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Garry Gumasing, PT, CWS, SVT-BIG Cert. , Director of Therapy - 23 years 
Nicole Hardy, RN, Director of Nursing - 20 years 
Dylan Johnson, LPN, Unit Coordinator-Rehabilitation - 5 years

Ken Thompson, Administrator - 22 years

At Saint Anthony Rehabilitation & Nursing Center, we believe in delivering the highest 
quality of client care. Our unparalleled expertise, commitment, and compassion assures 
that we provide the very best healthcare in each service we offer.

LONG-TERM CARE
• Neuromuscular Rehab
• Stroke Rehab
• Pain Management
• Respiratory Therapy
• Physical, occupational  
 & speech therapy
• Wound Care & Prevention

SHORT-TERM CARE
• Physical, occupational &
 speech therapy, both in/ 
 out patient services
• Cancer Care
• Cardiac Care & Rehab
• Diabetes Care
• IV Therapy

THE ONLY PRIVATELY-OWNED  
FACILITY IN LAFAYETTE 
 
1-1 SPECIALIZED THERAPY 
 
HIGH STAFF-TO-RESIDENT RATIO 
 
DAILY CHAPEL SERVICES TO MEET 
YOUR SPIRITUAL NEEDS

STEP 1

DOWNLOAD
STEP 2

ENROLL
STEP 3 

CONNECT

IU Health VIRTUAL VISITS offers convenient access to highly skilled 
providers from your smartphone, tablet or computer for $49* per  
visit, 24 hours a day, 7 days a week, 365 days a year.
*Covered by most IU Health Plans

Easy as 1, 2, 3
1.  Download the free IU Health VIRTUAL VISITS app or launch on  

your computer at iuhealth.org/virtualvisits.
2.  Enroll by creating a free login.
3.  Connect with a provider and get treatment for symptoms related  

to allergies, coughs, infections, nausea and more.

A faster, easier way to see a provider

IU Health VIRTUAL VISITS 

©2018 IU Health  10/18  IUH#28433

VIRTUAL
V I S I T S

https://iuhealth.org/find-medical-services/virtual-visits
https://www.saintanthonycares.com/
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Bring home better
internet in 2022.
Tipmont REMC and Wintek joined forces to bring 
reliable and affordable high-speed internet to the 
communities we serve.  Our fiber internet offers 
speeds up to 1 Gbps (1,000 Mbps) and unlimited 
data. These speeds enable your family to stream 
television, work from home, connect with friends 
and family, and download and upload—on multiple 
devices—with ease and reliability. 

But don’t just take our word for it. Our customers’ 
experiences speak for themselves:

join.wintek.com  /  (800) 726-3953

Experience internet and technology solutions 
from people who understand your internet needs. 
Visit join.wintek.com to learn more.

If the place you live has the 
option to have this service, you 
must get it. They are scarily 
reliable. There are no hidden 
fees. It's a flat cost and you 
take it and go. They are polite. 
They are available to help with 
any issues and they simply 
provide a superior product.”

— John W.

Is 2021 over already? The entire year is a blur to me, perhaps because it seemed 
a little too much like 2020. Remember 2020? Concerns about COVID and reopen-
ing and masks and boosters and variants and … you know where I’m headed. 2020 
was bad enough; no one asked for a do-over.

But there were some high points in 2021 that made it a year to remember – in a 
good way. Perhaps most recently and notably is the $30 million in READI funding 
awarded to the Greater Lafayette Region, which includes Tippecanoe, Fountain, 
Warren, Benton, White and Carroll counties. The READI program is intended 
to provide financial support for projects that enhance quality of life and attract 
workers. Greater Lafayette Commerce President Scott Walker talks more about 
the grant and future plans on Page 8. 

Greater Lafayette also was named Community of the Year in 2021 by the Indi-
ana Chamber of Commerce. The award recognizes the community’s growth over 
the past decade and how it has prospered and thrived in a variety of areas, from 
infrastructure and jobs to beautification and quality of life (Page 10). 

But these awards simply point to myriad successes and benchmarks Greater  
Lafayette saw in the past year, and the stories in this issue of Greater Lafayette 
Magazine showcase some of those, from big business and industry successes  
— such as the growing Aerospace District and the consistent yet ever-evolving 
production at Wabash — to those less flashy, but equally impressive quality-of-life 
tidbits, such as the croque madame at 8Eleven Bistro.

January can be a difficult time to get excited about much — the trifecta of snow, 
cold and wearing a heavy coat are a big thumbs down for me. I’m ready for spring. 
Thanks to some great ideas in “Winter Break” I can busy myself with hikes, music, 
fine dining and more until the first wood thrush arrives (Page 71).

This time of year also is a fine time to relax and take in the smells, tastes and 
atmosphere offered at some of the seriously delicious brunches offered around our 
cities. Whether it’s a Canadian poutine, a Mexican original or a French favorite  
(as in toast), there is always something to surprise and delight brunch lovers  
(Page 64).

Then there’s Mackey Arena, the mecca for any basketball fan around these 
parts. It’s at its most glorious in winter, and its reputation is a thing of legends. 
Read what makes Mackey so magical on Page 58.

Finally, we look at a few people who’ve made Greater Lafayette a little greater 
by the  work they do every day: Lindsay Mason, founder and designer of knitwear 
company French Knot (Page 40); Alec and Kenna Williams, owners of The Heart-
land Concept, a firm that is bringing  new life to homes in the Wallace Triangle 
(Page 16); and Chef Lauren Reed, who’s farm-to-table dinners at The Farm at 
Prophetstown are sold out as soon as they are announced (Page 25). Each have 
added their own special touches to this community, and we are better for them.

It may be late January, but I’m not going to let winter’s cold, grey calling card 
get me down. If I’m going to survive a winter, I can’t think of a better place than 
Greater Lafayette.

Until spring, 
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MISSION 
Greater Lafayette Magazine captures the 
spirit and vitality of the people who call 
Greater Lafayette home and what it means 
to live, work and thrive here. It tells the 
region’s success stories, from business 
expansions, entrepreneurship, leadership 
and philanthropy to quality of life, arts and 
cultural events. Our hope is that readers of 
Greater Lafayette Magazine will become 
active participants in the world around  
them and join in our mission to make 
Greater Lafayette the place where progress, 
creativity and community come together.

AUDIENCE 
Greater Lafayette Magazine serves as the 
leading quality-of-life and business trade 
publication for the area. Leveraging our 
award-winning team of writers and design-
ers, Greater Lafayette Magazine attracts a 
diverse group of readers who are engaged 
in the community as consumers, visitors, 
business leaders, volunteers, residents and 
future residents of Tippecanoe County. This 
publication is for anyone that appreciates a 
good story that not only reveals something 
new about our community but offers insight 
and pride for the place we call home. 

ADVERTISING
To advertise or receive information about 
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contact Amy Sundell at (765)742-4044 or  
amy.sundell@greaterlafayettecommerce.com
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four times a year (January/April/July/
October), with a print distribution of 4,000, 
and up to 10,000 online subscribers/views. 
Distribution channels will include online, 
mobile, various newsstands, and pass-along 
venues including restaurants, businesses, 
organizations, community centers, hotel 
lobbies and healthcare facilities. 

Greater Lafayette Magazine is a publication 
of Greater Lafayette Commerce
337 Columbia St., Lafayette, IN 47901  
(765)742-4044 
greaterlafayettecommerce.com
Contact: (765)742-4044 
info@greaterlafayettecommerce.com

Editor, Greater Lafayette Magazine

2021: A bit of déjà vu, but what a 
year of successes!

WE ARE           TOGETHER

SUBSCRIBE TO GLM
Get to know the Greater Lafayette community by subscribing to Greater Lafayette  
Magazine. It’s easy! Go to greaterlafayettecommerce.com and click on the About Us 
tab. Then click on Greater Lafayette Magazine to view past issues and subscribe. 

https://tipmont.smarthub.coop/Login.html#marketing:
mailto:amy.sundell@greaterlafayettecommerce.com
mailto:info@greaterlafayettecommerce.com
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Colorful vintage knitwear items are the 
hallmark of French Knot 
Photo by Christine Petkov 
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You deserve a smart financial partner who knows you. One who’s ready to guide you—and your business— 
to the next level. One who shares your goals and is focused on your success. We’re Old National. Let’s talk.
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You see the potential.
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The Greater Lafayette Region is on the cusp of something big!   
On December 15, at 4 p.m., at the Indiana Economic Development Cor-

poration Board Meeting, Gov. Eric Holcomb announced 
that Greater Lafayette will receive $30 million to fund 
projects in the Regional Economic Development Plan  
created this past summer.  You can find the plan and 
more information here: greaterlafayetteind.com/READI

 The $30 million awarded to Greater Lafayette was 
part of the READI announcement of $500 million allo-
cated across the state of Indiana.  The governor’s plan is 
to increase quality-of-place and quality-of-life spending 
to enable regions around the state to compete for talent 
from across the United States and around the world. 

As a destination for talent, Greater Lafayette has a head 
start.  With Purdue University and the great companies 
that are well established in our region, people already 
make their way here from around the world.  The Region-

al Development Plan with the READI Funds will accelerate that trend 
and help all of the participating counties — Benton, Fountain, Warren, 
Carroll, White and Tippecanoe — capture some of that growth. 

While the ultimate decision on  
project funding will reside with the  
Greater Lafayette Regional Board  
of Representatives and has yet to be  
finalized, these were a few of the  
top ranked projects: 

 ►  Runway for Growth: LAF airport expansion to bring  
 commercial air service to Greater Lafayette; 

►  Supporting Our Families: Expanding high-quality  
 childcare across the region; 

►  Smart Relocations and Welcoming Veterans: Two projects  
 to attract talent to Greater Lafayette; 

►  A Place to Call Home: Greater Lafayette Residential  
 Development Plan; and 

►  Wabash River Greenways: Investments in trail systems   
 around the Wabash River. 

The process to create the Regional Development Plan over the 
course of the summer was the first time that the regional mayors 
and representatives from each county commission worked  
together. Greater Lafayette Commerce was proud to serve as the 
organizer. It was an unprecedented level of collaboration, and the 
group will continue to work over the next four years to bring the 
projects in the plan to life and work together to make this place,  
this region, Greater!  ★

Walker is the president and CEO of Greater Lafayette Commerce. He can be 
reached at 765.742.4044 

What you got, Scott?
$30 million grant will help region capture talent
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Greater Lafayette has been named 
Community of the Year by the Indiana 
Chamber of Commerce. The award rec-
ognizes the community’s growth over the 
past decade and how it has prospered 
and thrived in a variety of areas, from 
infrastructure and jobs to beautification 

and quality of life. 
This year’s award looked, too, for a mu-

nicipality that was a shining example during 
a year of weathering the pandemic.  
A large part of the credit for being chosen for 

this award goes to the various components that 
define our community, says Scott Walker, president 

and CEO of Greater Lafayette Commerce, and their 
ability to communicate, to plan, and to work together. As 
the application was assembled and written, Walker says, 
it became evident just how much planning had gone into 
the progress of the past 20 years.

“We looked back at where we’d been over the course of 
two decades, the evolution of the community, the trajec-
tory, and why we should be considered for this award,” 
Walker says. 

Back at the start of the 21st century, the community 
looked very different. And community, Walker says, is 
defined as the entirety of the area, with both cities and 
the county governments all working together. All these 
governing bodies were collaborating on a vision of what 
they wanted to see over the coming years. Hence Lafay-
ette Urban Enterprise, Vision 2020 and the Downtown 
Development Corp. all played a role, as well as incorpo-
rating input from all three school corporations, leaders in 
industry, the arts and recreational facilities. 

Back in 2000, the population of Tippecanoe County 
was at 149,000 people, according to the U.S. Census 
Bureau. Walker said leadership could see that the com-
munity was poised for potential growth, but it wanted to 
be prepared and for the growth to be intentional. 

BY CINDY GERLACH    PHOTOS PROVIDED

Progress,  
planning  
pay off
Greater Lafayette 
named Community  
of the Year
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The result was these various entities examining where 
the community was at the time, what the trends were, 
and what Greater Lafayette wanted to accomplish. A clear 
goal was attracting business and industry that would pro-
vide good-paying jobs that would contribute to the econ-
omy and would enhance quality of life for residents. The 
area has a strong manufacturing workforce, and the focus 
on talent and workforce retention has resulted in more 
than 3,800 jobs being added in the past five years. This 
is thanks to companies as diverse as Caterpillar, Antique 
Candle, Copper Moon Coffee and Schweitzer Engineering 
Labs, to name a few. 

