilton,” and “Into the Woods,” along with books such as 
Jenny Slate’s “Little Weirds,” and television shows like Jim Henson’s “The 
Muppet Show.” This cast clearly contains a variety of tastes and personali-
ties, and yet everyone belongs.

Russell has one more piece of business to share before beginning the 
read-through. Her tone becomes serious. “When this show is over, I don’t 
care if you don’t like each other. But during the show you will all like each 
other. What I will also tell you is that this is not a democracy. I am the 
queen.” She explains how maintaining a spirit of collaboration and learning 
to trust each other while heeding her correction is essential.

Kate Martin, Martin Fernandez, TJ Rosa, Jeffrey Dexter and Xander 
Haan have experienced Russell’s direction before and nod their heads in 
agreement. Having been involved at Civic more than 25 years, Russell 
knows what is needed to deliver a professional and polished production.
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With introductions and housekeeping complete, the atmosphere shifts. 
Russell motions to Paul Addison, an Ivy Tech professor who has directed 
music at Civic for 18 years, to begin playing the show’s opening song, “Dou-
ble Feature” on his keyboard.

The first chords ring and Kate Martin, the Usherette, sings her solo. The 
cast joins with a series of melodic “oohs” that wrap around the song’s lyrics. 
For Russell and some of the cast, this is a sacred moment that marks their 
first time rehearsing for a Civic MainStage musical production since “Mam-
ma Mia!” wrapped in February 2020.

Despite all the uncertainty, the group dives in and becomes immersed in 
the world of “Rocky Horror.”

“Rocky was supposed to be last year in our Jubilee season, which would 
have been during COVID,” says Raquel Lopez, the producing artistic di-
rector of Civic Theater.  The musical, which premiered in London in 1973, 
tells the story of Brad and Janet, a clean-cut couple whose car breaks down 
during a thunderstorm in a remote area. They approach a nearby castle 
seeking help and stumble into the complex world of Dr. Frank-N-Furter, a 
transvestite who creates Frankensteinian creatures.

The cinematic adaptation of the musical, “The Rocky Horror Picture 
Show” starring Tim Curry, was released in 1975. Although not a box office 
hit, the film and musical remain a Halloween tradition thanks to a cult fol-
lowing who appreciate the satirization of low budget sci-fi films, the kinetic 

Laurie Russell, director with Paul Addison, musical director
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music and the show’s unique invitation for audience participation.
“I’m really excited for Rocky because it has this element of audience  

interaction,” says Haan, a Purdue student majoring in acting and film pro-
duction who will play a Phantom. “This will give Civic the chance to break 
that wall of audience and cast.”

Props including playing cards, confetti, a newspaper, a bell and glowsticks 
will be distributed in gift bags to each audience member before the curtain 
rises. For those unfamiliar with Rocky and its callbacks, a written primer 
will also explain when these props are to be used throughout the play.

“We want everyone to feel involved,” Russell says.
Russel also aims to infuse her Rocky production with design elements 

that cut through the gloom inherent in other Rocky shows.
“As far as my vision with Rocky, I want mine to be more vibrant, more 

color, which my costumer is going to bring out. It’s going to be dynamic,” 
she says. In addition to Anthony Sirk’s original costume designs, Russell’s 
production will also include a live five-piece band.

Will Rocky appeal to everyone in Greater Lafayette? Probably not, ad-
mits Lopez, which is why Civic is offering a wide range of productions this 
season. However, Rocky’s message of being true to oneself is something that 
Lopez feels is timely. 

“Many things are changing in our country, in our society and in our com-
munity. It’s just a different neighborhood, and we have to pay attention to 

TJ Rosa, choreographer, leads the group in a scene
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that.” Community theater is not about catering to one  
demographic, Lopez shares, it’s about including everyone.

What has driven Rocky’s cast to invest its time and  
energy into the production’s rehearsals, knowing that the 
show might not make it to the stage come October?

“I’ve had this conversation with a few of my friends in the 
show,” says Dexter, who plays Rocky, “and it’s like, ‘We’re 
just going to do this. We’re going to keep at it as if we’re  
going to do it. We’re going to give it all of the energy and all  
of the effort and the care that we would give any show that 
we’re in.’” 

 Haan agrees. “I feel like people are more enthusiastic now, 
not that they weren’t before [COVID] but just because we 
have the opportunity again to put on a show. It’s just we want 
to make it the best we can. And so, we’re going the extra mile 
to do so.”

Dexter recalls the string of “what if” scenarios he has 
discussed with castmates, including constructing an outdoor 
platform if the production can’t happen indoors. Thinking out 
loud, he shares, “…and we’ll put some space heaters out there 
for me because I’ll be nearly naked the entire time. And may-
be give me a robe while I step offstage.” He laughs, hoping 
this scenario won’t come to fruition, but insists that the cast 
and crew will think creatively to help Rocky run if obstacles 
emerge.

The cast members’ pull toward Rocky is directly connected 
to their relationship with Civic, which has a 90-year history in 
Greater Lafayette.

Rosa and Fernandez are both local teachers who will play 
a Phantom and The Narrator, respectively. Their consistent 
involvement in community theater is the result of Civic being 
a safe place for them to learn and grow, while building friend-
ships that last. 

“When I do a show, it’s less to be in the performance and be 
in the show. It’s more like the rehearsal is fun, I get to hang 
out with my friends, we get to do something creative and fun 
together, we get to have our ideas and solve problems, and 
learn and try things,” explains Rosa.

Fernandez agrees and recalls the first time he met Rus-
sell during Civic’s production of “The Music Man” in 2003. 
Although he auditioned for the role of Marcellus, a part he 
played in high school, Fernandez was cast as the Mayor with 
Russell playing his wife. Despite not getting the role he want-
ed, Fernandez eventually realized that the Mayor was the role 
he needed because it allowed him to connect with Russell. 

“Directors do know what they’re doing,” Fernandez ac-
knowledges.  His involvement at Civic for the past two de-
cades has helped him grow as an actor, an improv comedian, 
and a teacher.
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The connections that Rosa has made at Civic also have endured and 
spanned generations. 

“One of my favorite things about Civic is that I’ve had all of these friends 
that I would never have interacted with or come across if it hadn’t been for 
Civic. I still see people who, when I was six, were in a show with me and 
they were 30 years old at the time. When we run into each other [now], we 
hug and we’re still best friends. It’s the coolest thing,” she says.

“It’s an experience that’s really hard to duplicate anywhere else,” says 
Addison while reflecting on the 21 Civic productions he has directed music 
for—Rocky will be his 22nd. “The cast always comes together, and I bond 
with them too.” One of Addison’s traditions is writing parodies of songs 
from each show that include real moments from rehearsals. After the cast 
and crew strike a set, he distributes his lyrics for everyone to sing. “We have 
a lot of fun with that.”

At the first rehearsal, the cast joins the chorus at the end of “Picture 
Show” while Addison walks the final chord up to the song’s concluding note. 
Russell exclaims, “That was great!” She stumbles over her words before con-
fessing, “But I realized that we didn’t warm everybody up. I’m always like 
‘SING,’” and points a sharp finger at Martin who laughs alongside the entire 
cast.

“Do you want to warm up or—” Russell is cut off by a wave of shaking 
heads. They would rather continue. They sing through “Dammit Janet” and 
“Over at The Frankenstein Place.” Here, Dexter holds up his cell phone and 
sways, anticipating the audience waving glowsticks during the show’s live 
production.

“Every song is a winner. I love every song, and that’s rare,” says Russell.
“When there was talk about not doing the show [this season] because of 

COVID, I thought, ‘If that happens, I hope they make the call before we do 
auditions,’” Addison admits after the first rehearsal. “And now that we have 
passed that point and started rehearsing, I just hope so much that it’s not 
cancelled.”

Despite not knowing what will transpire between now and the end of Oc-
tober, Rocky’s cast will continue to rehearse at least five days a week.

As for Addison, will he return to Rocky if the production is postponed for 
another year?

“I’ll still be around; I’ll still do it,” he says, and then adds, “…until I’m 90, 
and then I think I’m going to have to say no.”

Hopefully, Civic’s production of Rocky Horror will open at Monon Depot 
Theatre on October 28. Should COVID impact the production, the cast and 
crew have resolved to share Rocky with the community. “Rocky will have its 
moment,” insists Haan.

“What’s great about [Rocky] is that it tells a really great story,” says 
Dexter. “It tells a story about a whole people. Granted they’re fictional, but 
there’s some really intense, deep stories going on there.”

“It’s a great show,” says Haan, “And for the people who enjoy it, that’s 
who we’re putting it on for.” Haan also believes that Rocky’s message is one 
that Greater Lafayette will appreciate.

“In the show they say, ‘Don’t dream it, be it,’ and that is just so true.  
Be yourself.”

The Rocky  
Horror Show 

Oct. 28 - Nov. 6 
For tickets visit:   

lafayettecivic.org
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A queen bee is temporarily caged to introduce to a new colony.

around every corner

Milestones
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Curbside pickup and delivery 
aren’t new to CityBus. They’ve been 
picking up passengers and deliver-
ing them throughout Greater Lafay-
ette for 50 years! 

Bus service began in 1971 as 
GLPTC (Greater Lafayette Public 
Transportation Company) when 
Mayor James Riehle began his six-
term run as Lafayette’s mayor. The 
original fleet consisted of 25 pre-
World War II diesel buses that ser-
viced Lafayette and West Lafayette.