And along with that, Greater Lafayette needed a 
community that would attract these businesses; needed 
neighborhoods, restaurants, parks, schools, and arts and 
culture that would make life attractive for families. This 
investment came in various forms, from public projects 
such as Lafayette Downtown Development Plan, the 
Hoosier Heartland Development Plan, the Five Points 
Development Plan and the Wabash River Development 
Plan. 

The State Street Corridor, one example of these im-
provement plans, was a $120 million effort that trans-
formed State Street, a major artery that runs through 
the heart of West Lafayette and the Purdue University 
campus. The transformation reduced automotive lanes 
and integrated other modes of transportation. It includ-
ed public transit bus pull-offs, wider sidewalks and bike 
paths, increasing safety and outdoor seating for local re-
tailers and restaurateurs. It also enabled upgrades to the 
water and sewer infrastructure and set the stage for the 
redevelopment of West State Street and Discovery Park 
District. The effort has led to both additional privately 
developed housing and office facilities, as well as helping 
expand the community’s parks, walking and bike trail 
systems. 

Other major public-private projects include housing 
developments in both Lafayette and West Lafayette, 
including The Marq, Pullman Station, The Press, LUNA, 
The HUB, RISE and the Ellsworth. In addition, Lafayette 
invested in a Downtown Streetscape project, which in-
cluded sidewalk improvements, art installations, outdoor 
dining facilities and upgrades to pedestrian traffic; these 
upgrades were supported in part by downtown mer-
chants. All of these urban housing developments have 
helped create a downtown that is active and dynamic. 
These projects are supported by tax increment finance 
(TIF) dollars. 

https://www.coppermooncoffee.com/
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ANY BANK CAN LEND YOU MONEY.
WE’LL ALSO LEND AN EAR.

Horizon’s Advisors off er you the local support you need 
to manage and grow your business. We give you personal 
attention and listen to everything there is to know about 
your business to make the most relevant recommendations, 
from fl exible loan and fi nancing options to deposit and cash 
management solutions for your everyday banking.

888-873-2640  |  HorizonBank.com

Quality of life projects also contributed to the com-
munity’s revitalization, including a new Loeb Stadium, 
upgrades to the Columbian Park Zoo and Tropicanoe 
Cove water park, as well as other updates to Columbian 
Park. The Tippecanoe County Fairgrounds underwent a 
major renovation, and the Wabash Riverfront is looking 
at a $150 million investment, including the Riverfront 
Promenade, which was completed in 2020.

Ultimately, Walker says, all groups came together to 
work toward this common goal. Today, with the 2019 
population at 195,732, the growth clearly did occur. And 
because of the planning, the communication, the collabo-
ration, the county was prepared to absorb and accommo-
date that growth. As evidence? Many school districts in 
Indiana are seeing a decline in sizes of incoming kinder-
garten classes; in Tippecanoe County, schools have all 
seen significant growth and kindergarten class sizes have 
increased, says Walker. The area is clearly a destination; 
the $250 million investment in education over the past 
five years — including the implementation of the Greater 
Lafayette Career Academy — has paid off. 

For Walker, this award speaks, in great part, to a pro-
cess. And it’s a process that involved the input of so many 
entities — from the cities, the county, parks departments, 
Purdue and the public schools, and business and industry 
— partnering and working together. 

“It appears that the city, the county, we’re all on the 
same page with the same goals and objectives,” Walker 
says. “We’re at a point where people are working togeth-
er, collaboratively. We’re all pulling on the rope in the 
same direction. This is a well-run region.

“It’s that planning element that we’ve embraced in this 
community that works so well.”  ★

https://www.horizonbank.com/
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One house  
at a time: 
Purdue grads build a 
business revitalizing their 
own Wallace Triangle 
neighborhood

Purdue grads build a 
business revitalizing their 
own Wallace Triangle 
neighborhood
BY ANGELA K. ROBERTS 
PHOTOS BY CHRISTINE PETKOV

One house  
at a time: 

Kenna and Alec Williams
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If you’ve spent any time lately in 
the Wallace Triangle neighborhood 
of Lafayette, you’ve seen a num-
ber of formerly dilapidated houses 
rising from the ashes, with rebuilt 
porches, upgraded landscaping, 
fresh coats of paint and reglazed or 
replaced windows. 

While it is true that several devel-
opers and homeowners have been 
renovating homes in the area, a 
significant amount of the work can 
be attributed to a single couple: Alec 
and Kenna Williams.

Owners of The Heartland Con-
cept, a realty, renovation and rental 
firm, the Williamses have tackled 
over 20 homes in the neighborhood 
around their own house, an Amer-
ican Foursquare on Elliott Street. 
Like the mother-daughter duo Kar-
en Laine and Mina Starsiak Hawk, 
whose adventures in fixing up their 
own Fountain Square neighborhood 
in Indianapolis are chronicled on 
the HGTV show “Good Bones,” Alec 
and Kenna Williams are setting out 
to revitalize their own city block, one 
property at a time.  

The best neighborhood  
it can be

It all started in 2014 when the 
couple purchased their first home, a 
green duplex in the Wallace Trian-
gle, a wedge-shaped neighborhood 
bordered by South Ninth, Kossuth 
and State streets on the southern 
edge of Lafayette’s Old City.

Both Purdue University grads, 
Alec had studied sales and man-
agement, with a concentration in 
entrepreneurship, while Kenna had 
studied management with a con-
centration in marketing. Kenna had 
worked for a home builder in town, 
getting to touch “every piece and 
part” of the business, from quality 
control checks to sales to design ele-

ments, before taking a job in finance 
at Purdue. 

Alec was working in business de-
velopment for a Midwest healthcare 
company, but he was looking for 
something different. An old-house 
aficionado, he had grown up in a 
Foursquare home that his dad had 
painstakingly rehabbed. 

From nearly the first moment they 
had met, the couple had dreamed of 
building their own company. As they 
first tackled the one-bedroom side of 
their home, then the two-bedroom 
side, they discussed whether they 
could turn their avocation into a 
vocation. Walking their dog around 
the block each day, the couple 
noticed a lot of homes that needed 
some love. 

“We’re very invested in this area, 
we love it,” Kenna says. “Alec says it 
best. If this is where we’re going to 
raise our family and have our chil-
dren going up and down the street, 
we want this neighborhood to be the 
best it can be.” 

Diy-ing as a money-saver
The Williamses soon got the 

chance to test their professional re-
habbing chops when an 1868 home 
on 10th Street came up for sale. With 
a bay window, a window seat, wide 
painted woodwork and built-ins, 
the home was oozing with cottage 
charm. But other old-house details 
had become obscured under less-
than-faithful remodeling efforts, like 
a teal garden tub with a matching 
toilet. 

After hiring subcontractors for 
some of the work, the couple tackled 
as much as they could themselves. 
“Our belief was, if we’re going to 
make a business out of this, pro-
vide for our family, DIY-ing… that’s 
where you save money,” Alec says. 
Working late nights, early mornings 

GREATER LAFAYETTE MAGAZINE    19
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and weekends, the couple slowly 
turned the house back into a cozy 
cottage. A claustrophobic screened-
in porch was torn out and rebuilt, 
minus the screening. Faulty wiring 
was replaced, and new shingles went 
on the roof. Layers of paint were 
scraped and recovered in a light 
yellow with white trim. 

Inside, the 1980s bathroom gave 
way to a stand-up shower featur-
ing subway tile, accented with a 
greenish arabesque. Board and 
batten replaced the dining room’s 
lower stamped plaster walls. Floors 
throughout were sanded, stained 
and top-coated, and the fireplace 
was painted and accented with 
crisp white shiplap. Inside and out, 
not-so-charming light fixtures were 
replaced with breezy ceiling fans 
and farmhouse lights. 

Two days after the couple 
wrapped on the rehab, in May 2017, 
they accepted an offer. 

Little slice of lafayette
Fast forward to 2022 and The 

Heartland Concept is now Alec’s 
full-time job. Kenna has cut her 
hours as a senior financial analyst 
at Purdue, and since the COVID-19 
pandemic, she has worked from 
home at a small desk on their sec-
ond-floor landing. As they continue 
work on their family home – cur-
rent projects include renovating the 
basement and reglazing the original 
five-over-one windows – they con-
tinue to rehab homes and commer-
cial properties in their little slice of 
Lafayette. 

Their business model is simple: 
For each house that they renovate 
and sell, they buy another rental 
in their neighborhood, then fix up 
that one, and then rent or sell. Over 
the last few years, they’ve sustained 
an income with the rentals, which 
has allowed them to take their time 
with each house renovation — un-

like many developers, who have an 
imperative to renovate as quickly as 
possible in order to turn a profit. 

“I really hate calling any of our 
houses a flip,” says Kenna. “We 
really renovate, we take it down to 
the studs when necessary. I try to 
incorporate with the finished design, 
the old features. That’s renovation 
to me.” 

When floors can’t be refinished, 
the couple tries wherever possible 
to use engineered hardwoods for a 
vintage look. In bathrooms, many 
of which are much smaller than in 
newer homes, the couple can afford 
to use high-end finishes like penny 
tile floors and solid surface counter-
tops. New light fixtures often evoke 
a vintage feel, like the wall sconces 
the couple incorporated into their 
own Elliott Street home. 

 

High-quality workmanship
One lesson they’ve learned: while 

aesthetics boost a home’s appeal, 
they are not all practical for long-
term rentals. As a result, some of 
their newer rental renovations, 
like the tiny mint green bungalow 
they rehabbed, are outfitted with 
tub-shower surrounds that don’t 
need regrouting over time. Other 
finishes in the single bathroom, 
like the curved warehouse light and 
scalloped mirror, help maintain the 
vintage-modern balance.

With each renovation, whether 
for rental or resale, the Williamses 
aim to provide a level of workman-
ship they would expect in their own 
home. A case in point: the National 
Home the couple rehabbed outside 
their own neighborhood, near Co-
lumbian Park. Adding livable space 
in the basement was critical for 
resale value, and yet the basement 
leaked, which the couple attributed 
to water pooling outside the home 
because of a lack of gutters and 
downspouts.

Gutters installed, the couple went 
to work on the basement. Then 
winter came, with rains and melting 
snow, and the almost-renovated 
basement sprung leaks again. 

After considering less costly and 
less permanent options for the 
exterior, the couple decided to start 
anew. “We both looked at it, and 
[said] if this is our house and our 
space, we don’t want an issue,” Alec 
says. “We tore out all the walls and 
electrical, having a full interior pe-
rimeter drain installed with a sump 
pump, guaranteed against every-
thing, then rebuilt.”
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Expanding their focus
As the Williamses continue to 

buy, rehab and rent or sell historic 
homes, they also have expanded 
their focus to the commercial side 
of the neighborhood – namely, the 
corner where the Wallace Triangle 
meets Historic Ninth Street Hill and 
Highland Park. 

Last fall, as the City of Lafayette 
regraded the street and added brick 
pavers to help alleviate runoff, 
the couple continued work on the 
L-shaped structure. More than 100 
years old, the building boasts large 
windows and red clay roofing tiles. 
Soon, its anchor spot will be the 
location of People’s Brewing Com-
pany. The venue will serve German 
cuisine, specially brewed German 
beers, wine and cider.

Although the parking lot along 
Ninth Street is ample enough, Alec 
and Kenna anticipate that many of 
the brewery’s guests will come from 
foot traffic, like England’s public 
houses. “People’s Brewery should do 
extremely well by how many com-
munity members around here have 
shown support,” Alec says. 

Since moving to the Wallace Tri-
angle nearly eight years ago, about 
a dozen of the Williamses’ friends 
have moved there as well and begun 
working on their own homes – a 
testament to the couple’s success in 
their one-house-at-a-time revitaliza-
tion mission. “We love what we do 
and it’s good to have an impact in the 
town we live in,” says Kenna.  ★

SPECIALIZING IN COMMERCIAL BRANDING
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ENHANCING THE
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• Want to stay updated on the latest  
community happenings?

• Need help in preparing a bid to bring your state or 
regional tournament or meeting here?

• Have family or friends visiting?

• Want to take a staycation in your own backyard?

• Whether you are a lifelong resident, a newcomer, 
thinking of moving here or just visiting, the Visit 
Team can offer valuable insights to the community. 
Give us a call, email us for info, or stop in at the 
visitors center for assistance. HomeOfPurdue.com 
offers lots of great insight too! 

Follow our social media channels for local happenings!

 

A great place to live, work & play
(Psst... Tell your friends & family!)

Visit Lafayette-West Lafayette  •  301 Frontage Road, Lafayette, IN 47905  •   visit website for hours

tag your social media photos with 
#HOMEOFPURDUE

Share your favorite 
pics of our community...
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Chef Lauren Reed 
showcases local  
ingredients in  
five-course  

Prophetstown dining 
experiences

   Dinner at The Farm
 

                  
    

  
BY KAT BRAZ      PROFILE PHOTO BY CHRISTINE PETKOV, OTHERS PROVIDED

https://www.homeofpurdue.com/
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hen Lauren Reed joined the staff 
at The Farm at Prophetstown six 
years ago as events and education 
coordinator, she had no idea her 

role would evolve into her dream job as an exec-
utive chef. At the time, the nonprofit Museums 
at Prophetstown was in the red, and Reed and 
then-director Leslie Conwell focused their ener-
gies on restoring livestock and crops to reinstate 
the working farm and attract more visitors. 

“We needed to make money and I happened to 
have these skills as a chef, so I suggested we try 
holding farm-to-table dinners,” Reed says. “The 
first year, I did maybe five or six with 20 guests 
at each dinner. It took a couple of years but it’s 
really become a thing.”

Indeed it has. Chef Reed’s farm-to-table din-
ners, where diners feast on five courses while 
seated in various rooms of the Gibson farmhouse, 
are so popular that last season’s dates sold out 
within two days. A few dinners each year are 
reserved for members of the farm, and Reed also 
schedules private dinners for parties of 12 or 
more. 

“To my knowledge, we’re the only organization 
offering farm-to-table dinners in a museum en-
vironment,” Reed says. “Serving on vintage china 
in a 1920s setting creates a special ambiance and 
memorable dining experience.”

Although the atmosphere reflects the ’20s — the 
farmhouse is a replica of a kit home sold via cata-
log by Sears, Roebuck & Co. outfitted with antique 
furnishings and decor — the menus decidedly do 
not. Reed describes the most notable dishes of 
the decade as “downright nasty” as they featured 
lots of mayonnaise, gelatinous concoctions and 
canned seafood. Instead, she draws inspiration 
from the seasonal ingredients — greens, starches 
and proteins — grown right there at Prophet-
stown or sourced from other local farms. 

“I love using ingredients we produce here on 
the farm,” Reed says. “My focus is to use local 
ingredients as much as possible so it pigeonholes 
my menus in some ways. I don’t use pineapple, 
for example. I do bend the rules a bit; I’m not 
going to cook without lemon. But I don’t put a 

I love using ingredients we produce  
here on the farm....

When you use quality ingredients,  
the flavors will shine through.
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lot of extra stuff in my food because I don’t think 
you need to. You don’t need 35 ingredients on a 
plate to make something taste good. When you 
use quality ingredients, the flavors will shine 
through.” 

Reed’s passion for cooking became evident at 
an early age. Family lore holds that when her par-
ents bathed her in the kitchen sink, she’d reach 
out one hand to the stand mixer on the counter 
and idly spin the mixing bowl. Growing up in 
Rossville as an only child, she remembers coming 
home from school and frying up batches of home-
made onion rings at age 12. It was no surprise 
that her very first job was working in the kitchen 
at the Milner nursing home in Rossville. 

“I’ve always loved food and I’ve always loved 
cooking,” Reed says. “But I didn’t think I would 
become a chef. I went to school to study food 
nutrition and journalism. I wanted to write about 
food. But I never stopped cooking.” 

Reed earned her bachelor’s degree from In-
diana State, cooking at commercial restaurants 
throughout her collegiate years. When an upscale 
wine bar opened in Terre Haute, she contacted 
the executive chef who agreed to give her a two-
week trial in the kitchen. It was a trial by fire. 

“It was me and a bunch of older guys; I was the 
baby,” Reed says. “I was the only woman. I had 
to climb my way up and I did. I ended up taking 
the grill job from the guy who was on the grill and 
he never spoke English to me again. He hated me 
after that because he had to wash dishes.” 

Though her skills were undeniable, she still 
faced sexism in the kitchens where she worked 
in the form of lewd comments, unwanted touch-
ing and targeted harassment. At one point, she 
worked as the head grill cook at a busy steak-
house, grilling upwards of 50 steaks at a time 
to temperature. She’d be in the walk-in cooler 
unwrapping steaks and coworkers would turn the 
lights off on her. Once, the general manager cor-
nered her in the dish room and a bunch of guys 
laughed as she was sprayed down with the dish 
hose. She had to finish the final five hours of her 
shift in sopping wet jeans. 

“It’s very hard to be a woman in a kitchen, 
especially a male-dominated kitchen, which many 
of them are,” Reed says. “It takes a strong per-
sonality. You have to hold your own. You have to 

About The Farm 
The Farm at Prophetstown is a historic 
living farm museum set on 125 acres in 
Prophetstown State Park complete with 
a 1920s Sears, Roebuck & Co. replica 
farmhouse, outbuildings, orchard, livestock 
pens, pasture and croplands. For more 
information about events at the farm, visit 
prophetstown.org. 

Work or 
Play?

We’ve got you 
covered with three 
unique community 

center campuses.

Visit us online to 
check out what we 

have to offer or stop 
by to see us. We’ll 
be happy to show 

you around! 

Northend Community Center
2000 Elmwood Ave, Lafayette

765-449-3760

Faith East Community Center
5572 Mercy Way, Lafayette
765-449-3740

Faith West Community Center
1920 Northwestern Ave, West Lafayette

765-449-3750

faithlafayette.org/community

https://www.faithlafayette.org/community-centers
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work harder and you have to work smarter. It’s an 
unfortunate culture that I had to endure. But I’m 
very proud of where I’ve been able to go and now, 
I’m the only chef here. I don’t have anyone to dis-
respect me. My kitchen is my own little baby.” 

When Reed first started the dinners at Prophet-
stown, she worked out of a much smaller resi-
dential galley kitchen that still exists adjacent to 
the compact commercial kitchen nestled in the 
basement of the farmhouse. Former Tippecanoe 
County Commissioner Nola Gentry was a big 
supporter of the farm and its mission and donat-
ed the funding to install the sleek stainless steel 
commercial kitchen that serves as home base 
for Reed and her small team of helpers who put 
on the dinners. After everything is served, Reed 
takes time to visit with every table to express her 
appreciation for the diners. 

“I love the mission of the farm; I love what 
I do,” Reed says. “I want our guests to enjoy a 
unique experience, to talk with the other diners 
and maybe make a new friend. I hope they get to 
experience ingredients they haven’t tried before 
or perhaps haven’t had prepared in that way. That 
they experience this place and want to support 
what we do here.”  ★

I love the mission of 
the farm;  

I love what I do...

Reserve Your Seat
Reservations for the first wave of farm-to-
table dinners this year opened January 10. 
A second block of dinners, scheduled from 
August 13 to November 4 will be available 
for booking on April 11. Call the farm at 
765-567-4700 to claim your spot. 

Know Before You Go

• No more than six spots per reservation. Larger parties are encouraged to schedule a private dinner.
• Payment is due at the time of reservation. Refunds offered with cancellations made at least 48 hours in advance. 
• All guests must be 21 years of age or older. 
• No menu substitutions. Vegetarian options may be available upon pre-arranged request. 
• Out of respect to fellow diners, please arrive on time. 
• As a small kitchen using farm-to-table ingredients, cross-contamination of allergens cannot be prevented. 

Prophetstown State Park requires guests to pay $8 per vehicle for park admission, which is free with a farm  
membership or annual state park pass.  
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Manufacturing leader finds positives, 
renewed energy in chaotic times

BY KEN THOMPSON    PHOTOS PROVIDED

WABASH NATIONAL  
TO WABASH
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A major presence in the 
Greater Lafayette economy 
since 1985, Wabash National 
has positioned itself to prosper 
during one of the toughest 
periods in our nation’s econ-
omy. The manufacturer is a 
leader of engineered solutions 
in transportation, logistics and 
distribution.

Instead of fighting for survival during the 
nearly two years of COVID-19 and its side ef-
fects, Brent Yeagy, president and CEO, saw this 
time period as a chance to regroup and make 
plans to take advantage of the post-pandemic 
business world.

“I think it has given us the opportunity to 
look at the world a little differently,” says Yeagy, 
whose degrees include a bachelor’s in environ-
mental engineering science and a master’s in 
occupational health and safety engineering from 
Purdue University.

“Anytime we have something as disruptive as 
a national pandemic, things begin to change the 
world around us. Some for the negative and ulti-
mately there’s things that have a positive nature 
to it, or at least an opportunity.”

Decreed an essential business due to the eco-
nomic impact of its semi-trailer and tank trailer 
production, Wabash National and the more than 
6,500 employees nationwide successfully met 
the social challenges that came with COVID-19.

“The biggest challenge was the initial speed of 
change and the uncertainty that would be pro-
vided by the national government in how best 
to manage the situation,” Yeagy says. “That gave 
businesses an unclear footing as to how best to 
take care of their employees, how to navigate the 
downturn in the economy and how to forecast 
what would come next.”

Yeagy had to balance critical decisions with 
both the Wabash National shareholders and 
his employees’ best interests. Fortunately, the 
methods to protect those 6,500-plus employees 

https://www.huththompson.com/
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were a far more simple task.
“We did an excellent job across the country in 

managing everything from how to use PPE, con-
tact tracing and all those things that go around 
it,” he says. “What was hard is that underlying 
social impact that occurs. How do you manage a 
6,000-plus workforce with schools closed? You 
don’t have child care. We really had to think of 
a very innovative way to manage those needs 
during a really hard time for our employees.”

Wabash National has altered its thinking to 
the new economic reality that puts more and 
more emphasis on e-commerce.

“For us, commerce has been a driving force 
in new opportunities for new products, new 
customers and new markets that we can posi-
tion Wabash going forward,” Yeagy says. “We 
have altered our strategy to what we call ‘First 
to Final Mile,’ where we look at products and 
services that span across all logistics, including 
e-commerce.”

Among those new opportunities was the 
purchase of Supreme Industries, a Goshen, Ind.-
based truck body business.

“We’re launching new products to meet the 
needs of these changing logistics accordingly. So 
we think for us, this is a sustainable change that 
will drive future growth for Wabash over the 
next decade.”

A noticeable change coming to the company is 
its name. Recently, it dropped the National part 
of its brand to become simply “Wabash.”

“We want to tell a story that we’re not the 
same Wabash,” Yeagy says. “We’re not Wabash 
National, we’re Wabash. We stand for something 
different. It’s a reflection of the dramatic orga-
nizational and structural changes that we have 

completed over the last two years that position 
us to truly grow across the company, to become 
the visionary leader across a growing transpor-
tation and product solution state.”

Greater Lafayette and Purdue University want 
to play a role in Wabash’s future. With $70 mil-
lion in investments planned for its two Lafayette 
plants during the next two years, Wabash and 
the city of Lafayette agreed to a $25 million tax 
abatement during that period.

“I think first and foremost it shows trust in 
Wabash by the city of Lafayette and its leader-
ship,” Yeagy says. “That allows us as a corpo-
ration that spans the entire country in terms 
of operating facilities to continue thinking of 
Lafayette as a place that we can invest as well.

“Specifically, it allows us to think about job 
creation opportunities that we have here in 
Lafayette to support some of the more high-tech 
product applications that we are bringing to 
market. As we think about re-capitalizing the 
equipment in Lafayette that’s been around in 
some cases for the last 20 years, it allows us to 
go deeper into the roots we have here. Which 

Avalon Bluff is conveniently  
located on the south side of  

Lafayette near top-rated county 
schools and amenities including 
shopping, restaurants, walking 

trails and parks. 
 

 Homes start at the $230’s  
Spec Homes now available.

FOR MORE INFORMATION PLEASE VISIT TEMPESTHOMES.COM

Avalon  
Bluff 

Phase III

Barrington 
Lakes 

Phase II
Barrington Lakes is conveniently  

located on the east side of  
Lafayette across from  

Wyandotte Elementary School.  
Enjoy beautiful country living  

conveniently close to I65. 
 

 Homes start at the $250’s  
with ranch and two-story plans 

now available.

Contact Sales  
Representative  

Haley Tarter 
765.430.6284 

haley@tempesthomes.com

https://tempesthomes.com/
mailto:haley@tempesthomes.com
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means that we can continue to be a contributing 
part of the community for some time.”

Lafayette is home to about 3,000 of Wabash’s 
employment force.

Greater Lafayette is also home to Purdue, 
whose resources are going to play a key role in 
Wabash’s future. Yeagy cites an unprecedented 
relationship forged with the Board of Trustees 
and Purdue President Mitch Daniels.

“We have connected with Purdue in a way that 
has never occurred in Wabash’s history,” Yeagy 
says. “We are now a major athletic partner. We 
are directly reaching Purdue students to the na-
ture of technical skills we are trying to bring into 
Wabash as we execute our strategic plan.”