Today’s fleet consists of 85 buses; 
47 are powered by environmentally 
friendly compressed natural gas 
(CNG). In 1978, buses ran Monday 
- Saturday from 6:15 a.m. to 6:15 
p.m. and were closed on Sundays. 
Today, CityBus operates every day 
from 6 a.m. to 2:42 a.m. on selected 
routes and includes nearly 800 bus 
stops throughout Greater Lafayette. 
Bus fares originally cost 25 cents 
for adults and children and 10 cents 
for the elderly and those needing an 
accessible bus. Today adult fares are 
$1, elderly/accessible fares are 50 
cents, and children through grade 4 
are free.

In recognition of its 50th anniver-
sary, CityBus has been celebrating 
all year with giveaways, including 
free hand sanitizer and seed pack-
ets. Chances to win gift cards to 

East End Grill, tickets to an Aviators 
game, and Hole in One Family Fun 
golf were special online events. In 
April, Purdue students were encour-
aged to go on daily CityBus scaven-
ger hunts to explore iconic campus 
locations and win t-shirts, model 
buses and gift cards. New this year, 
buses and shelters sport inspiring 
artwork to bring joy to those driving 
by or waiting for a bus. Check  
gocitybus.com or Facebook for  
current promotions and giveaways.

CityBus has many great things 
to celebrate. For the third year in a 
row, it was recognized by Greater 
Indiana Clean Cities, Inc. for switch-
ing from diesel fuel to compressed 
natural gas for cleaner energy use. 
It received the Clean Air Champion 
Award at the Annual Awards and 
Networking Reception in Indianap-
olis in September. Sixty percent of 
its vehicles are powered by com-
pressed natural gas. It surpassed 
its goal of replacing half of its fleet 
with CNG-economically friendly 
buses by 2025. CNG vehicles reduce 
their carbon footprint and fuel costs 
and reduce maintenance and repair 
expenses.  In addition, CityBus’ 
alternative energy wind turbines 
turned 10 years old this year.

Another exciting development is 
the new Flex On-Demand Micro-

around every corner

transit Service. It’s like Uber for 
buses. This new service will run 
Monday through Friday to south-
side Lafayette residents of Wabash 
Avenue and Overlook Pointe on 
Elston Road. It’s an on-demand bus 
service that provides easy access 
to affordable transportation right 
outside riders’ doors. Every Flex 
bus is wheelchair accessible. If as 
successful as projected, CityBus will 
expand the service to other areas in 
Greater Lafayette. Rides need to be 
pre-scheduled.

 
Why ride the bus? Why not? 

For those without the means or 
space for a vehicle, public transpor-
tation is an economical and reliable 
alternative when walking won’t do—
such as students without a driver’s 
license or college students without 
wheels. Students in grades 5-12 are 
eligible for a $2 City Bus Youth Pass. 
It provides safe, reliable and afford-
able transportation for children with 
working parents and gives them un-
limited access to all CityBus routes 
during the school year and the fol-
lowing summer. Through partner-
ship contracts with Purdue Univer-
sity and Ivy Tech, CityBus provides 
fare-free public transportation for 
students, staff and faculty with 
school IDs. Getting to school, work, 
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football games, farmers markets, 
and shopping destinations couldn’t 
be easier or more affordable.

Over the years, CityBus’ total 
ridership has grown to 5,099,775. It 
has the second-highest total rider-
ship in Indiana, behind Indianap-
olis. CityBus serves roughly 17,591 
riders per day, which fluctuates with 
student enrollment. All buses are 
equipped with bike racks to assist 
riders in getting closer to bike trails 
and other destinations. Besides the 
traditional buses, CityBus operates 
a fleet of ADA Paratransit Service 
vans called ACCESS, which serves 
persons with disabilities. 

CityBus’ mission is to help im-
prove the quality of life in Greater 
Lafayette by operating safe, reliable 
and environmentally friendly transit 
services and partnering in local 
economic development activities. As 
a division of the local government, 
CityBus is led by a board of direc-
tors, whose members are appointed 
by the mayors and city councils of 
Lafayette and West Lafayette.

Earnings from cash fares, pass 
and token sales, contracts, and 
advertising, in addition to federal, 
state and local tax revenues, cover 
expenses. Federal funds pay for 80 
percent of most capital expenses 
such as buses, facilities and repair 
parts. State funds (from sales and 
use taxes) help cover operating 
expenses, as do local property tax 
revenues.

The heart behind the wheel
CityBus’ Instagram shared a story 

of Charles Tousant, a frequent rider 
and beloved community member. 
When he passed away this spring, 
CityBus operators came togeth-
er and donated enough money to 
Fisher Funeral Chapel and Crema-
tion Services to pay for almost all 
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A queen bee after instrumental insemination is tagged for  
tracking genetic traits.

A  
ONCE-A-YEAR  

EVENT

of Tousant’s final expenses. The 
drivers held a “last ride” for him 
on June 26. Johnathon Fisher took 
Tousant’s urn from the funeral 
home to the City Bus Center – driv-
ers and CityBus staff rode the bus to 
the Tippecanoe Mall, where Charles 
often visited, then returned to the 
Depot before Fisher took Tousant’s 
urn back to the funeral home. “All 
the drivers know Charles; he was 
around for almost 25 years,” said 
CityBus driver Beth Streeter. “This 
was a nice way for us to say one last 
goodbye.”

CityBus’ administrative offices, 
dispatch center, and maintenance 
facilities are located at 1250 Canal 
Road in Lafayette. The Depot in 
downtown Lafayette houses the 
CityBus Center transferhub at N. 
3rd and North streets. It offers 
covered waiting areas, an indoor 
lobby, and a customer service office. 
CityBus also owns two child-care 
facilities, which are leased to and 
operated by Tippecanoe County 
Child Care.  ★
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Catching the bus is simple. Download the mobile Token Transit app from Apple or Google 
Play and get bus tickets sent to your phone. Learn about the app and how to download 
it at gocitybus.com. Think you missed your bus? Check your route with the Real Time 
Tracking feature on the MyCityBus app. Turn on notifications for route changes, detours 
and the latest news.
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UNITY PRIMARY CARE

100+
PROVIDERS 

#HealthierTogether

BURGETT KRESOVSKY EYE CARE
EAR NOSE & THROAT OF 
LAFAYETTE
FAMILY FOOT CLINIC

GANNAMANENI 
GASTROENTEROLOGY
GREATER LAFAYETTE FOOT CARE
INDIANA SPINE CENTER
INNERVISION ADVANCED 
MEDICAL IMAGING

LAFAYETTE ALLERGY & ASTHMA CLINIC
LAFAYETTE ANESTHESIOLOGISTS

LAFAYETTE CANCER CARE

LAFAYETTE 
GASTROENTEROLOGY

LAFAYETTE KIDNEY CARE
LAFAYETTE NEUROLOGY 
LAFAYETTE ORTHOPAEDIC 
CLINIC
LAFAYETTE REHABILITATION 
SERVICES
LAFAYETTE SURGICAL CLINIC

LAI PLASTIC SURGERY
MAGNANTE EYE CARE

MIRACLES REHABILITATION 
DR. MOON, PODIATRY

PAIN CARE CENTER

REGIONAL OCCUPATIONAL CARE
CENTER
UNITY IMMEDIATE CARE CENTER

UNITY SURGICAL CENTER

Unity Healthcare 
1250 South Creasy Lane, Suite A 

Lafayette, Indiana 47905 
PH#: (765) 447-8133

Lic. #: A12345 
DEA #: AA7654321 
NPI #: 789456123 

UNITY SPECIALTIES

www.unityhc.com

110922A 12345 #000156

OVER 40
PRACTICES

ABRAMOVITZ INTERNAL MEDICINE

DR. BEGLEY 
FAMILY MEDICINE

DR. CHADHA 
INTERNAL MEDICINE

ESTEP FAMILY MEDICINE

FLORA FAMILY MEDICINE 

LAFAYETTE FAMILY MEDICINE

PICKERILL, ADLER, REED & WILLIAMS
FAMILY MEDICINE

PREFERRED PEDIATRICS OF LAFAYETTE

SOUTHSIDE 
FAMILY PRACTICE

WEST LAFAYETTE INTERNAL MEDICINE
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Perfecting the  
pandemic pivot
Greater Lafayette businesses, services display ingenuity, 
flexibility in wake of COVID setbacks

40    GREATER LAFAYETTE MAGAZINE
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Studio B
In the spring of 2020, things were rockin’ at Studio B, a dance studio with 

locations in Lafayette and West Lafayette that offered 128 classes to more 
than 500 students, ages 2½ to adult. You could find a class in ballet, jazz, 
hip hop and exercise options such as Zumba, Pound and Barre. 

“Our biggest challenge was handling the growth,” says owner Brooke 
Hardebeck, who fulfilled a childhood dream when opening the Lafayette 
studio in 2014 with 50 students. She has always loved dance but, as the 
child of a single mom who had three children to raise, Hardebeck had to 
pursue that love in free programs through school and community organiza-
tions. She was never able to afford dance classes.

“I had a dream of someday owning a dance studio to give kids like me 
a chance to dance,” she says. And with commitment and practical help 
from her family, that dream not only was realized but flourished. And then 
March 2020 hit. 

For almost two years we’ve experienced the loss, 
sorrow, disappointment and sheer frustration of 
living through a global pandemic. And while the 
sorrow is real, so are the examples of hard work, 
creativity, determination and can-do spirit that have 
kept us standing.