Wabash has a direct partnership with Pur-
due’s Data Mine, which is aiding the company’s 
multiple data science-related projects. Wabash 
also holds office space both at the Convergence 
center and the Railyard. An even longer term re-
lationship with Purdue centers on welding safety 
and health-related research.

“It allows us to have a significant portion of 
our workforce to be closer to Purdue as well as 
we now have space for students, interns and 

other related academic project work to be done 
on campus,” he says. “We are extremely excited 
about what it means, not only for Wabash but 
the Greater Lafayette community.”

As Yeagy points out, Wabash’s reach is na-
tionwide. Just look at any highway or road and 
it’s a matter of time before one drives past a 
semi-trailer, tanker or truck body manufactured 
by Wabash.

“There’s the absolute pride you feel when 
you see something that you’re attached to so 
intimately as the product you produce on our 
nation’s highways and roads,” Yeagy says. “But 
as a CEO, being able to step back, you know the 
people that produced them. You know the work. 
You know the challenges that were faced to get 
that product on the road, especially the last two 
years. You know peoples’ stories that went into 
building that product. When I see it, I think of 
all that. 

“People should understand they have a cor-
porate entity in their community that builds the 
safest, most sustainable products in commercial 
transportation. I think that’s lost at times.”  ★

https://www.unityhc.com/
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BY KARIS PRESSLER       
PHOTOS BY CHRISTINE PETKOV

French Knot enjoys 
rising success  
thanks to  
family atmosphere, 
global inspiration  
and one-of-a-kind 
designs 

Lindsay Mason with parents, Carol and Ken, and dogs, 
Luciana and Wilbur 
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       ver the past 10 years, 
several key moments have led Lindsay Mason, the found-
er and designer of French Knot, a knitwear company 
based in downtown Lafayette, to where she is now.

First, the moment in 2012 when Mason told her par-
ents that she would like to start her own company after 
being laid off from her job as a knitwear designer.  
Mason’s parents, Carol and Ken, quickly set to work 
helping to incorporate French Knot and then create space 
in their New England barn for Mason to design and ship 
12,000 hand knit hats and handwarmers made in Nepal 
that first season.

The second key moment was French Knot’s big move 
from Massachusetts to Indiana in 2017 when Mason’s 
husband accepted a job at Purdue University. Mason felt 
immediately welcomed and supported by the Lafayette 
community even if there was, and still is, the misconcep-
tion that Mason and her Lafayette team knit all of the 
products they sell.

“We’re not up here knitting. We’re shipping over 
80,000 pieces a season from our warehouse on North 
Street,” Mason says with a smile and then explains how 
wool sourced from South Africa and New Zealand is 
first hand-dyed and spun into a vivid color palate before 
being knit using a two-needle technique. Once Mason’s 
designs — that include hats, mittens, headbands, scarves, 
sweaters and slippers — are constructed, many items are 
embellished with tasteful beading and intricate embroi-
dery that echo vintage design elements from the 1920s.

GREATER LAFAYETTE MAGAZINE    43



44    GREATER LAFAYETTE MAGAZINE GREATER LAFAYETTE MAGAZINE    45

Family owned and operated since 1961, DeFOUW strives to provide the best 
customer service experience during your vehicle purchase and throughout 
the life of your vehicle. We are not just your source for Pre-Owned, New 
Chevrolet, Nissan, and BMW vehicles - we work just as hard to give back to 
our great city and nearby communities. Together, the DeFOUW Automotive 
organization raised $115,024 in 2021 for the United Way of Greater Lafayette.  

LAFAYETTE’S FULLLSERVICE DEALERSHIP
SALES | SERVICE | PARTS | COLLISION

CHEVROLET & BMW | 320 SAGAMORE PARKWAY S. | 765.449.2800 | DEFOUW.COM

NISSAN | 1 NORTH CREASY LANE | 765.447.7575 | DEFOUWNISSAN.COM

So who knits these timeless French Knot designs?
Sunlight pours into Mason’s work area on a Monday 

morning in her office above Third Street where jewel-toned 
swatches of fringed yarn festoon her work station. Next 
to one of the swatches, a picture of Mason and a Nepali 
woman hugging and smiling while surrounded by finished 
French Knot products reminds Mason of her “why.”

“She’s like my Nepalese grandmother,” Mason says of 
the woman who leads one of the knitting groups in Nepal 
that bring Mason’s designs to life.

Mason looks at the photo.  “She’s amazing.”
“We’ve probably done over 1,000 designs. She knows 

every single number in her head, every color, every single 
purchase order number… She always asks how my parents 
and my husband are doing.”

“We’re very tight,” Mason remarks of her connection to 
the Nepali knitting groups. “My favorite thing is going to 
visit them for the two weeks that I go over there every year. 
Every time we go there, we see their businesses growing.”

Mason, a graduate of Syracuse University’s Fashion 
and Textiles Design program, relies on her years of indus-
try experience along with her artistic eye to create each 
original French Knot design that she often draws by hand 
before transferring to a CAD (computer-aided design) pro-
gram. Mason began building rapport with Nepali artisans 
shortly after college, and she has maintained connection 
ever since. 

“I started working with Nepali knitters about 15 years 
ago,” she says and explains how at that time most of the 
hand knit items coming out of Nepal often used earth-
toned yarns, had boxy pattern shapes and geometric color 
work. But Mason’s pull toward soft and flowing vintage 
design coupled with the use of vibrant yarns allowed  
her Nepali colleagues to create something new and  
dynamic — something that French Knot buyers such as 
QVC, Sundance Catalog and Anthropologie have never 
seen or sold before.

For Mason, her mission is not just to make French 
Knot’s products noticeable, but to also make the story of 
French Knot and the way the items are hand knit, hand 
embroidered, hand beaded, and hand lined both memora-
ble and lasting. 

She’s worked hard to build and maintain trust, commu-

https://www.defouw.com/
https://www.defouwnissan.com/
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nity and connection with knitting groups half a world 
away by ensuring that French Knot’s artisans are paid a 
living wage. Mason also works exclusively with suppliers 
who are certified in ethical and environmental practices. 
Likewise, she strives to maintain a sense of family among 
those who work beside her locally.

French Knot has become more than Mason ever imag-
ined it could be.

This moment of reflection quickly evaporates. Mason 
closes several windows on her computer screen before 
joining Ryan Casucci, French Knot’s marketing and sales 
manager, to discuss upcoming social media posts, news-
letters and the much-anticipated French Knot warehouse 
sale this winter season.

Several blocks away from Mason’s Third Street work-
space, Chelsea Erhart, French Knot’s operations manag-
er, along with the warehouse team, begin to process an 
order of hats that has just arrived from Nepal. The walls 
of the North Street warehouse are lined with pictures 
of French Knot’s artisans, adorned in bright colors and 
wearing wide smiles while knitting Mason’s designs. This 
shipment of hats, a design that Mason first imagined 
eight months ago, will be quality checked and processed 
before being shipped out again to buyers and boutiques 
throughout the United States, the UK and New Zealand. 
It’s a Lafayette layover for hand knit items.

“Did you know that Johnny Cash wrote a song about 
the Wabash River from Lafayette?” Erhart asks as the 
group begins to sort and inspect the shipment.

Linda Emberton looks up from a grid of hats she has 
arranged into groups of 10 and chimes in, “I heard that 
song on Jeff 92 this morning on the drive in.” Emberton 
then randomly selects a hat from each row to check that 
its size and appearance, including the size of the pom 
pom, meets French Knot’s specifications.

The group briefly discusses the song’s merits, illumi-
nating the fact that this song is different from Cash’s 
“Wabash Cannonball,” a song about a locomotive train. 
Erhart taps the screen on her phone a few times until 
Cash’s gentle guitar fills the space and he croons, “If 
it wasn’t for the Wabash River, I’d be going out of my 
mind.” The group listens while working, some counting 
hats in time with the music’s beat.

This multi-generational warehouse team gathers 
almost daily in the fall to process and prepare French 
Knot’s orders for the holiday season. It’s too early for hol-
iday music, so when Cash’s Lafayette-inspired song con-
cludes, Erhart allows Cash’s next song, “I Walk the Line,” 
to play as she steps away to call a shipping company and 
inquire about an order of slippers that has disappeared 
somewhere between here and Nepal.

Jeni Rider, a Lafayette native, shares how she first 
learned about French Knot from the Sundance Catalog 
well before Mason transplanted her business to Indiana.

“I had been following Sundance. It’s the Robert Red-
ford magazine, you know? It’s one of my favorite cata-
logs.”

One afternoon, Rider’s husband, Jeff, a local real estate 
developer, told Rider about meeting Mason while she 
was scouting properties in Lafayette before moving. 

“Jeff just told me, ‘You might love what she does… She 
designs those hats that you like. ‘That’s all he said, isn’t 
that funny? ‘She designs those hats that you like,’” Rider 
laughs. But when her husband and their three daughters 
brought home items from French Knot’s annual ware-
house sale where the public can purchase discounted sec-
onds and samples of Mason’s designs every December, 
Rider knew she had to connect with Mason after seeing 
her products in person. Rider has been working in the 
French Knot warehouse ever since.

She feels passionate about French Knot’s brand 
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because the products have heart. “It’s these women’s 
livelihood,” Rider says while looking at a photo of Nepali 
women knitting. “It’s just beauty,” she says of both the 
individuals who create the products and the products 
themselves.

Rider and Emberton gather the inspected hats and 
pack them into several boxes that Kelley Brakstad, an 
HR consultant with French Knot who also helps in the 
warehouse when needed, has placed in front of their 
work tables.

“It’s all hands on deck,” says Brakstad, who first met 
Mason several years ago while working at MatchBOX Co-
working studio, where Mason serves on the board. “This 
is a small business, we do what we need, right?” Brakstad 
declares before disappearing to make more boxes and 
retrieve purchase orders.

Emberton makes notes on a purchase order pinned to a 
clipboard while Rider slides a box of processed hats over 
to the shipping station several feet away where Mason’s 
parents, along with shipping manager Jonas Bellini, pre-
pare and palletize the packages.

The group continues its work throughout the morning 
as Mason, Casucci, and the French Knot intern Sarobbie 
Hagen, join the warehouse crew to help process and ship.

Hagen, a media and mass communications major at 
Purdue, dives in with fulfilling boutique orders.

“We got an email yesterday about one of our hats,” Ha-
gen shares. “This woman was like, ‘I love your Josephine 
cloche. I have three colorways and I just bought two new 
colorways on QVC.’”

Hagen’s experience at French Knot has helped her 
appreciate how the company’s story makes its products 
mean something to consumers.

“You can tell that people telling our story care more. 
Before they’d be like, ‘These hats are from French Knot 
and they’re warm.’ Now, on QVC they say, ‘These French 
Knot hats are designed out of Lafayette, Indiana, by 
Lindsay Mason and made in Nepal by women artisans. 
They’re beautifully handcrafted.’”

It’s been a whirlwind week for Mason. “It’s getting 
real,” she muses. “It’s getting real real.”

Between prepping for the holiday season, designing, 
packing orders and fielding questions from QVC about 

https://www.indoffsolutions.com/


50    GREATER LAFAYETTE MAGAZINE GREATER LAFAYETTE MAGAZINE    51

expanding her line from just seasonal cold weather items 
to include springtime products, the cherry on top — or 
maybe it’s the pom pom on top — is French Knot’s slated 
appearance on a Friday morning Today Show “Warm and 
Cozy” segment.

Casucci and Mason shipped an assortment of French 
Knot items to 30 Rockefeller Plaza last week, and now 
they anxiously await to see what products will be fea-
tured as they gather alongside the team of local French 
Knot employees at Ripple & Company for coffee and 
donuts.

“We’ve never been on the Today Show before. This is 
big for us.” Mason says as they wait for the segment. The 
anticipation along with the caffeination elevate the atmo-
sphere as the group chats while always keeping an eye on 
the TV.

Mason’s parents stand alongside Mason and her hus-
band. They have witnessed French Knot’s growth from 
the very beginning — from when they outfitted the family 
barn to become a makeshift shipping operation, to now, 
a moment in time when their daughter’s art along with 
French Knot’s story will be broadcast on national TV.

Brakstad sets a matcha latte in front of Pam Guari-
no.  Guarino came to work at the warehouse only a few 
months ago. “I’m fortunate that I’m a part of it,” Guarino 
says. “That I’m working here. I may not be knitting or 
helping to design or anything. It’s just, I’m a part of it. 
Getting to watch it. It’s exciting.”

Hagen agrees while looking around at her co-workers. 
“I don’t know how this business is just full of amazing 
people. Not one of these people doesn’t feel passionate 
about this brand.”

For Mason, this is why she does the work that she 
does – to create beautiful products, watch people grow 
alongside her, and celebrate, right here in the heart of 
Lafayette. For French Knot, not only does every stitch 
matter, but so does every person who has contributed to 
the company’s growth and continued success.  ★
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The Convergence Center for 
Innovation and Collaboration –  
a contemporary, light- and glass-
filled structure in the Discovery 
Park District of West Lafayette 
– provided a fitting backdrop last 
August for the announcement of 
an innovative, collaborative facility 
that will investigate the latest in 
hypersonic technologies.

The planned Hypersonic Ground 
Test Center (HGTC), revealed to 
a crowd attending a Hypersonics 
Summit hosted by Purdue  
University and the National De-
fense Industrial Association, will 
be located in the Purdue Aerospace 
District adjacent to the university 
campus. The new facility is part 
of ongoing, long-term economic 
development plans for Greater 
Lafayette and Indiana. 

“Creating this first-in-the-nation 
center is possible because we have 
industry partners that aren’t just on 
the cutting edge but are reinventing 
where the edge is. Couple that with 
the many thriving communities in 
Tippecanoe County, and a gushing 
pipeline of top talent at Purdue 
including researchers, students and 
graduates [that are] prepared to 
make the next giant leaps in both 
aerospace and hypersonic  
innovation,” said Indiana Governor 
Eric Holcomb at the ceremony.

“It’s because of days like today 
that our economy remains strong 
and Indiana reigns as one of the 
best places in the world to do  
business.”

Paving the way
Driving along the western  

gateway of the Purdue campus 
where State Street meets the U.S. 
231 bypass, you’ll notice a much 
different landscape from 10 or 
even five years ago. Rising from 
the flatlands are multi-story office 
buildings, R&D facilities, apart-
ment complexes and $450K-plus 
single-family homes – all part of 
the $120 billion Discovery Park 
District development from Purdue 
Research Foundation and India-
napolis-based Browning Develop-
ment LLC.

The planned community is 
designed to attract everyone from 
startup founders to corporate 
executives with luxurious homes 
surrounded by green spaces a short 
distance from where they work. The 
transformation, however, began 
with infrastructure made possible 

with the help of Greater Lafayette 
officials. 

In 2013, a $46 million Indiana 
Department of Transportation 
project to reroute U.S. 231 was 
completed, bringing the road 
parallel to the southern edge of the 
Purdue campus, with its northwest 
leg meeting up at State Road 26 
near the intersection with Newman 
Road. This rerouting opened up 
new possibilities for business de-
velopment adjacent to Purdue, and 
later in the year, the West Lafayette 
City Council voted to annex 3,997 
acres including the Purdue Uni-
versity campus and the properties 
adjoining the U.S. 231 Highway 
Corridor. 

Two years later, with the consent 
of the West Lafayette City Council, 
Mayor John Dennis and his staff 

BY ANGELA K. ROBERTS 
PHOTOS PROVIDED

Greater Lafayette  
celebrates big  
economic development 
wins in burgeoning 
Aerospace District
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Are you looking for 
a career change? 
Apply today.

gocitybus.com/jobs

applied to the Indiana Economic 
Development Corporation to certify 
part of the land as an aerospace 
district.

Then, in 2019, work wrapped on 
the $123 million State Street Rede-
velopment Project, a joint venture 
between the City of West Lafayette 
and Purdue University. No longer 
a state highway for through-traffic, 
the revamped corridor boasts wider 
sidewalks, bicycle racks, public art 
and landscaping from the Wabash 
River up the hill through Purdue. 

That same year, crews completed 
two other critical projects: con-
struction of a roundabout at the 
intersection of State Road 26 and 
Newman Road, and the rebuilding 
of a railroad bridge with a wider, 
higher underpass. A collaboration of 
Purdue University, the City of West 
Lafayette, the Indiana Department 
of Transportation and the Purdue 
Research Foundation, the projects 
were designed to improve traffic 
safety and accommodate larger 
commercial trucks for the anticipat-
ed arrival of industry clients. 

All of these improvements paved 
the way for the Aerospace District 
and the Hypersonic Ground Test 
Center.

The next frontier
Hypersonic weapons are missiles 

that can travel at Mach 5 or higher 
– at least five times faster than the 
speed of sound. The United States, 
Russia and China are all racing to 
develop hypersonics, seen as the 
next frontier in national security. 

Purdue University boasts a large 
team of hypersonic researchers in a 
number of subspecialty areas, along 
with expertise in systems-engineer-
ing research – the ability to bring 

these experts together in order to 
solve complex problems. 

The Aerospace District capital-
izes on these capabilities as well 
as Purdue’s legacy in the broader 
discipline of aerospace education 
and research. To date, the university 
has had 27 graduates in space, and 
its aeronautical and astronautical 
engineering program consistently 
ranks among the top in the United 
States.

Aerospace and national security 
is one of four strategic focus areas 
of Discovery Park District. Boiler-
makers – and by extension, Greater 
Lafayette residents – are seen as 
an essential mix of its burgeoning 
workforce. 

“At Purdue, we’re committed 
to research at the very frontiers 
of science, especially when it can 
contribute to the national security of 
Americans,” said Purdue President 
Mitch Daniels at the announcement 
of the new hypersonic center. “Be-
coming home to the nation’s pre-
mier hypersonics facilities can make 
such a contribution, while providing 
enormous new opportunities for our 
researchers, aspiring entrepreneurs 
and job-seeking graduates.”

Team effort
HGTC will further expand the 

district’s capabilities by offering a 
central shared facility supporting 
multiple laboratories. Rolls-Royce 
is the founding member of a new 
nonprofit consortium of national 
defense industry partners that will 
manage capital and operational 
costs for the facility. 

The unveiling of plans for the Hy-
personic Ground Test Center came 
last summer on the heels of two 
other major announcements.  

In July, Purdue University and Pur-
due Research Foundation officials 
reported on the planned construc-
tion of a 65,000-square-foot Hy-
personic Applied Research Facility, 
which will house a hypersonic pulse 
(HYPULSE) shock tunnel and the 
only Mach 8 quiet wind tunnel in 
the world. 

Then, in early August, Rolls-Royce 
announced a significant expansion 
at Purdue, with new test facilities 
for high-altitude and hybrid-electric 
engines that are expected to power 
the next generation of U.S. military 
aircraft. The company, which notes 
that it has more engineers from 
Purdue than any other university, 
already has a jet engine facility lo-
cated in Purdue Technology Center 
Aerospace, the first new building 
that was constructed for the Aero-
space District. 

Purdue University and Purdue 
Research Foundation will fund the 
construction of the HGTC. But, as 
with the infrastructure improve-
ments ahead of the Aerospace Dis-
trict’s development, its expansion is 
the result of a team effort. 

“That investment from Rolls-
Royce, the university and PRF, 
along with support from the state, 
West Lafayette, Lafayette and 
Tippecanoe County, laid the foun-
dation for creating the HGTC,” said 
Purdue Research Foundation Presi-
dent and CEO Brian Edelman.  ★

https://gocitybus.com/about/jobs
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Ask The Experts:  
The Greater Lafayette Commerce Ask the Experts program is perfect for you. 
Greater Lafayette Commerce is teaming with experienced professionals who 
have the skills you’re looking for to help you overcome challenges and provide 
you with perspective and direction. 

Ask the Experts provides small business owners with the information they need 
while also facilitating the development of lasting professional relationships.

Do you have questions regarding business 
challenges you are facing?

Do you have a business-related question for one of our experts? Visit: bit.ly/GLCAskTheExperts

QUESTION: How do I protect all my accounts 
on the internet? Is it with long and different  
passwords? What is this MFA I am told I  
should use?

We do many things online today that require logging in 
using a password.  Facebook, Amazon, our bank, email and 
many other activities.  Keeping all those passwords straight 
causes users to have the same password in many places.  
And unknown to all of us is that many of these websites 
have been compromised and our email and password are 
sold by the hackers.  Also, users many times get fooled into 
giving their email and password to a fake website from a 
phishing email.

How do we protect ourselves?  First, don’t get fooled 
into giving out your password, but spammers are good and 
can even fool the experts.  Keep different strong passwords 
everywhere -- but how do you remember them?  These and 
other methods are good practices. But what is the most 
useful? 

The most effective protection is Multifactor Authentica-
tion, also called MFA or 2FA.  MFA is a security process in 
which the user provides two different authentication fac-
tors to verify themselves such as a password and a special 
code.  MFA makes it harder for attackers to gain access to a 
person’s email, devices or online accounts, because know-
ing the victim’s password alone is not enough to authenti-
cation.  MFA is usually easy to set up and involves getting 
the additional code to enter along with your password.  
This code is generated by an app on your phone, sent to 
you via email or texted to your phone.

Online service providers are increasingly using MFA to 
protect their users’ credentials from being used by hackers 
who have stolen a password database or used phishing 
campaigns to obtain user passwords.   We feel it is a must 
for email to be protected with MFA, as well as any type of 
website that uses your financial information such as credit 
cards, and finally anything where you may post personal 
information.

Ooms is owner and CEO of Business System 
Solutions in West Lafayette.  He has been 
in business for more than 26 years helping 
businesses in North Central Indiana, and now 
Middle Tennessee, keep their IT technology 
safe and working smoothly. 

Retherford is the local representative of 
Schrader Auction and Real Estate, the  
company that invented the multi-parcel 
auction system, the process by which  
most farmland is sold today. 

Bill Ooms Dean Retherford

QUESTION: What is the status of farmland 
values in the Greater Lafayette region since  
fall 2021?

With better-than-expected commodity prices over the 
past year along with a good year of production in the re-
gion, farmers are feeling rather good financially now, with 
cautious optimism being the general theme for the first 
time in the last few years. This, coupled with continuing 
favorable mortgage interest rates, has the farmland market 
humming along quite nicely and aggressively for the first 
time in years.

Don’t get me wrong. We have not seen a decline in val-
ues over the past few years; that is because the inventory 
of farmland for sale has been below expectations, and the 
number of people looking to invest in farmland is actually 
expanding as prospects for competing investments look 
riskier. 

This set of circumstances has pushed values to new 
heights. Recent sales in the area show the highest quality 
land selling for values north of $14,000 per acre (Benton 
and White counties), while more average land is also 
showing market increases, with a recent sale in eastern 
Tippecanoe County of more than $12,000 per acre. Keep 
in mind that these are smaller parcels of land, and often 
a neighboring farmer, or recent 1031 exchange trader can 
push values for personal reasons, rather than a true market 
shift, but the evidence is real that values are up on all class-
es of farmland throughout the Midwest. 

With recent sales in Central Illinois reporting prices of 
$16,000 and even $19,000 recently, we are beginning to 
wonder where the ceiling might be on top quality land! As 
with most things relating to agriculture or our economy, 
this time of rapid increase will not last, and more reason-
able and mathematically feasible values will return. But for 
now, the market is still searching for that equilibrium, and 
anyone thinking of selling, or needing to sell prior to the 
next crop season, should jump at this opportunity before it 
is history.
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BY KEN THOMPSON    PHOTOS PROVIDED

IT'S LOUD.
IT'S PACKED.
IT'S INTIMIDATING.
WELCOME TO

GREATER LAFAYETTE MAGAZINE    5958    GREATER LAFAYETTE MAGAZINE



60    GREATER LAFAYETTE MAGAZINE GREATER LAFAYETTE MAGAZINE    61

823 Park East Blvd, Ste H • 
Lafayette 

LafayetteHearingCenter.com
765.588.5554

Don’t let hearing loss break your connections. 
Call today to schedule an appointment!

Susan Taulia, Au.D., Licensed Audiologist • Joelle Beisel, HIS, Hearing 
Instrument Specialist • Andrea Gray, M.S., Licensed Audiologist
Molly Lawhorn, Au.D., Audiologist • Ivy Schweinzger, Ph.D., Audiology Intern

SUPERIOR CARE MEANS 
SUPERIOR HEARING

Hearing loss is more prevalent than you 
might think and can affect communication. 

Our providers are specially trained to 
understand, support, and treat hearing loss 

with cutting-edge technology to keep you 
and your loved ones hearing clearly. 

Legendary college basketball coach John 
Wooden and his defending national champion 
UCLA team were the first to find out that Mackey 
Arena is a difficult place to play for Purdue basket-
ball opponents.

A team featuring Lew Alcindor (aka Kareem 
Abdul-Jabbar) came within a last-second shot of 
being the Boilermakers’ first upset victim when 
Mackey Arena opened on Dec. 2, 1967. More than 
14,400 also witnessed Rick Mount’s debut in a 
Purdue uniform. The Indiana Mr. Basketball from 
Lebanon nearly shot the Boilermakers to victory 
with a game-high 28 points in a 73-71 loss.