Here are three stories that exemplify how local 
businesses and nonprofit organizations have made it 
this far, with so much hope for brighter days ahead.

BY RADONNA FIORINI      PHOTOS BY CHRISTINE PETKOV
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Hardebeck and her staff had been monitoring the 
spread of the novel coronavirus and were already 
considering how to keep their dancers safe, because 
safety is always her top priority, she says. Fortu-
nately, the studio’s class schedules are set around 
the local school calendars and a preplanned, two-
week break in classes coincided with Indiana Gov. 
Eric Holcomb’s stay-at-home order. So, Hardebeck 
and staff had 14 days to figure out how they could 
operate without having dancers in the physical 
studio space.

During those two weeks, Hardebeck opened four 
professional Zoom accounts and trained her staff 
on how to use the video teleconferencing program. 
Her administrative staff put together a slide show 
explaining how to use Zoom and were available to 
answer phone calls and emails about the coming 
shift to online classes.

“We did our best to keep communication open,” 
says Hardebeck. “We did Facebook Live posts to 

explain our decisions. Communication is so 
important and a strong key to why we have been 
successful. It’s a blessing we have the technology 
to stay in business.”

At the end of that two weeks, 120 classes re-
sumed on Zoom, and only four families dropped 
out, she says, allowing the studio to finish its 
spring semester online in May. Although a final 
recital was not possible, Hardebeck organized 
virtual performances for each class so all partic-
ipants were on Zoom, dressed in costumes and 
performing their routines. 

A break between May and the summer 2020 
classes allowed the staff to work with the Tippe-
canoe County Health Department to figure out 
how they could reopen safely. When summer 
sessions began in-person, several procedures 
were in place to reduce contact between dancers. 
Students were dropped off outside, class times 
were changed to reduce the number of people 
transitioning at the same time, everyone was 
masked, dance positions were distanced and 
marked with taped boxes on the floor, sanitation 
stations were installed and deep cleaning hap-
pened after every class. 

Those procedures have continued with the 
exception of masking, which is optional, and all 
classes are in-person since there has been little 
interest in virtual classes, Hardebeck says. After 
working with the health department, winter and 
spring showcases took place at the Long Center 
with limited guests and several performances 
over a couple of days. 

Student numbers are at about 75 percent of 
what they were before the pandemic, but in-
terest remains strong. “I’m so thankful we’re 
still going,” she says. “I believe there’s a lesson 
in everything and we learned we can be strong 
together. We are choosing to make the best of a 
situation that we can’t control.”
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Discover the DeFOUW Difference...

Family owned and operated since 1961,  
DeFOUW, strives to provide the best customer 
service experience during your car purchase  
and throughout the life of your vehicle. We are  
not just your source for Pre-owned, New  
Chevrolet and BMW vehicles – we work just  
as hard to give back to our great city and  nearby  
communities. Being the best place to work and 
giving back all while working together as a team, 
is standard at DeFOUW Automotive.

L AFAYETTE’S FULL-SERVICE DEALERSHIP
SALES |  SERVICE |  PARTS |  COLLISION CENTER 

 
320 SAGAMORE PARKWAY S.  |  765.449.2800 |  DeFOUW.COM
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Revolution Barbecue
When the McGregor family puts its mind to  

something, you might as well get out of the way. 
Mom Debbie McGregor and siblings Sarah Mc-
Gregor-Ray and Jonathan McGregor successfully 
opened Sweet Revolution Bakeshop in downtown 
Lafayette in 2017 after selling Sarah’s pastries, pies 
and quiches at local farmers markets for several 
years and establishing a respected catering busi-
ness.

So, after the success of the bakery, the family 
decided to open a barbecue restaurant down the 
street, leasing the building at 721 Main St. in Sep-
tember 2019. Jonathan and his dad, family patri-
arch Jeff McGregor, did much of the work of gutting 
and renovating the space, installing huge smokers 
for the hand-rubbed brisket, chicken, pork, turkey 
and duck that would become the backbone of the 
restaurant’s menu. 

Their hard work paid off and the city issued its 
certificate of occupancy on March 16, 2020, says 
Debbie, co-owner and office manager. Sarah’s recipes 
for house-made sauces and true southern sides were 
tested and ready. The smokers were primed and slabs 
of meat purchased and prepared for cooking.

But COVID-19 was rearing its ugly head across the 
state, with a public health emergency issued by the 
governor following the first COVID-19 deaths just 
days before. Some schools and colleges were moving 
to virtual learning, sporting events were canceled and 
health departments were calling for an end to large 
gatherings.

“We had everything in place and all the things we 
needed for to-go orders, so we just decided to open 
on March 17,” Debbie says. “We couldn’t seat people, 
but everything else was ready so we opened the doors 
at 4 p.m. and were sold out by 8 p.m.”

It wasn’t exactly a smooth opening. Phone lines 
didn’t work properly and people lined up out the 
door to order takeout, but they got through the night 
and worked hard to correct any problems,  
she says. 

Gov. Holcomb issued a stay-at-home order the 
following Monday, March 23, and takeout and  
curbside pickup became the McGregors' life.  
Despite the challenges, demand grew and the  
McGregor crew managed to flex with ever changing 
health guidelines. 

Opening the barbecue restaurant was the culmina-

tion of a long-held dream for Sarah McGregor-Ray, 
co-owner and culinary force behind both restaurants, 
and there was just no room for failure. Her degree 
in baking and pastry arts from Sullivan University 
in Kentucky, and years working as a pastry chef and 
barbecue chef in resorts and restaurants across the 
south prepared her to open the local eateries.  
The support and cooperation of her family made it 
possible. 

“Cooking comfort food is the biggest pleasure. 
Southern barbecue hits your soul like no other and 
the things you find on our menu are things we’ve 
loved to taste and cook at home,” Sarah says, refer-
ring to the smoked meats and house-made sides such 
as cornbread, mustard greens, cheddar grit cakes and 
bourbon baked beans. 

Success came at a price, with the whole family 
pitching in wherever needed and adapting to unpre-
dictable changes and a tough job market.

“Last year was crazy,” says Jonathan, co-owner and 
operations manager. “We had to keep changing our 
game plan to keep up with the changing guidelines, 
working lots of hours and just jumping in where 
needed. We were able to stick with our business plan 
and are continuing to grow a team.”

The restaurant dining room opened at 50 percent  
capacity May 11, 2020, and more seating was added 
as restrictions lifted. Another bright spot in May 
was the hiring of Michael McCarty as bar manager. 
Southern barbecue and bourbon go together, says 
Jonathan, and McCarty brings expertise and creativ-
ity to the offerings of bourbon drinks, craft cocktails, 
boozy slushes and beer.

Revolution Barbecue is now fully open with room 
for 85 diners and a party room that seats around 22. 
This summer it added a “streatery” – a temporary 
deck that takes up a few parking spaces and seats 16. 
That structure will be outside the restaurant every 
April-October.

The McGregor team is looking for ways to beef 
up the barbecue and bakeshop websites and make 
online ordering easier, and the catering business re-
mains strong, Sarah says. Support from local govern-
ment also has been a big help.

“It’s been a real blessing to work with the city and 
Greater Lafayette Commerce,” Debbie says. “They 
have been a wonderful help with promoting down-
town through Fresh Air Eats and letting us put up the 
streatery.” 
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Jonathan McGregor and Sarah McGregor-Ray
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Avalon Bluff is conveniently  
located on the south side of  

Lafayette near top-rated county 
schools and amenities including 
shopping, restaurants, walking 

trails and parks. 
 

 Homes start at the $200’s  
with ranch and two-story plans 

now available.

FOR MORE INFORMATION PLEASE VISIT TEMPESTHOMES.COM

Avalon  
Bluff 

Phase III

Barrington 
Lakes 

Phase I
Barrington Lakes is conveniently  

located on the east side of  
Lafayette across from  

Wyandotte Elementary School.  
Enjoy beautiful country living  

conveniently close to I65. 
 

 Homes start at the $230’s  
with ranch and two-story plans 

now available.

Contact Sales  
Representative  

Haley Tarter 
765.430.6284 

haley@tempesthomes.com

There have been some major challenges, partic-
ularly with staffing, price increases for meat and 
getting needed supplies such as takeout containers, 
she says. They are staying on top of health guide-
lines, paying employees more to keep them part of 
the team, and learning to be creative when certain 
things are unavailable.

“We have a really good team now,” Debbie says. 
“Lafayette is a great place and the community has 
been very supportive so we are seeing continuous 
growth. We’ll be here for a while.”

Food Finders Food Bank, Inc.
While local businesses scrambled to stay afloat, 

Food Finders Food Bank had to gear up and develop  
creative strategies to help put food on the tables of 
thousands of area residents, many who had never 
before needed food assistance. 

Headquartered in Lafayette, Food Finders is a 
nonprofit warehouse and distribution center that 
helps keep food pantries stocked in 16 north central 
Indiana counties. Before the pandemic, the organi-
zation distributed about 9 million pounds of food 
annually, but that number jumped to more than 13 

million pounds in 2020, says CEO and President 
Katy Bunder.

The needs of people newly unemployed and fur-
loughed along with the continued needs of the un-
deremployed were staggering. Meeting those needs 
took herculean effort and cooperation between 
many volunteers, government entities and business 
partners. Some very creative solutions were devel-
oped that Bunder hopes will continue, even as the 
economy begins to recover. 

For many years, Food Finders helped area food 
pantries keep their shelves stocked with dry goods 
and some fresh products, while the pantries also 
relied on private donations and support from local 
businesses. The local need for food assistance really 
began growing in 2008 during the recession, but 
in the following years several food pantries closed, 
Bunder says.

So, Food Finders opened a mobile pantry in 2010 
and began driving the truck locally and to area 
counties, distributing frozen meat, canned goods, 
produce and other staples to people who met certain 
income guidelines. In the summer of 2016, Food 
Finders Food Resource & Education Center opened 
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on Greenbush Street in Lafayette, offering weekend 
and evening food distribution and services to help 
address the root causes of food insecurity. 

Those services included classes on nutrition, food 
preparation, wellness, financial planning, tenants’ 
rights, resume writing, and help in finding hous-
ing, applying for social service and more. Trained 
resource coordinators worked with families to 
develop individualized plans to help lift them out of 
poverty, Bunder says, and in 2019, about 260 fam-
ilies were daily being served from the Greenbush 
location. 

But those programs came to a screeching halt in 
March 2020. As the economy shut down and  
stay-at-home orders were issued because of the 
pandemic, Food Finders lost almost all volunteers, 
mostly retired folks and Purdue students. So, more 
help was hired and the 30 employees concentrated 
their time on just distributing food. After the fed-
eral government issued a national disaster declara-
tion, the National Guard stepped in to help. 

“Volunteers worked about 45,000 hours in pre-
vious years,” Bunder says. “We would have had no 
volunteers without the National Guard.” 

Other changes followed that declaration, includ-
ing the elimination of income requirements and 
more food coming in through federal programs. 
The Greenbush food pantry was too cramped to 
accommodate social distancing, so between March 
and August 2020, Food Finders handed out pre-
packaged food boxes to about 30,000 households 
in Lafayette and the region. 

“People who never dreamed they would need 
food assistance were coming in,” Bunder says. 
“About a third of our clients had never been to a 
food pantry before. There is a terrible lack of es-
teem people feel when they have to ask for food.”

Recognizing that those prepackaged boxes led 
to a lot of waste, the organization pursued alterna-
tives. Food Finders CFO Tawny Howe spent those 
months writing grants, searching for sources of 
financial help, and learning to navigate the complex 
requirements of government funding. 

“So many people made private donations and we 
also received lots of corporate donations,” Bunder 
says. “Those donations combined amounted to 
about 30 percent more than what came in the  
year before.” 

With those new resources plus grant money, 

Food Finders leased an empty grocery store on 
the north side of Market Square and opened the 
Fresh Market in October 2020. The market op-
erates like a grocery, and those who come in are 
given 30 points to spend. Each item on the shelf 
is assigned a point value with healthy choices 
requiring no points and less healthy items — of-
ten prepackaged or processed foods — requiring 
more. 

The market, open six days a week, features 
fresh produce, milk, eggs and meat every day 
along with dry goods and household items, 
Bunder says. A private donation allowed the Food 
Finders team to add an aisle of ethnic foods, as 
well. Food Finders can buy produce and more 
fresh products to offer in the store and also re-
ceives lots of donations at the warehouse on 10th 
Street. 

When someone first comes to the market, they 
meet with a resource coordinator to discuss their 
needs and register. Coordinators direct families 
to agencies that offer help with things such as 
utility assistance and provide additional resources 
in hopes of addressing some of the circumstances 
that lead to poverty. There are no income guide-
lines and local residents can shop as often as they 
wish. 

“People can shop like in a regular grocery store 
and we can take better donations for fresh prod-
ucts,” from farmers and local gardeners, Bunder 
says. “We don’t have people coming in to take ad-
vantage. It’s the working poor who are using this 
the most and things like this that offset household 
expenses help pull people out of poverty.”

According to Food Finders’ summer news-
letter, about 300 people a day are served at the 
Fresh Market. Between January and April 2021, 
995,248 meals were served through the Food 
Finders mobile pantry; more than 1.1 million 
meals were provided through the Fresh Market; 
and 228,340 meals were sent home with area 
children through the Food Finders backpack 
program.

The biggest challenge for the organization will 
be maintaining all three operations centers (the 
Resource Center, Fresh Market and warehouse), 
Bunder says, adding that she hopes resources will 
be found to keep the Fresh Market open. 

While economic recovery is happening on the 
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high end of the wage scale, the local service industry is not rebounding as 
well. Food and fuel prices have increased, and Bunder says estimates show 
a decade of lower wages for the working poor as the economy struggles to 
recover from the pandemic. That prognosis makes the work of Food Find-
ers even more critical to the health of the community. 

Want to learn more about Food Finders Food Bank? Check out its web-
site at foodfinders.org. There, you can see annual reports, learn about the 
programs offered, sign up to volunteer and learn how to donate.  ★
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Essential workers  
keep Greater Lafayette 

growing, thriving

BY KEN THOMPSON 



GREATER LAFAYETTE MAGAZINE    51

During the early days of the COVID-19 pandemic, the term “essential 
workers” was as common as social distancing and mask wearing.

While many believe medical, police and fire personnel fit the definition  
of essential workers, there’s another group that falls into that wide umbrella.

Drive around Greater Lafayette and one can witness their handiwork either 
in progress or, in the case of Loeb Stadium for example, recently completed.

The Tippecanoe Building Trades “never really missed a beat when 
COVID-19 hit,” according to Steve Snyder, president of Tippecanoe Building 
Trades Council and field representative at Plumbers and Steamfitters  
Local 157.

“We’ve been deemed essential employees right out of the gate to keep the 
projects rolling and to keep the development going on,” Snyder says.
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We look pretty good
FOR 50!

Join us in celebrating our 50th anniversary with giveaways,
online events, driver appreciation highlights, and more.

Tippecanoe Building Trades cov-
ers a nine-county region: Tippeca-
noe, Benton, Carroll, Cass, Clinton, 
Fountain, Warren, Montgomery 
and White. Skills range from boil-
ermakers (the non-Purdue kind) to 
sheet metal workers, from bricklay-
ers to electrical workers.

Tippecanoe Building Trades 
boasts “we build the community.” 
In addition to the renovated Loeb 
Stadium, its workforce’s imprints 
can be seen on the Main Street 
Streetscape in downtown Lafayette, 
Saab at Purdue Discovery Park, 
Wabash College’s new football field 
in Crawfordsville and the Abby 
& Libby Memorial Park outside 
Delphi.

“There’s not a place where we’re 
not working, whether it’s wastewa-
ter treatment plants, potable water 
plants … we’re doing underground 
water mains, gas mains, stadiums, 

schools, on and on,” Snyder says. 
“It’s vital to our economy those 
things continue regardless.

“We’re the oil inside an engine 
that makes the whole economy 
run. Without the oil, the economy 
is going to seize up and stop. Every 
economic development project, ev-
ery dollar that’s made is done with 
somebody, somewhere turning over 
dirt with a shovel,” he says. 
 
 
 
 
 
 

Although essential workers, the 
members of Tippecanoe Building 
Trades weren’t immune to the fear 
and unknown during the early 
months of the pandemic.

“Needless to say, my phone 

was blowing up all the time with 
questions about COVID-19, expo-
sures, protocols,” Snyder says. “The 
information that was out there was 
massive, and it still is, unfortunate-
ly. We had to do a lot of pivoting 
and trying to figure out how to han-
dle ourselves safely on the job site 
and not pass on this deadly disease 
or contract it ourselves.”

Snyder says there were some 
workers who quit their jobs to 
protect elderly parents or because 
they were caretakers and didn’t 
want to take the chance of infecting 
loved ones. There were also stories 
of workers who didn’t understand 
why certain projects had to go on 
no matter what.

“To be frank about it, a lot of our 
construction workers were ques-
tioning why it was so important to 
build a massive hotel during this 
pandemic,” Snyder says, referring 

“There’s not a place 
where we’re not 
working..."
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to the work at the Purdue Memorial 
Union. “I tried to keep that context 
with them, to let them know that 
hotel potentially could be convert-
ed into a temporary hospital if this 
thing really gets out of hand.”

One of the success stories during 
the pandemic was the construction 
of the new Loeb Stadium in Colum-
bian Park. The $21 million project 
was halted on April 3, 2020, over 
concerns of “potential exposure” of 
the workers to COVID, Lafayette 
Mayor Tony Roswarski told the 
Journal & Courier. Work resumed 
later that month and Loeb Stadium 
was ready for the first Lafayette 
Jeff baseball game of the 2021 high 
school season on March 31.

“All those workers during that 
time shifted to other projects so 
nobody really missed a paycheck,” 
Snyder says. “I’ll give the mayor 
kudos for making that call; that’s 
a tough call to do. We were way 
ahead of schedule so we had time 
to take a two-week vacation.” 

Not everything has been smooth 
sailing. It took eight months, 
Snyder says, for the trades force 
to feel the economic impact from 
COVID-19. That’s because of a 
“tremendous” amount of work at 
Purdue University, SIA, Caterpillar, 
Arconic and Evonik.

“We were lucky enough to 
maintain our crew sizes and I 
had enough individuals who were 
qualified and certified to keep 
those projects going,” he says. “The 
construction industry is unlike any 
other industry. We’re used to ebbs 
and flows, highs and lows. 

 
 
 
 

“We’re just now starting to crawl 
out of that dip. In the first quarter 
next year, we should be pre-COVID 
employment at that time.” 