Since then, Purdue has won more than 650 men’s 
basketball games, been home to the Big Ten Con-
ference’s only women’s basketball national cham-
pionship team and set a record attendance mark 
(10,645) for an NCAA women’s volleyball match.

Purdue men’s basketball, which achieved the No. 
1 ranking in The Associated Press poll in December, 
expects to fill Mackey Arena’s more than 14,000 
seats for every game in the 2021-22 season. 

“Without question it gives us an advantage,” says 
Matt Painter, in his 17th season as Purdue’s head 

coach and a four-year letterman under his prede-
cessor, Gene Keady, from 1989-93.

“The noise, the way it bounces off the ceiling, I 
think that’s a bit of a difference in how loud it gets. 
I used to always walk into the locker room after we 
win close games and say I don’t know if we would 
have won that game anywhere else in the country 
besides Mackey Arena. There’s no question the fans 
get us six to 10 points with the atmosphere here.”

The loudest Mackey Arena crowd was registered 
at 122.3 decibels during a 2017 victory against Indi-
ana. That decibel level has been compared to sitting 
in the front row at a rock concert or the sound of a 
thunderclap overhead.

The noise quickly gets the attention of visitors 
and fans watching the games on TV.

“There is a possibility that Mackey Arena at Pur-
due is the loudest venue in college hoops. It kinda 
hurts to work here actually,” says ESPN’s Dave 
Flemming.

Mackey Arena was hailed as “the first of its kind 
among collegiate sports facilities” when ground-
breaking for the circular concrete and steel struc-
ture with a domed roof took place on July 20, 1965.

For more than 50 years, Purdue has gotten its 
money’s worth from the $6 million investment that 
replaced the old arena inside Lambert Fieldhouse 
next door. 

Originally named Purdue Arena, it gained its 
current name in March 1972 when the facility was 
named in honor of long-time athletic director Guy 
“Red” Mackey, who had died the year before. 

On Dec. 12, 1997, the floor of Mackey Arena was 
declared “Keady Court” in honor of Gene Keady, 
the winningest coach in Boilermaker basketball 
history.

If possible, Mackey Arena became a louder place 
to watch and play a basketball game when an orga-
nized student section was added in the early 2000s. 
Originally called “The Gene Pool” to salute Keady, 
the organized body was renamed “The Paint Crew” 
when Painter replaced Keady in 2005.

Purdue senior Bryce Randolph, vice president 
of The Paint Crew, takes pride in doing his part to 
help the Boilermakers intimidate rivals.

“From the opening tip to the final buzzer, every 
single fan in Mackey is into the game,” Randolph 
says. “Mackey is such a tough place because of how "There's no question the fans get us six to 10 points with the atmosphere here."

"From the opening tip to the final buzzer, 
every single fan  

in Mackey is into the game." 

https://www.lafayettehearingcenter.com/
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engaged and passionate the fan base is every day and 
especially every game. Every game is insanely loud 
and it does not matter who they are playing against.”

Randolph cited a 96-52 victory against Wright State 
early in the 2021-22 season. 

“Purdue was up 30 points in the first half and the 
crowd would go crazy for every dunk or big 3-pointer 
the team had,” he says. 

The Paint Crew’s support hasn’t gone unnoticed 
by the players. Senior guard Sasha Stefanovic notic-
es during pre-game warmups that the Paint Crew is 
usually full an hour to 90 minutes before tipoff.

“You feel our students right on top of you, always 
yelling,” Stefanovic says. “It feels very intimate at the 
same time. The intimate feel is something you notice 
right away.” 

The deafening roar of Mackey Arena sometimes has 
its drawbacks. At Mackey’s loudest moments, Painter 
can’t call plays for his team and his players can’t hear 
what he’s saying.

“More or less, you can’t hear yourself think when 
it gets that loud,” Painter says. “You will have a 
moment or two every now and then where you are 
like, ‘This is unbelieveable.’ You become a spectator 
at times because (the players) can’t hear you. It is a 
pretty cool setup when it gets that loud. Even though 
it might be a little harder for us, it’s definitely harder 
for your opponent.”

Adds Stefanovic: “I’m telling you there are tons of 
times we don’t understand (Painter), can’t hear. Ball 
screen assignments, plays. Sometimes you practice 
with crowd noise when it’s going to be a big game. It’s 
a good problem to have.” 

Mackey Arena was a quiet place to play during the 
2020-21 season, when only family was allowed to at-
tend games due to the COVID-19 restrictions. Painter 
wondered how his players would react to playing 
before crowds this season. Only junior guard Isaiah 
Thompson and Painter’s three scholarship seniors 
(Eric Hunter Jr., Stefanovic, Trevion Williams) had 
experienced Mackey Arena at its most boisterous.

“Our freshmen and sophomores had never played 
in a sold-out Mackey until this year,” Painter says. 
“Those guys walking into their first game and having 
a sellout in an exhibition, they think that’s the way it 
is. It’s not normally the way it is.

“Your exhibitions, they might call them a sellout 
but you don’t see 14,000 people there like this year. I 

think it was something pretty cool for all of us, to be 
out for a year and then be able to see a sellout every 
single game.”

It’s been more than 30 years since Painter played 
his first game as a Boilermaker in Mackey Arena. 
While he doesn’t remember many details, one memo-
ry stands out.

“I remember how much Coach Keady was fired up 
at the time,” Painter says. “I’m thinking, ‘Man, is he 
like this all the time?’ He was really amped up be-
cause the season before they hadn’t played as well. I 
was fired up watching him.

“He would try to get the crowd even more amped 
up than they already were. I’m a little different how 
I’m wired. I’m constantly trying to keep my poise and 
think about the next thing coming up.”

Stefanovic was 11 years old when he experienced 
Mackey Arena for the first time. Thanks to his broth-
er, a Purdue student, Stefanovic found a seat among 
The Paint Crew when Robbie Hummel, JaJuan John-
son and E’Twaun Moore led fourth-ranked Purdue 
past sixth-ranked West Virginia on New Year’s  
Day 2010.

“It was a crazy, crazy environment,” Stefanovic 
recalls. “Those are definitely vivid memories.”

Randolph grew up imagining himself wearing a 
Purdue uniform in Mackey Arena. The next best 
thing was becoming a part of The Paint Crew when he 
enrolled at Purdue. 

“After getting in, I fell in love with going to the 
games with all my friends,” Randolph says. “I really 
feel like we have a huge impact on the games. The 
loudest I have heard it was against IU during the 
(2019)-20 season. Eric Hunter had a breakaway dunk 
to end the half and Mackey exploded.

“I have never been to another college arena so I 
cannot compare them to Mackey. But I have a hard 
time believing them being anything close to Mackey 
in terms of fan engagement and level of intimidation 
for opposing teams.”  ★

“Few things feel as helpless as being on the 
visitor’s bench when Purdue gets rolling at Mackey 
Arena.” - Mark Titus, former Ohio State player 

“Look up intimidation in the dictionary and you’ll 
find a picture of Mackey Arena.”  
– Loren Tate, Champaign News-Gazette 

“There are some environments that can’t be repli-
cated and Mackey Arena is one of them.”  
– Kenyon Murray, former Iowa basketball player 

“Mackey Arena is one of the underrated, great en-
vironments in basketball. Does not get the attention 
it deserves for a place that absolutely rocks.”  
– Dan Shulman, ESPN 

“I feel like I say this every time Purdue plays a big 
home game,  but Mackey is a legitimately terrifying 
place.” – Eamonn Brennan, The Athletic

» Games played: 810 
 
» Sellouts: 409 

» Overall record: 665-145  
    (82 percent) 

» Non-conference record: 306-38  
    (89 percent) 
 
» Big Ten games: 359-107  
   (77 percent) 

» Average attendance per game from      
   1967-present: 13,096

MACKEY BY THE NUMBERS
(As of Dec. 3, 2021)

WHAT THE FANS SAY
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8Eleven Bistro 
201 Grant St., West Lafayette 
 

If you’ve yet to check out  
8Eleven, the culinary anchor of the 
recently remodeled Union Club 
Hotel at Purdue University, brunch 
is a great place to start. Its intimate 
setting preserved the historic  
building’s vintage oak paneling, 
sweeping Gothic windows and  
original stone fireplace. Soak up  
the classy aura as you savor 
farm-inspired cocktails and  
classic American dishes with a  
few French signatures.  

What to try: The croque ma-
dame is sinfully delicious. The 
menu lists it under handhelds, but 
with all that silky mornay sauce, 
you’re going to need a fork. The 
nearby Boiler Up bar enhances its 
craft cocktails with fresh garnishes 
provided by the College of Agricul-
ture. Go ahead, make it a double.   

Black Sparrow Pub 
223 Main St., Lafayette 

Don’t be surprised to encounter a 
line of people waiting to dine at the 
Sparrow’s legendary brunch. The 
eclectic pub known for a mastery 
of craft cocktails and innovative 
bar food opens on the last Sunday 
of the month to serve up a hearty 
brunch. The menu changes every 
month and is often themed. Past 
brunches celebrated Lunar New 
Year, St. Patrick’s Day, Cinco de 
Mayo and Oktoberfest.   
 
 

Our picks for some stellar spots 
to enjoy the most anticipated 
meal of the week

inter is the ideal  
season to linger over  

a scrumptious brunch.  
Perfect for celebrating a 
special occasion, catching up 
with friends or cozying up 
with a good book, the  
leisurely atmosphere of 
brunch invites you to tarry  
a while. Whether you’re in 
the mood for sweet delights 
or savory noshes,  
Greater Lafayette boasts 
a bevy of brunch options. 
We’ve rounded up a few  
of our favorite local  
restaurants to indulge in  
seriously delicious  
Sunday eats (and drinks!). 

BY KAT BRAZ 
PHOTOS PROVIDED

What to try: The frequently fea-
tured French toast with inventive 
toppings (think strawberry Baileys 
or baklava) is sure to please.  
You can’t go wrong sipping a  
greyhound. It’s half grapefruit  
juice so that counts as a serving of 
fruit, right? 

501 Bistro
501 Main St., Lafayette 

This airy upmarket bistro has 
anchored the downtown brunch 
scene for many years, serving up 
French-inspired fare that highlights 
local ingredients. Executive chef 
Cheyenne Buckley changes the 
menu with the seasons so there  
are always new flavor combinations 
to explore. Reservations  
recommended.  

What to try: The waffle Monte 
Cristo with blackberry maple dip 
offers an imaginative twist on an 
old brunch favorite. A delectable 
menu of boozy cocktails and virgin 
mocktails will keep you refreshed.  
 
 
 
 
 

Cellar Wine Bistro 
1001 Main St., Lafayette 

Open for brunch on the first and 
third Sundays of the month, the 
inviting ambiance at Cellar Wine 
Bistro creates a relaxing brunch 
vibe. The much-coveted window ta-
ble for two allows you to watch the 
world go by as you dine. Chef Ethan 
Wise enjoys introducing atypical 
menu items that showcase global 
flavors. Reservations accepted.  

What to try: For an intense  
flavor explosion order the 
okonomiyaki, a cabbage and  
sweet potato pancake topped  
with marinated pork shoulder  
and a poached egg. Mimosas are  
a must at the area’s premier  
wine bar.  
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Your legal partner should care about your  
business as much as you do.

stuartlaw.com

Proudly serving Greater Lafayette since 1878.

With a background in business and corporate law that 
spans over a century, Stuart & Branigin is a trusted partner 
to businesses and organizations across Indiana. Our team is 
knowledgeable, willing and able to counsel your organiza-
tion’s complex legal needs in their entirety. 

Folie
526 Main St., Lafayette 

Billed as a casual, upscale eatery 
featuring seasonal French and New 
American plates, Folie may be the 
gem of Main Street. Though its 
brunch took a hiatus at the end of 
2021, we look forward to its return 
this year. With a kitchen that focus-
es on classic preparation and draws 
inspiration from regional and global 
gastronomy, guests embark on a 
culinary adventure during every 
visit. Watch Folie’s Facebook page 
for updates on the brunch schedule. 
Reservations accepted.  

What to try: The ever-popular 
plántanos fritos (fried plantains) 
are divine. When paired with a  
chelada (Mexican beer cocktail)  
the combo is sensational. 

Fowler House Mansion
909 South St., Lafayette 

The Fowler House Kitchen hosts 
brunch once a month on the sec-
ond Sunday. Take in the grandeur 
of one of Lafayette’s most stately 
homes, built in 1852 by Moses and 
Eliza Fowler. Despite the opulence 
of the ornately carved woodwork 
and exquisitely crafted plasterwork 
throughout the Gothic  
Revival home, this brunch is a  
casual affair. The best part?  
Proceeds from brunch help fund  
the continued preservation of the 
Fowler House Mansion.  
Reservations recommended.  