Purdue University, Snyder be-
lieves, is a big reason why COVID 
hasn’t had a bigger impact on the 
Greater Lafayette economy than in 
some other parts of Indiana.

“They are consistently renovat-
ing,” Snyder says. “They are con-
stantly building, improving their 
facilities and structures. That gives 
us an advantage over a lot of other 
places.”

Snyder also gives a big assist to 
Greater Lafayette officials’ progres-
sive outlook toward development 
and providing economic incentives 
for businesses and companies to 
move here. Which, in turn, leads to 
more jobs.

When economic recovery does 
finally come, Snyder believes the 
trades workforce will be leading the 
way.

“Everybody needs a bricklayer. 
Everyone’s going to need a plumb-
er. Everyone needs an electrician,” 
he says. 

“As a pipefitter, like myself, I can 
be a pipefitter in Maine, California, 
all over the world.”

If there ever was a time for a 
person to consider entering a trade, 
Snyder believes it’s right now. Re-
tirements, sped up in some cases by 

the pandemic, have created a need 
for skilled workers.

“There’s been no better time in 
my lifetime to apply for an ap-
prenticeship program in whatever 
trade,” he explains. “That’s really 
my only regret personally, and oth-
er individuals I work for and serve, 
is that they didn’t do it sooner. 

“The money’s there, the educa-
tion is there. You earn while you 
learn. You get paid on the job train-
ing, classroom hours and classes 
are paid. You receive a degree from 
Ivy Tech. All that’s paid.  
You put your time in and the sky’s 
the limit.”  ★

“I'll give the mayor 
kudos for making 
that call; that's a 
tough call to do."
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THIRD CHAPTER:  GLM: Our Diverse Community -  
     "Welcoming the neighbors in our midst." 

Port of Hope Annual Fundraiser
Thursday, Nov. 4, 5:30 p.m.
Lafayette Brewing Co. 
622 Main St. 
Lafayette 

Tickets are $50 / person. On sale now.
Visit LUMserve.org/port-of-hope for more information. 
Or text LUMPOH to 41444 to purchase tickets.

Port of Hope is a lively, fun, multi-cultural event that lets attendees  
partake in cultural traditions of foods, music and dancing from  
around the world while generating tens of thousands of dollars  
in donations to sustain the work of the Immigration Clinic.  
For more information on the LUM Immigration Clinic, visit  
lumserve.org/immigration-clinic.



GREATER LAFAYETTE MAGAZINE    55

Lafayette Urban Ministry's immigration  
clinic helps residents navigate bureaucracy,  
gain legal status
BY KAT BRAZ       
PHOTOS PROVIDED

Lafayette Urban Ministry (LUM) 
established its Immigration Clinic 
in 2014. That year, the clinic saw 70 
clients, providing assistance with 
various issues such as citizenship, 
consideration for DACA, applying 
for emergency visas, asylum or 
green cards. 

Over the past seven years, the 
program has continued to grow, 
offering services to clients looking 
to legally immigrate into the United 
States. These are people who have 
already relocated to the Greater La-
fayette community and are seeking 
legal assistance to acquire a visa, 
green card or gain citizenship status. 

“It’s the only clinic offering immi-
gration services of its kind within 
the surrounding eight-county area,” 
says Rev. Wes Tillett, executive di-
rector of LUM. “We provide aid to a 
variety of people of different status-
es, refugees, asylum seekers, people 
needing a work visa or a green card. 
Our clients could be feeling violence 
in their home country or just trying 
to get a better start for their family 
in the United States.” 

According to data from the U.S. 
Census Bureau, approximately 12 
percent of Tippecanoe County’s 
population are foreign-born—that’s 
more than 23,000 residents. Of 
those, around 18,000 individuals 
are non-citizens, which include 
some people who do not consider 

themselves true immigrants, such as 
international students and expatri-
ates from other countries. 

In 2020, the LUM Immigration 
Clinic provided help in 120 different 
cases, down from 256 in 2019. Due 
to the pandemic, LUM was not able 
to hold its popular citizenship class-
es in partnership with the Lafayette 
Adult Resource Academy. Still, a 
dedicated group of about a dozen 
trained and accredited volunteers 
has pressed on, under the leadership 
of the clinic’s two paid positions 
— a full-time director and half-time 
assistant director — to keep the 
clinic operating under COVID-19 
protocols. 

“A lot of the work is just listening 
and learning the person’s story,” 
Tillett says. “We have to understand 
who the person is in front of us, 
where they are at and how they got 
here. And sometimes, the stories are 
just heartbreaking to hear what they 
are up against, what they are trying 
to flee or what they are working 
toward.” 

Immigration Clinic Director 
Christian Gallo grew up in Bue-
nos Aires, Argentina. He earned 
his bachelor’s degree from Cole-
gio Champagnat, master in laws 
degree from Indiana University, 
and JD from Universidad Católica 
Argentina. Gallo has many years of 
experience in immigration law and 

Rev. Wes Tillett

Christian Gallo
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speaks four languages: Spanish, 
English, Italian and Portuguese. His 
first-hand experience as an immi-
grant himself enables him to quickly 
build rapport with many clinic 
clients.

“I understand what these peo-
ple go through to immigrate to the 
U.S.,” Gallo says. “Some of them 
went through a lot of dangers to get 
here. And even if they didn’t, they 
arrive here and can feel kind of lost. 
Sometimes receiving a little help 
with something simple can mean so 
much to a person who is new to the 
country and doesn’t understand how 
bureaucracy works here. 

“We are not just helping people 
get a better job or more income. 
We are changing their lives. We 
are giving them opportunities for 
themselves and for their families, 
for their children.”

For Gallo, every case is person-
al. The needs to be met can vary 
immensely. Some clients might be 
looking for a better job or higher 
income, others might be trying to re-
unite with a wife or child or perhaps 
it’s a trailing academic spouse who 
followed their partner to the area 
and now wants to establish citizen-
ship or apply for a work visa. 

“It’s very rewarding work,” Gallo 
says. “When you see the looks on 
their faces, that sensation of ex-
treme happiness, it means so much. 
Sometimes they don’t have words, 
they just repeat ‘thank you’ over and 
over. In that instant, their life just 
changed for the better.” 

Whether a person entered the 
country legally or illegally, they can 
still be entitled to certain benefits 
under the law. The mission of the 
clinic is to help people who are 
already in the area —encompass-
ing Tippecanoe and surrounding 
counties — get access to those 

benefits,regardless of their immi-
gration status. It’s work that aligns 
with LUM’s overall mission as an 
organization with a Judeo-Christian 
heritage. 

“Our organization has strong 
Judeo-Christian roots,” Tillett says. 
“Harkening back to the Exodus 
story, there is definitely a command 
to be hospitable to the sojourner 
in your midst, because you, too, 
were once foreigners in Egypt. That 
command is still pertinent to Jews 
and Christians trying to obey those 
scriptures. From a core theological 
standpoint, that’s part of who we are 
and part of what we’re trying to do.

“On a more humanitarian level, 
we are simply trying to be good 
neighbors. We especially want 
to fill the gaps in the community 
where no other organization is able 
to meet that need. Immigration is 
one of those areas, especially seven 
years ago, that LUM identified as 
something we could do to help our 
neighbors from other parts of the 
world who are having a difficult time 
navigating through the bureaucracy 
and getting the legal status that they 
need.” 

The impact of the clinic is 
summed up by a note of thanks 
Jaqueline Valera wrote to LUM 
expressing gratitude for the assis-
tance she and her husband, Ricardo, 
received from the clinic. 

“Since obtaining the LUM Im-
migration Clinic’s help with our 
immigration process, my husband 
was able to obtain his work permit. 
His income has helped me out with 
my family and school debt. I no lon-
ger have to work two or three jobs. 
I no longer have to miss important 
family moments. I no longer have 
to choose work over my health. We 
would not be where we are today 
without your help.”  ★

Members of a citizenship  
class at LUM
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KEEPING
LAFAYETTE
CONNECTED
TO FRIENDS & FAMILY
— FOR OVER — 

30 YEARS! It has been an HONOR 
to help our community 

HEAR BETTER!

823 Park E Blvd, Ste H • Lafayette

Meet our award winning team! 

Call today to experience 
the best in hearing care.

765.588.5554

LafayetteHearingCenter.com Susan Taulia, Au.D., Licensed Audiologist  •  Andrea Gray, M.S., Licensed Audiologist
Joelle Beisel, HIS, Hearing Instrument Specialist  •  Molly Merten, Au.D., Audiologist
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QUESTION: I’m a small business owner and need to save for retirement. What 
kind of plan or account should I use to do that? 
 
ANSWER:
Whether you are just starting a business or have been running one for years, at 
some point, it will be more than just paying your bills and keeping the doors open. 
Be it a Sole-Proprietor, LLC or S-Corp, there are several plan types to consider.

 SEP IRA’s are popular for a single-owner business because the plan has a high   
 contribution limit: $57,000 per year or 25 percent of your net income,  
 whichever is lower. The Employer has 12 + 4 months to decide how much  
 to contribute.

 Solo 401K’s can be good for solo practitioners because you do not have the 25   
 percent limitation. Both the employee and employer can make contributions,
 with a max contribution limit of $19,500 + $6,500 catch-up for those over 
 age 50.

 Simple IRA’s help small businesses with less than 100 employees. They do not   
 have 5500 reporting or restrictions like 401K plans do. Costs are lower to 
 operate the plan. The max contributions are $13,500 per year + a catch-up of   
 $3,000 if you’re over 50 and require employer matching of either 2 percent or 
 3 percent.