What to try: Though the menu is 
ever-rotating, a savory biscuits and 
gravy is a signature entrée. The bar 
serves both mimosas and bloody 
Marys.   

Sixth Street Dive
827 N. Sixth St., Lafayette

This no-frills watering hole 
specializes in Tex-Mex and Ameri-
can comfort fare, and those flavors 
influence the weekly brunch menu 
as well. As Diverienos know, brunch 
specials here are truly innovative 
and unlike anything served else-
where in town. If apple cinnamon 
breakfast tamales in a whiskey 
cream sauce won’t get you out of 
bed on a lazy Sunday morning, what 
will? 21+ only.   

What to try: Anything on special. 
Truly. And if you’ve never experi-
enced the decadent Canadian grub 
that is poutine (French fries topped 
with fresh cheese curds and gravy), 
this is a good place to be indoctri-
nated. Not only does the Dive serve 
mimosas, but they serve beermosas 
and margmosas, too.  ★

Your are cordially invited to brunch...  
     a delightful meal between breakfast and lunch...

https://stuartlaw.com/
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More than 20 years after its rookie run, the Westside Boiler 
Invasion (WBI 461) FIRST robotics team has become legend 
among current West Lafayette Jr./Sr. High School students. The 
first-year team, comprised of 18 students from West Lafayette, 
Harrison and Lafayette Jefferson High schools as well as 12 
Purdue University students, earned a Rookie All-Star award at 
the Midwest regional competition and advanced to the 2000 
National Championship held at Disney World Florida. 

Once the team qualified for nationals, the students mobilized 
to solicit donations from area businesses and school alumni and 

even inspired a competing team, Truck Town Thunder, then based in 
Pontiac, Michigan, to cover WBI’s hotel expenses. Without the funding 

to purchase uniforms, the participants tie-dyed their own shirts, earning the 
nickname “Team Sherbet.” 

“Competing at nationals was an incredible experience,” says Steve Flor-
ence, retired West Lafayette engineering and technology teacher and founding 
mentor of WBI. “I wouldn’t trade it for anything in the world. The students on 
that team worked really hard and they worked really well together. I keep in 
touch with a lot of the students from that first group, and they all look back and 
remember all the effort getting ready for the competition, the 20-hour bus ride, 
just being at the championships. They’ll never forget it. I won’t either.” 

Florence, or “Flo” as he’s affectionately called by his students, spent 32 of 
his 40 teaching years at West Lafayette. Because engineering and technology 
was an elective course, not all students took the class. He was searching for a 
program that would reach more students and inspire them to think about ca-
reers in the field when Shannon Shnepp contacted him about starting a FIRST 
robotics team. Schnepp, then a student at Purdue and member of the Purdue 
Engineering Foundation, had competed in FIRST in high school.

FIRST — For Inspiration and Recognition of Science and Technology — is 
an international not-for-profit organization founded by Dean Kamen, inventor 
of the insulin pump, the portable dialysis machine and the Segway scooter, 
in 1989. According to its website, the FIRST ethos embraces the principles of 
gracious professionalism, “compete like crazy but treat one another with respect 
and kindness in the process,” and coopertition, “the concept that teams can and 
should help and cooperate with each other even as they compete.” 

“Dean Kamen calls FIRST sports for the mind,” Florence says. “That’s always 
stuck with me because the competitions have a sports-like atmosphere but the 
teams are developing things and building robots. It’s a tool to help students 
learn about themselves and all the skills we want them to have as adults. There 
are always going to be conflicts and challenges, how do you assess the situa-
tion and overcome those obstacles? There are a lot of life skills taught through 
FIRST.”

FIRST offers three different programs: FIRST Robotics Competition for high 
schoolers, FIRST Tech Challenge teams for middle/high schoolers, and FIRST 
Lego League for elementary/middle schoolers. In the flagship program, FIRST 
Robotics Competition, teams build and design a robot to compete with other 
robots at the same time to complete a specified task such as scoring balls into 
goals, placing inner tubes onto racks, hanging from bars or balancing on bal-
ance beams. But students can start as young as age 4 in the FIRST Lego League 
program, igniting their natural curiosity and building habits of learning with 
hands-on activities. 

ANOTHER FIRST 
When Megan Cabral’s family moved back to the area, she was looking for 

a FIRST Lego League team for her own young children to join. Cabral first 
attended a robotics competition in 2013 with her husband, Jose, who was 
one of the students on Florence’s first-year WBI team. 

“Jose mentored FIRST teams all through college and started a team 
while working in his first electrical engineering job,” Cabral says. “When 
we met, I kind of tagged along and got more involved in the program.”

The family had missed the callout for the few FIRST Lego League explor-
er teams in the community, so Florence advised them to start their own 
team, and they did — West Lafayette Robotics. 

“Each team is its own nonprofit,” Cabral says. “So we look for sponsor-
ships from local companies and corporations to support the team. We 
provide mentoring, space and funds for kids in kindergarten through 
fourth grade. My goal is to not have to turn away any child who wants to be 
involved with the program.” 

This year, West Lafayette Robotics fielded two explorer teams and one 
challenge team. Students on the challenge team, in grades fourth through 
seventh, apply STEM skills and critical thinking to build a robot and 
compete in mission-based games. The explorer teams, for kindergarten 
through third grade, put STEM concepts into practice to solve a problem. 
This year, the teams are charged with finding ways to efficiently deliver 
packages. 

“One issue we’re really focused on right now is the backlog of cargo 
shipments and not having enough people to unload those shipments,” 
Cabral says. “I have one team that’s created a drone that will pick up and 
deliver the packages and another team that’s created a boat that will turn 
into a car, so there’s no need to unload it at the dock because it can drive 
anywhere.” 

The explorer teams display their solutions in a science fair environ-
ment, rather than a competition format. The focus is on applying STEM 
principles to solve problems. Despite the name, West Lafayette Robotics 

   
Purdue FIRST Programs

Approximately 90 Purdue students 
belong to Purdue FIRST Programs (PFP), 
a student organization and class that 
supports nearly 30 FIRST programs from 
elementary through high school. Kate 
Hawkins, a senior majoring in electrical en-
gineering from Carmel, Indiana, is the orga-
nization’s president. She enjoyed her high 
school FIRST robotics experience so much, 
she was eager to join the Purdue-based 
organization once she started college. 

“As a freshman at Purdue, I was on a 
team that spoke at the World Champi-
onship Robotics Competition in Detroit, 
Mich.,” Hawkins says. “I also watched my 
high school team place in the Top 5, so it 
was an amazing experience.”

The Purdue students serve as mentors 
to assist with CAD, machining, program-
ming and preparing for award presenta-
tions. The organization is open to any 
Purdue student, regardless of major, and 
strives to inspire youth to pursue and 
appreciate science and technology while 
empowering students to strengthen techni-
cal and leadership skills from competitions 
and activities to better prepare them for 
industry. 

“FIRST is growing in popularity and 
creating more opportunities for students 
globally,” Hawkins says. “FIRST teaches 
students about robotics but it also teaches 
them how to work in teams, how to present 
on design ideas and how to be a leader in 
their community. I’ve seen first-hand how 
successful alumni are in the classroom 
and industry. FIRST is an opportunity I wish 
upon everybody.” 

FIRST 
love

Regional robotics 
programs inspire 
students to apply 

engineering and 
technology  
concepts in  
competition

BY KAT BRAZ 
PHOTOS PROVIDED



70    GREATER LAFAYETTE MAGAZINE GREATER LAFAYETTE MAGAZINE    71

CAREER COACHING AND 
EMPLOYER CONNECTIONS 

Career Coaching and Employer 
Connections serves our 
community by partnering 
with key economic sectors in 
to deliver demand-driven, 
student-centric, real-world 
results. 

link.IvyTech.edu/LafayetteCCEC • bburton65@ivytech.edu • (765) 269-5877

draws participants from all over Tippecanoe County.  Jose Cabral’s 
company, C&C Diverse Integrations, is one of the team’s biggest 
sponsors and provides space for the team to meet. The Cabrals are 
building a designated robotics lab with its own exterior entrance in 
hopes of growing the program. 

“I want to have a lot more teams but to do that, we’re going to 
need more volunteers,” Cabral says. “Jose and I have four chil-
dren ourselves, so mentoring six teams that meet for an hour each 
week just isn’t feasible for us. My goal is to provide the tools and 
the space so that other mentors just need to donate their time to 
support a team.” 

Cabral stresses that there’s a role for anyone in FIRST, not just 
children who express an interest in engineering and technology. It’s 
about working together to creatively solve problems. 

“I went to cosmetology school,” Cabral says “My background is 
the furthest thing from any kind of tech field. I wish I’d had the 
opportunity to participate in FIRST when I was in high school. It 
wasn’t until I started attending these competitions that I realized 
that there is absolutely a place for everybody.”

It’s that passion for expressing creativity, working as a team and 
building excitement around engineering and technology that’s 
kept Florence involved in FIRST robotics for more than 20 years 
even into retirement. By 2004, WBI had grown to 75 high school 
students and 22 college students. Realizing the interest was rapidly 
outgrowing the practicality of running a single program, he began 
helping schools all over the region start their own FIRST robotics 
teams. 

“These kids are my life,” Florence says. “The inspiration part of 
FIRST is really key to me. I love to watch them grow and mature 
and figure out what they’re going to do in life and go on and do 
great things.”  ★

More online
Westside Boiler Invasion:  
boilerinvasion.org 

West Lafayette Robotics:   
wlroboticsco.com

Tippecanoe County  
piled high with 

cold-weather fun
Winter         Break

What do the mayors of Lafayette and West Lafayette do when it gets 
cold outside? They enjoy the outdoors. 

West Lafayette Mayor John Dennis hits the hiking trails that surround 
the city. 

“I’m kind of an outdoorsy fellah and really enjoy running the trails 
up and down the 231 corridor that connects State Street and Sagamore 
Parkway,” Dennis says. “I also really enjoy walking around the trails here 
in West Lafayette around Happy Hollow Park, and for a road trip we take 
our grandson to Prophetstown and walk around the trails and paths there. 
Well, he does the best he can, then he gets a ride on my shoulders when he 
tires out.”

For Lafayette Mayor Tony Roswarski, being outdoors evokes fond mem-
ories of his teenage years, when he enjoyed ice skaing at Columbian Park 
or playing hockey on frozen ponds. These days, like Dennis, he enjoys long 
outdoor walks.  

“As I’ve grown older, I really enjoy taking walks in the woods during the 
winter when all the leaves are off the trees and you can see the topography 
of the ground easier, and you can see things about the woods that you can’t 
see with all the leaves and the other brush that’s growing so heavily,” he 
says. “I also enjoy looking at the various tracks made by different animals. I 
find it very relaxing.”

So, when the weather outside gets frightful, never fear. There is plenty 
of activity to keep you busy here in Tippecanoe County! Whether you’re 
looking for indoor or outdoor pastimes, we’ve got a bevy of ideas to keep 
you busy until the weather warms up.

 
Hiking

Mayor Dennis is one of many hiking enthusiasts in the area who have 
discovered the numerous trails available to traverse. Whether it’s 17 
degrees or 70, there are plenty of places to hike. Happy Hollow Park, the 
former Lafayette City Golf Course and Prophetstown are just a few of the 
hiking options around town. Clegg Memorial Gardens, the Celery Bog and 
Armstrong and Munger parks all offer various walking trails, and all at 
various levels of rigor — whether you’re a novice or a pro, you’ll find a place 
to walk or hike. 

 
Sledding

If you’re a fan of sledding, you might try either the hill at Murdock Park 
or the hill behind the old Happy Hollow Elementary School. When covered 
with snow, both hills offer a thrilling sledding experience. 

BY CINDY GERLACH    PHOTOS PROVIDED
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Skating
The Riverside Skating rink at Tapawingo Park offers a 

full outdoor ice skating experience. Skates are available 
to rent, or you can bring your own. Go to westlafayette.
in.gov for more information. 
 
Take a class

Winter might be just the opportunity to expand your 
horizons and broaden your mind. Classes abound — 
choose a topic and learn something new!

Enroll at Ivy Tech or Purdue University and learn a 
foreign language, how to sharpen your computer skills, 
or study music appreciation. Classes are available in 
person or online. 

The Tippecanoe County Public Library offers book dis-
cussions, films and programs for readers and enthusiasts 
of every level. Teen Dungeons and Dragons night offers a 
chance to play the popular role-playing game; adult dis-
cussions cover a variety of books and topics each week. 