When assessing business owners, we examine their options and share the pros 
and cons of each one so they can make the best decision for their business. In our 
experience, time is the fundamental problem for business owners. They seldom 
are knowledgeable in all areas, so collaborating with experts can help a lot.

 

 

Ask The Experts:  
The Greater Lafayette Commerce Ask the Experts program is perfect for you. 
Greater Lafayette Commerce is teaming with experienced professionals who 
have the skills you’re looking for to help you overcome challenges and provide 
you with perspective and direction. 

Ask the Experts provides small business owners with the information they need 
while also facilitating the development of lasting professional relationships.

Do you have questions regarding business 
challenges you are facing?

Do you have a business-related question for one of our experts?  
Visit: bit.ly/GLCAskTheExperts

Jon was raised in a self-employed household, and 
having started and run four small businesses
himself, he is acutely aware of the issues associated 
with self-employment. Jon is the president
and CEO of Summit Financial Group of Indiana, a 
comprehensive financial services firm. 

Jon McCardle, AIF
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BY KAT BRAZ       
PHOTOS PROVIDED
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A pair of talent attraction campaigns aim to build  
a workforce pipeline for the community

Making the move to         

 Greater Lafayette

It’s no secret to Greater Lafayette residents that this community is a great place to live 
and work. It was named 2021 Community of the Year by the Indiana Chamber of Com-
merce and in August, Smart Asset named the Lafayette-West Lafayette metro area the  
No. 1 best place for career opportunities in 2021 in the U.S.

To get the word out beyond our region and attract new workers to the community, 
Greater Lafayette Commerce is embarking on a pair of talent attraction campaigns to 
incentivize workers to relocate. As the community continues to grow, the demand for a 
qualified workforce rises, too. 

“We’re working on a few pilot projects centered around talent attraction,” says Paul Mo-
ses, Greater Lafayette Commerce’s vice president, economic and workforce development. 
“We have a number of employers who want to continue to grow and expand as well as new 
employers who want to ramp up their workforce.”

Moses says that the challenge of attracting a qualified workforce affects communities 
nationwide. But Greater Lafayette is uniquely positioned to reengage workers following 
the pandemic slump. 

“Our most pressing demographic in terms of jobs to fill is mid-career skilled workers,” 
Moses says. “We’re looking for people who hold certifications and have training in special-
ized trades and would be a good fit for our local manufacturers.” 

First, Greater Lafayette Commerce is working with four local companies — Caterpillar, 
Evonik, GE Aviation and Wabash National — to build a profile of the types of skills and 
workers needed. To find qualified individuals willing to relocate, Greater Lafayette  
Commerce is teaming with TMap, an Indianapolis-based firm that specializes in recruiting 
talent using technology and targeted marketing to identify, qualify and engage strategic 
hires. 
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“We’re on a mission to build talent pipelines,” says Mike Rutz, vice president of TMap. 
“Nationwide, we’re entering a period of flat to negative population growth, which means 
the workforce is not going to be growing, and it will be challenging to continue to drive 
economic growth, which enhances quality of life for everyone.”

Founded by former Angie’s List CEO and Purdue alumnus Bill Oesterle, TMap leverages 
the same tools and strategies used to market consumer brands and applies them to talent 
attraction campaigns that recruit a qualified workforce to Indiana. In a recent partnership 
with Purdue Research Foundation, TMap launched a wildly successful program targeting 
remote workers and incentivizing them to relocate to West Lafayette. 

“We think of this as community recruiting,” Rutz says. “We’re not targeting a specific 
role at a specific company. We’re looking for people who qualify for the community first, 
and then we present them to multiple companies, which is going to increase the likelihood 
of them landing a job. That’s how we create a pipeline of talent for the community, not just 
for one specific company.” 

Normally, the data acquired through professional social media platforms such as  
LinkedIn play a large role in targeting these talent recruitment campaigns. Going after 
mid-level skilled labor may prove to be a bit more challenging. 

“In general, the digital footprint on skilled labor isn’t as robust as the typical office 
worker,” Rutz says. “It’s not as easy to uncover what their skills are, what their training 
is, where they’ve lived and where they’ve worked. It’s just not as easy to find them on the 
internet. We have to look for alternative data sources and get crafty with our marketing 
using geofencing and other technology to winnow down our target population.” 

Another challenge has to do with the expenses involved in relocating to a new communi-
ty. Whether it’s a downpayment on a house, first month’s rent on an apartment or general 
moving expenses, relocation is costly. To further incentivize workers to move here, Greater 
Lafayette Commerce is offering $5,000 to up to five skilled laborers who agree to relocate 
and remain in their jobs for at least three months. The goal is to have five workers placed 
by the end of the year. 

“It’s an experiment,” Moses says. “We’re going to learn a lot from this. But hopefully, 
after three months, they’ll discover what Greater Lafayette has to offer and they’ll be con-
vinced to stay long-term.” 

Looking at you, Illinois
Simultaneously, Greater Lafayette Commerce is partnering with Woof Boom Radio on 

a separate talent attraction campaign, this one targeting entry level workers and offering 
a $2,500 relocation stipend to up to five individuals. That campaign is targeting specific 
communities in Illinois where the state’s unemployment rate of 7 percent is much higher 
than Greater Lafayette’s, which hovers around 3 percent. Indiana residents also pay less 
taxes and have a lower cost of living. 

“I’m really passionate about GLC’s talent relocation efforts because I relocated here in 
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2017,” says Jim Stone, managing partner at Woof Boom Radio. “The first thing I noticed 
was what an unbelievable gem of a community we have here in Greater Lafayette.” 

Greater Lafayette Commerce will be leading the creative development of the talent at-
traction campaign. Then, Woof Boom will be tapping into its media networks and lever-
aging social media to reach a population of 18- to 25-year-old entry level workers who are 
ready for the next step in their careers and are willing to relocate. 

“First we have to get people interested in our community,” Stone says. “We have to make 
them aware there are great opportunities for them here. Once we learn what kind of posi-
tion they are looking for, we can help match them with employers.

“One of the great things about this community is that there is so much possibility and 
there are so many people working together to make Greater Lafayette even greater. Take 
our little company, Woof Boom. We’re right here on Main Street in a tiny little storefront 
and few people know that we run campaigns for national advertisers across the country. 
Our experience sets us up to know how to pull off a talent attraction campaign like this. 
That’s why I’m so excited to work with GLC and take a chance on this and see where it 
leads.” 

Stone’s enthusiasm for the community is precisely what these campaigns are attempting 
to convey — that Greater Lafayette has lots to offer and it just keeps getting better. 

“The jobs are here,” Moses says. “This is a safe and affordable community with tons of 
opportunity. We hope that by providing a little financial assistance, it will make the deci-
sion to move to Greater Lafayette a bit easier.”  ★
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Your legal partner should care about your  
business as much as you do.

stuartlaw.com

Proudly serving Greater Lafayette since 1878.

With a background in business and corporate law that 
spans over a century, Stuart & Branigin is a trusted partner 
to businesses and organizations across Indiana. Our team is 
knowledgeable, willing and able to counsel your organiza-
tion’s complex legal needs in their entirety. 
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From businesses to bike 
trails: Greater Lafayette 

Commerce initiative hopes 
to lure, keep new residents 

and workers

BUILDING ON
PROSPERITY

Greater Lafayette is among the 
fastest growing regions in Indiana. 

To keep it that way, the Greater 
Lafayette Commerce Community 
and Economic Development Foun-
dation have submitted a regional 
development plan to the state that 
could bring $50 million to Tippeca-
noe and five neighboring counties.

Indiana has created the Regional 
Economic Acceleration Develop-
ment Initiative (READI) program to 
encourage neighboring communities 
across the state to collaborate on a 
vision that when implemented will 
attract, develop and retain talent in 
the state.

The state has made available $500 
million to be divided evenly among 
the 10 regions that submit the 
proposals that best meet the criteria 
of “improving the quality of place, 
quality of life and quality of oppor-
tunity within their communities.”

Eighteen regions are competing 
for the grants and a decision is ex-
pected in January 2022.

“This community is one of the 
faster growing communities in the 
state of Indiana,” says Paul Moses, 

vice president, economic and work- 
force development for Greater 
Lafayette Commerce. “To sustain 
that we always have to be thinking 
how are we going to get more people 
here?”

Greater Lafayette has no shortage 
of companies that have been a part 
of the community for decades (Sub-
aru, Evonik, Caterpillar, Kirby Risk 
and Wabash National among them). 
Having one of the top research 
universities in the United States, 
Purdue University, located in West 
Lafayette aided the draw of Saab 
and Schweitzer Engineering Labs in 
the past few years.

“The reality of it is if our pop-
ulation doesn’t continue to grow 
we’re going to have a hard time 
helping those companies sustain 
their growth and also attracting 
and fulfilling promises made to 
help these new companies which 
are seeing the value of being here,” 
Moses says. “To do that you need a 
number of things. You can’t grow 
your population if you don’t have 
enough housing in a range for that 
socio-economic group that might 

BY KEN THOMPSON    PHOTOS PROVIDED
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be, say, working on a manufactur-
ing floor. They can’t be $500,000 
houses. They have to be $150,000-
$250,000 homes that are readily 
available.

“We have to figure out ways to 
increase the population. That’s been 
a goal of Greater Lafayette Com-
merce.”

Comprised of input from political 
leaders and economic development 
officials in Benton, Clinton, Foun-
tain, Tippecanoe, White and Warren 
counties, the regional development 
plan will be whittled down from 48 
proposals into a package that hope-
fully will be approved for READI 
funds.

“It’s part being an evangelist to 
help others understand the bigger 
vision for how we think this will 
help the community continue to 
grow,” Moses says. “The quality of 
life needs to go up for everybody. 
The people who are moving here 
may not want to live in an urban en-
vironment. They may want to have a 
horse farm and work in a company 
that would support that. 

“There’s lots of things that make 
this region attractive to people and 
companies we’re trying to draw here 
that the coasts don’t have. They have 
beaches and mountains. I always 
joke we’re 10 minutes in any direc-
tion from corn and soybeans. In a 
way that’s true, but that makes us 
uniquely attractive to some compa-
nies too.”

The region’s broad range of indus-
try, Moses believes, will help make 
an impact on those who decide on 
the READI funds.  

“Whether it’s building new jets 
in the aerospace district or crop 
genetics and helping feed the planet, 
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CAREER COACHING AND 
EMPLOYER CONNECTIONS 

Career Coaching and Employer 
Connections serves our 
community by partnering 
with key economic sectors in 
to deliver demand-driven, 
student-centric, real-world 
results. 

link.IvyTech.edu/LafayetteCCEC • bburton65@ivytech.edu • (765) 269-5877

that’s one of the blessings of our 
area,” Moses says. “(We’re) not just 
aerospace. Not just digital agricul-
ture. This helped us do OK through 
the COVID crisis.”

While Tippecanoe County may be 
the center for the regional devel-
opment plan, there’s a lot the six 
counties have in common, Moses 
says. Housing and child care needs 
rank high on the list of necessities 
newcomers to the area will require.

“We’re hoping some of this READI 
money will be stipends that can help 
people find a new home, maybe find 
the child care they need,” Moses 
says. “If we’re asking them to move 
away from their support network to 
come here to take a great job, we’re 
trying to come up with creative ways 
to see the community grow and 
businesses continue to succeed and 
grow. If you’re not doing that other 
communities are out there trying to 
lure them away.”

If good news comes in January for 
Greater Lafayette, what’s in it for the 
long-time residents who’ve helped 
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make this community a desirable 
place to live?  

“There are lots of ways econom-
ic dollars spent spill out into the 
community,” Moses explains. “Say 
the Wabash River enhancement 
project gets money to continue the 
bike trails. If that happens, that’s an 
amenity a lot of communities don’t 
have. That will enable people to be 
proud of their community and have 
entertainment options. 

“If the river’s edge gets more de-
veloped and it’s a better public park, 
or if the promenade that’s behind 
The Marq expands to behind Sgt. 
Preston’s. It makes those of us who 
live here feel better about where we 
live.” 

The final proposal went to the 
state at the end of September. Long-
time residents of Greater Lafayette 
won’t be surprised to learn one of 

the priorities rising near the top 
of the proposals is the return of 
commercial air service to Purdue 
Airport.

“I think that’s one we will feature, 
because it has a benefit for the entire 
region,” Moses says.

The same goes for the Wabash 
River enhancement project. Anoth-
er possibility is the availability of 
revolving loans for housing. Those 
funds could help developers with the 
financing they need to build homes 
in what is a tight market at the pres-
ent time.

Greater Lafayette’s prosperity has 
Moses confident that the region will 
win one of the $50 million grants.

“I hate hubris but I also think 
there’s a lot to be proud of,” Moses 
says. “I think we have a unique mix. 
We have collaboration of govern-
ment officials and people who are 

like-minded pulling on the same end 
of the rope. We have an excellent 
work ethic that companies covet. 
They need people who have skills 
and want to work. We have great 
schools. We have low crime. A great 
mix that comes from being adjacent 
to a Big Ten university. I always 
refer to us as the smartest working 
region.

“With COVID, people are rethink-
ing where they want to live and work 
and what they value in life. If you 
want to go to an NFL game, it’s an 
hour away. We’re uniquely located 
to have some of the best things that 
make America great. There are lots 
of reasons to want to live here.”  ★



GREATER LAFAYETTE MAGAZINE    71



72    GREATER LAFAYETTE MAGAZINE

BY ANGELA K. ROBERTS    PHOTOS PROVIDED

72    GREATER LAFAYETTE MAGAZINE



GREATER LAFAYETTE MAGAZINE    73

Second-hand local:  

The principles and  

rewards of  

Greater Lafayette  

thrift shopping »

GREATER LAFAYETTE MAGAZINE    73



74    GREATER LAFAYETTE MAGAZINE

MeetYouAtArnis.com

Crystal Edwards is an automotive 
technician. Her husband, Michael 
Brinker, is a systems analyst. When 
Edwards was looking to save time 
on the auto shop floor, the Purdue 
University Surplus Store came to the 
rescue.

“Mike and I bought a bunch of 
Kindle Fire tablets for $10 each,” 
says Edwards of the second-hand 
shop near Purdue’s Parking Facil-
ities Office, which features castoffs 
from residence halls and academic 
buildings. “We were able to repro-
gram them to use at work to look 
up information about cars instead 
of having to walk back to a public 
workstation, or we could open  
reference pictures right in the en-
gine compartment to follow along.

“They sold me a computer mon-
itor when mine broke; they have 
desks and electronics of all kinds for 
just as cheap as you can get.  
The items are usually perfectly good 
and gently used. I know that oth-
er places like Goodwill often have 
things, but Purdue Salvage usually 
keeps more relevant or modern 
items comparatively.”
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For bargain hunters like Edwards, 
Greater Lafayette thrift stores offer 
a treasure trove of preowned goods 
for a fraction of their original price. 
But beyond the cost-savings they 
yield, buying used also helps us 
reduce our carbon footprints while 
connecting us with the past. And, 
just like boutique shops and in-
dependent restaurants, the stores 
themselves — with their one-of-a-
kind finds — add to the distinctive 
culture of our twin cities. Here are 
some principles to keep in mind 
when shopping second-hand local. 

Shop with a purpose.
Whether it’s in a notebook, your 

phone’s notepad or just your head, 
keep a short list of things you’re 
looking for. While thrifting is not as 
simple as shopping for a new outfit 
at the mall, knowing that you want 
a colorful blouse to accent a pair of 
black dress pants, along with a vase 
for your dining room table and an 
almost-new puzzle for family game 
nights, will minimize mindless 
wandering.

“We frequently hit the thrift shops 
when the kids have theme days at 
school,” says Janine Lowery, a reg-
istered nurse and mom in Lafayette. 
Her personal favorites: Trinity Life 
Ministry’s Lost, Then Found store 
on Shoshone Court near Lafayette 
Jefferson High School, and Millie’s 
Thrift Store, a charitable Catholic 
initiative with locations on both 
Plaza Lane and Earl Avenue. All 
three stores offer the typical sec-
ond-hand fare of clothing, furniture 
and housewares, with professionally 
framed pictures and vintage china 
sets perched alongside mass-pro-
duced wall hangings and everyday 
dishes. 



76    GREATER LAFAYETTE MAGAZINE

PHOTO BY CHRISTINE PETKOV

Adrianne Thompson with her copy of "Brave 
New World"
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Search for better 
brands. 

When it comes to clothing, 
shopping for recycled fashions is a 
sustainable, affordable way to build 
your wardrobe; as you save money, 
you’re also saving that gently used 
pair of jeans from a landfill. 

To get the most bang for your 
buck, look for higher-end brands. 
Because thrift store prices don’t typ-
ically vary by the label, a skirt that 
retailed for $100 will stretch your 
dollar more than one that originally 
cost $35. 

On recent trips to all three of 
Greater Lafayette’s Goodwill stores 
– one in West Lafayette and two in 
Lafayette – I’ve found attractive sep-
arates from Talbots, White House 
Black Market and Tommy Hilfiger. 
Pro tip: When it comes to acces-
sories, while it’s possible to find 
a Coach handbag at general thrift 
stores, you’ll find a better selection 
of designer purses and shoes at 
upscale consignment shops.   

Embrace the whimsy.
Thrift stores are great sources 

of quirky products. Lowery’s fam-
ily once stumbled upon a t-shirt 
embellished with the “Dirty Danc-
ing” quote “Nobody puts Baby in 
a corner.” That was “probably our 
family’s favorite-ever thrift,”  
Lowery says. 

West Lafayette resident Stephanie 
Winder found an oversized AFLAC 
duck with a bright yellow beak and 
webbed feet while donating her own 
hand-me-downs at a local Goodwill. 
“He’s very big,” says Winder of the 
plush toy, which stands nearly  
2 feet tall.

Be sure to grab these whimsical 
goods when you first see them; espe-
cially in crowded stores when you’re 
competing with multiple shoppers, 

it’s better to put items in your cart 
for further evaluation before you 
check out, rather than to miss out  
on a rare find. If I reach my hand 
out to examine an item, or I turn 
around and take a second look, 
that’s a sign to me that I’m not  
ready to walk away. 

Make thrifting a  
social event. 

Ever hear of the Goodwill Chal-
lenge? Popularized by social media, 
the trend involves couples or friends 
purchasing thrifted clothing for 
their shopping partner, who must 
then wear the outfit in public. The 
exercise is a test of our ability to 
laugh at ourselves while ignoring 
our natural desires to conform to 
social norms, since the more out-
landish or outdated the ensembles, 
the better. 

Winder and her husband par-
ticipated in the challenge during a 
birthday party that involved dinner 
and bowling. “I bought the lady 
whose name I had — and had never 
met — a banana costume. And she 
wore it all night,” says Winder, who 
was gifted that evening with pat-
terned mom jeans and a loose floral 
blazer with shoulder pads. 

Shop your neighbors’ 
trash. 

It really is true that one person’s 
trash is another one’s treasure. 
While literal dumpster diving may 
not be your style, you can certainly 
find relatively valuable items like 
bookcases or barbells propped 
up next to trash cans. Just avoid 
anything that might harbor bugs 
(mattresses) or may be the subject 
of a safety recall (car seats). 

Also be sure to employ some basic 
etiquette if the items are located on 
someone’s personal property and 

aren’t clearly labeled “free.” A case 
in point: Winder’s oldest son, Grant, 
was on his way to visit a high school 
friend in Illinois when he spotted 
an antique dresser at the end of a 
driveway. The older woman who 
answered the door said the heavy 
piece was his for free if he could find 
someone to help him lift it. Grant 
picked up his friend and returned to 
load up the dresser, while his new 
elderly friend watched in delight. 

Seek out serendipity. 
Happy accidents can’t be con-

trived, but opening ourselves to hap-
penstance — by browsing shelves of 
used books, for instance — increases 
our opportunities to find the unex-
pected.

For the last few years, while visit-
ing local Goodwill stores, I have ac-
quired several books in the six-vol-
ume, circa 2000 Williams-Sonoma 
New American Cooking series, 
which features contemporary reci-
pes by region. Just recently, while 
standing at the checkout at Millie’s 
Thrift Store on Earl Avenue, I eyed 
the last two I needed, the South and 
Southwest volumes. 

Battle Ground resident Adrianne 
Thompson also relishes the seren-
dipitous experience of finding used 
books. “I purchased a beautiful 
copy of ‘Brave New World’ a couple 
years ago,” says Thompson, who 
frequents the basement of Von’s 
Books in West Lafayette. The vol-
ume is bound in red with a Harper’s 
Modern Classics stamp and covered 
in dog-eared paper sporting the title 
and author name in sans serif, all-
caps type. Inside, the opening page 
of each chapter sports decorative 
flourishes above and below the text. 

What spoke to Thompson more 
than the design, however, was the 
signature inside. “I try to look for 
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used books with the previous own-
er’s name in them. Makes me feel 
like we share something,” she says. 
In this case, the inscription is either 
“Norbert” or “Robert” – “but I like 
to think it’s Norbert,” she adds. 

Score big at garage 
sales.

While not retail establishments, 
of course, garage sales are often the 
first place that people try to offload 
unwanted items – and typically at 
lower prices than thrift stores would 
charge. Not all garage sales are 
created equally, of course, and so it’s 
best to review the ads (usually on 
Facebook nowadays) for particular 
categories of items you’re shopping 
for. Prioritize the most appealing 
sales, and head out early on the first 
day of each sale, when the choic-
est items are most likely to still be 
available.

Large neighborhood sales, partic-
ularly ones in nicer areas and with 
lots of families, are a great source of 
housewares, kids’ clothing and toys. 
For former Raineybrook neighbor-
hood resident Kaethe Beck, who 
relocated in August to Cincinnati, 
her subdivision’s annual garage sale 
was a family tradition. Among their 
favorite finds: Matchbox cars and 
accessories, a framed shark poster 
and a kid-sized battery-powered car. 
The family loves the event so much 
that Beck thinks they’ll come back to 
visit next year during the weekend 
of the sale. 

Open yourself to  
adventure.

Yard sales – just like thrift shops 
– can be a mixed bag, with some 
experiences yielding a trunk full of 
treasures and others providing zero 
return for your time. Still, if you’re 
open to the possibilities, the lure of 
the hunt will keep pulling you in. 
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Several years ago, after dropping 
off my youngest at a bowling alley 
birthday party, I ran across a small 
porch sale that didn’t look very 
promising from the street. But as 
a woman came out of the house to 
greet me, I spotted a cardboard box 
with the dusty remnants of what 
might have been an extensive china 
collection at one time: a few berry 
bowls, a handful of lunch and dinner 
plates, and one divided serving dish. 

After careful handwashing, fol-
lowed by two gentle cycles through 
the dishwasher, those dishes, which 
turned out to be Carefree China by 
Syracuse in the Woodbine pattern, 
disappeared into a cabinet for years. 
Then, last November, when my hus-
band and I sat alone in our house 
on Thanksgiving, I pulled them out 
for our pandemic dinner for two. 

The Midcentury design of teal and 
brown leaves clustered around tiny 
faint yellow blossoms was perfect 
for a late-fall meal. 

Just like Thompson and her used 
copy of Aldous Huxley’s dystopian 
classic, I like the idea of sharing an 
item with an unknown person of the 
past. As I ate my turkey and sweet 
potatoes, I wondered how many 
Thanksgiving dinners the original 
owner of the dishes had served on 
these 50-year-old plates. What kind 
of home did they live in? Who came 
for the holiday each year? Where  
did the rest of the collection go? 
Knowing that the used items I buy 
come with a history, albeit an often 
mysterious one, is part of what 
makes Greater Lafayette thrift- 
shopping so great for my thrifty 
neighbors and me.  ★ 
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CELEBRATE
What Makes Us

Award presented by

Congratulations  
Greater Lafayette,  

home of Boiler Nation,
for being recognized as the  

2021 Indiana  
Community of the Year 

Visit GreaterLafayetteIND.com  
to find out more!

Congratulations  
Greater Lafayette  
for being recognized as the

Visit GreaterLafayetteIND.com 
to learn more about the award!
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For an amazing new, custom-built home and an equally amazing  
home-buying experience, choose Timberstone — Greater Lafayette's local 
builder dedicated to offering the highest standard in design style, quality 

workmanship and service integrity in Indiana.

Barrington Woods  
neighborhood now selling in Lafayette.

• Homes starting  from the 280’s •  
• Across from Wyandotte Elementary School • 

• Basement sites available •
• Wooded lots still available • 

For more information call Chris Scheumann at 765.412.8827  
or visit Timberstone-Homes.com

New Section of Auburn Meadows  
Now Open in West Lafayette.
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SELECTING A 
MEDICARE PLAN?
GET ADVICE. GET ENROLLED.
Selecting the right Medicare plan can be confusing and stressful, but it doesn’t 
have to be that way. Franciscan Health created Franciscan Insurance Services 
over 17 years ago to provide advice you can trust from non-commissioned 
agents. Our staff at Franciscan Insurance Services are experienced and 
licensed insurance professionals who focus primarily on Medicare products. 
We will work with you to select a plan that fits your individual needs.

For accommodation of persons with special needs, call (877) 883-6457.
Not affiliated with the U.S. government or federal Medicare program. 
A licensed agent may contact you regarding this insurance-related 
information. Certain exclusions and limitations may apply.

Visit AEP.FranciscanHealth.org to 
compare plans and enroll online!

QUESTIONS? (765) 423-6197

Franciscan Insurance Services offers  
counseling and assistance for the following:

• ACA Marketplace

• Dental, vision and hearing coverage

• Final expense insurance

• Hospital indemnity

• Life insurance

• Medicare Advantage Plans

• Medicare Part D Plans

• Medicare supplements

• Short term medical

FIS092721WI1
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Our communities
deserve better internet.
Tipmont REMC and Wintek joined forces to bring reliable, affordable high-speed internet to the 
communities we serve — offering speeds up to 1 Gbps (1,000 Mbps) and unlimited data. Wintek 
fiber internet enables people to stream video, work from home, connect with friends and family, 
and download and upload — on multiple devices — with ease and reliability.

But don’t just take our word for it. Check out what our customers say about Wintek fiber internet:

Our fiber has been rock solid since it was installed.  
It is fantastic that those of us in rural areas have 
access to this kind of speed and reliability.” 

— Paul W.

Thank you, Wintek! we are finally 
done with DirecTV!  Great people and 
great service!” 

— Sheila F.

join.wintek.com  /  (800) 726-3953

Experience internet and technology solutions 
from people who are proud to be part of your local 
community. Visit join.wintek.com to learn more.
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GENBNK-ADPR-PURDUE-1219

C O M M E R C I A L  B A N K I N G   |   P E R S O N A L  B A N K I N G   |   P R I V A T E  W E A L T H

First Merchants Private Wealth Advisors products are not FDIC insured, are not deposits of First Merchants Bank, are not guaranteed by any federal government agency, 
and may lose value. Investments are not guaranteed by First Merchants Bank and are not insured by any government agency.

Deposit accounts and loan products are offered by First Merchants Bank, Member FDIC, Equal Housing Lender.

WE’LL HELP YOU SEE BEYOND  
  THE BOTTOM LINE.

firstmerchants.com  1-800-205-3464
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We’ve been buying and selling real estate in 
Greater Lafayette for over 100 years.

Let us simplify the process for you.

765-742-1400 • www.shook.com • 300 N 5th Street, Downtown Lafayette

Your
Greater
Lafayette
real estate
experts

136007 _ SHOOK

stallard & schuh
title services

SHOOK KAY
INSURANCE

Home, Auto, Farm, & Business

SHOOK
PROPERTY MANAGEMENT
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Less time with us.
More time with them.

PURDUEFED.COM/DigitalBanking

“The mobile experience is smooth, quick, and easy to use.” -Michael