For those over 50, Wabash Area Lifetime Learning As-
sociation (WALLA) offers activities, classes, movies and 
excursions. The topics vary — check out wallaonline.org. 

If you’re interested in exercising the creative part of 
your brain, check out the offerings at the Art Museum 
of Greater Lafayette. It offers classes in water colors, 
stained glass and pottery — each at varying levels, from 
novices to more experienced artisans. 

The West Lafayette Parks Department also offers 
classes in drawing and painting for all ages, as well as 
classes in basket weaving.  
 
Sing!

Wouldn’t it be great to have a place where, once a 
week, you can go and immerse yourself in the arts, 
leaving all stress and trouble by the wayside? Well, this is 
what singing choral music can do, says Jacob Stensberg, 
assistant director of Purdue Musical Organizations and 
director of the All Campus and Community Chorale. 

“There is plenty of evidence to support that singing 
choral music is a mood lifter,” Stensberg says. “It’s what 
we call collective effervescence. It’s great to use music 
and art as escapism.” 

There are plenty of opportunities for singing choral 
music. For children and teens, the Lafayette Children’s 
Choir takes singers ages 7 through high school. The 
group rehearses Monday evenings and is open to all sing-
ers, regardless of ability. The choir will perform a concert 
in April.

For adults, again, there are opportunities regardless 
of skill level. For the experienced musician who prefers 
classical repertoire, the Lafayette Master Chorale offers 
a serious, challenging singing experience. The group, 
which dates back to 1964 and was formerly known as the 
Bach Chorale Singers, sings serious classical, baroque 
and more modern fare, with an emphasis on musician-
ship, and does require singers to audition.  

“I think someone would find the Lafayette Master Cho-
rale beneficial because it allows folks of all professional 
backgrounds to come together and perform high-quality 
classical and pop music,” says Artistic Director Michael 
Bennett. “The chorale’s performance standards are very 
high, which creates recurring goals and musical challeng-
es.” This winter, the chorale will rehearse under guest 
conductor Eric Van Cleave, performing a celebration of 
100 years of the Long Center for the Performing Arts on 
April 30.

For amateur singers, Blue Moon Rising offers an 
opportunity for singers of all abilities — even those 
who have never sung before — to sing with the group. 
Rehearsals are held at Tippecanoe Arts Federation on 
Wednesday evenings. 

Founder and director Denise Wilson says the singers 
are so happy to be back together, singing in person. 

“Blue Moon Rising is a singing community where ev-
ery voice is welcome, new friendships are made, and peo-
ple feel seen as well as heard,” Wilson says. “Many sing-

ers consider the Wednesday practice to be the high point of their week. They 
can count on laughing and having a lot of fun, but also feeling a deep sense of 
peace as they sing songs of healing, compassion, justice and goodwill. Prior 
to the interruptions of COVID, members enjoyed opportunities to share their 
voices with community organizations and events such as the LUM Thanks-
giving dinner, farmers markets, Joyful Journey Adult Day Care, and public 
gatherings promoting justice.” (tippecanoearts.org/project/bmr)

The All-Campus and Community Chorale (AC3) also is open to singers of 
all skill levels. It’s a diverse group says Stensberg, with an intergenerational 
mix of students, faculty, staff and members of the community. With only one 
rehearsal each week and one performance — a spring show at the Long Cen-
ter — it’s not too hefty a commitment. No experience or audition is required. 
Plus, it’s fun. 

“It’s really a positive environment,” Stensberg says. “We laugh in every 
rehearsal.” 
 
Visit a gallery

Local art galleries offer a chance to see artwork in all media by various 
local and regional artists. Check out exhibits at the Art Museum of Greater 
Lafayette, Purdue Galleries, Artists Own or the Haan Museum of Indiana Art.  
 
Catch a show

The performing arts season will be in full swing throughout the winter. 
You might catch a show at Civic Theatre, which will feature “Little Women,” 
“La Cage Aux Folles,” “Flanagan’s Wake” and “The Mountaintop.” Or catch 
a performance of the Tippecanoe Chamber Music Society, which celebrates 
its 25th anniversary this winter. Purdue Convocations will showcase multiple 
performances, from chamber music, jazz and Broadway shows, including 
“Beautiful: The Carole King Musical” and “Jersey Boys.” Purdue Theatre  
will stage a production of Shakespeare’s “Twelfth Night.” And the Long Cen-
ter for the Performing Arts has a full lineup, including “MJ Live,” The Oak 
Ridge Boys, Zach Williams, The Church Basement Ladies and “My Name is 
NOT Mom.”  
 
Dine in style

Lafayette and West Lafayette are full of flavor with their local restaurant 
offerings. Try dining downtown at La Scala, Bistro 501, East End Grill,  
Ripple & Company, Red Seven, Revolution Barbeque, Lafayette Brewing Co., 
or grab a drink at Ritual, the Knickerbocker or Digby’s. Venture out further 
and try the Bryant, Walt’s Other Pub, Teays River or Whittaker Inn. Or try 
the newest dining sensation on the Purdue campus, 8Eleven Bistro, with  
the Boiler Up Bar.  ★
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Hoosier Paul Dresser immortalized the Wabash River in his 1897 
Tin Pan Alley tune “On the Banks of the Wabash, Far Away.” The 
ballad’s lyrics reminisce about life along the river near Dresser’s 
childhood home in Terre Haute. It was the best-selling song of its day, 
and the Indiana General Assembly adopted it as the official state song 
in 1913. It’s a fitting tie-in for the Mighty Wabash, a tributary that’s 
shaped not only Indiana’s history, but the nation’s history as well. 

On the banks  
of the Wabash
River enhancement key to region’s  
quality of life

Oh, the moonlight’s fair tonight along the Wabash, From the fields there 

comes the breath of newmown hay. Through the sycamores the candle 

lights are gleaming, On the banks of the Wabash, far away. 

  
—“On the Banks of the Wabash, Far Away” by Paul Dresser 

BY KAT BRAZ 
PHOTOS PROVIDED
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MeetYouAtArnis.com

“The importance of the natu-
ral history of the Wabash River is 
matched by the national and even 
world significance of the social 
history, the human history, that has 
played out and continues to unfold 
all along the river corridor,” says 
Stanton Lambert, executive director 
of the Wabash River Enhancement 
Corporation (WREC). The consor-
tium of local entities is working on 
plans to develop the riverfront. “The 
juxtaposition of the natural history 
and the social history is truly fasci-
nating when you think about how 
each impacted the other and how 
this area has influenced the develop-
ment of this country.”  

Just how deep does the river’s in-
fluence run? The Boston Tea Party, 
a flashpoint event that led to the 
American Revolution, can be traced 
to the Wabash River. Lambert 
characterizes the Wabash corridor 
as a geopolitical world hotspot in the 
latter half of the 1600s through the 
mid 1700s. 

“The Wabash River was a major 
transportation corridor that con-
nected the Great Lakes to the Gulf 
of Mexico,” Lambert says. “Access 
to that trade route was so signifi-
cant that France and Great Britain 
warred over it for years. The French 
and Indian War bankrupted Britain, 
then Britain started imposing taxes 
on its colonies. The colonists rose up 
in opposition, which led to the Rev-
olutionary War and the formation of 
the United States.” 

At the time, the area that became 
Indiana was heavily wooded and 
there were no roads. At approxi-
mately 500 miles long, the river 
provided an efficient means of trans-
porting goods to and from  
the interior parts of North America. 
In addition to its historic signifi-
cance, the ecology of the Wabash is 
equally compelling. As the longest 
free-flowing river east of the Mis-
sissippi, the Wabash provides the 
habitat for a wide diversity of plant 
and animal life. 

The river is home to more than 
120 endangered, threatened or rare 
plants and animals. Around 150 spe-
cies of fish live in its waters, includ-
ing largemouth bass, smallmouth 
bass, catfish and paddlefish — the 
oldest surviving animal species in 
North America. The forests and 
wetlands along the watershed create 
habitats for many native species, in-
cluding osprey, bald eagles, bobcats 
and river otters. However, decades 
of draining and developing land in 
the Wabash River watershed have 
degraded the quality of its waters. 
Seven fish species and 18 mussel 
species that were once native to the 
river are no longer found there. 

The WREC, a consortium in-
cluding Lafayette, West Lafayette, 
Tippecanoe County and Purdue Uni-
versity, was formed in 2004 to lead 
the community efforts to develop 
plans to improve the riverfront, the 
river corridor and water quality. Its 
mission is to enhance the quality of 
life in the Wabash River corridor by 

https://meetyouatarnis.com/
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creating sustainable opportunities 
to improve health, recreation, edu-
cation, economic development and 
environmental management. 

“The philosophy of sustainability 
drives our riverfront project,” Lam-
bert says. “Sustainable enhancement 
means that no matter how cool you 
can make the riverfront with trails 
and parks and mixed-use develop-
ments, if the river water quality is 
unhealthy and unsafe to be in and 
around or not environmentally clean 
for the flora and fauna in the ecosys-
tem, it’s not going to work.” 

WREC’s first major project, the 
Riverfront Promenade overlooking 
the Wabash River, was completed 
in 2020. The corporation has since 
completed a series of master plans 
for other counties and communi-
ties in the region along the Wabash 
River corridor. Greater Lafayette’s 

regional development plan cites in-
vesting in sustainable development 
of the Wabash River as a major 
focus for the enhancement of quality 
of life in the region.    

The Celebrating the Wabash 
Project calls for the redevelopment 
of vacant and underutilized building 
and land parcels overlooking the riv-
er into $60 million mixed-use and 
recreational development, including 
a 10-story hotel; 100 apartment/
condo units; 224 structured parking 
spaces; and an outdoor festival/park 
space just west of the John Purdue 
Block along Second Street between 
Columbia and South streets. 

The Wabash River Greenway Plan 
envisions a substantial recreational 
amenity within the Wabash River 
corridor. Once realized, the area will 
boast a significant outdoor desti-
nation attraction within the largest 

watershed in Indiana. The project 
encompasses six major compo-
nents, including trail systems within 
Carroll, Fountain, Tippecanoe and 
Warren counties as well as a Monti-
cello Riverwalk in White County. 

“Our goal is to foster economic  
development throughout the re-
gion,” Lambert says. “Right now, 
our board is focused on land ac-
quisition so we’re in a position as 
soon as funding becomes available 
to start implementing our master 
strategic plan.”  ★

https://www.arconic.com/
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For an amazing new, custom-built home and an equally amazing  
home-buying experience, choose Timberstone — Greater Lafayette's local 
builder dedicated to offering the highest standard in design style, quality 

workmanship and service integrity in Indiana.

Barrington Woods  
neighborhood now selling in Lafayette.

• Homes starting  from the 300’s •  
• Across from Wyandotte Elementary School • 

• Basement sites available •
• Wooded lots still available • 

For more information call Chris Scheumann at 765.412.8827  
or visit Timberstone-Homes.com

Auburn Meadows  
neighborhood now selling in West Lafayette.

L e a r n  m o r e  a t  w w w . c h r i s t i n e p e t k o v . c o m

f o l l o w  # s o c i a l i m p a c t l a f a y e t t e  @ f a c e b o o k . c o m / c h r i s t i n e p e t k o v p h o t o

PERCENTAGE OF  YOUR PHOTOGRAPHY COST  DONATED  TO YWCA

M A K E  A  S O C I A L  I M P A C T

empower your
marketing 2022

https://www.christinepetkov.com/Client-Galleries/Lafayette-Parks-Recreation/Holiday-Parade-2021/n-hwR83X/
https://timberstone-homes.com/
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SELECTING A 
MEDICARE PLAN?
GET ADVICE. GET ENROLLED.
Selecting the right Medicare plan can be confusing and stressful, but it doesn’t 
have to be that way. Franciscan Health created Franciscan Insurance Services 
over 17 years ago to provide advice you can trust from non-commissioned 
agents. Our staff at Franciscan Insurance Services are experienced and 
licensed insurance professionals who focus primarily on Medicare products. 
We will work with you to select a plan that fits your individual needs.

For accommodation of persons with special needs, call (877) 883-6457.
Not affiliated with the U.S. government or federal Medicare program. 
A licensed agent may contact you regarding this insurance-related 
information. Certain exclusions and limitations may apply.

Visit AEP.FranciscanHealth.org to 
compare plans and enroll online!

QUESTIONS? (765) 423-6197

Franciscan Insurance Services offers  
counseling and assistance for the following:

• ACA Marketplace

• Dental, vision and hearing coverage

• Final expense insurance

• Hospital indemnity

• Life insurance

• Medicare Advantage Plans

• Medicare Part D Plans

• Medicare supplements

• Short term medical

FIS092721WI1

wintek.com  /  (765) 742-8428

From boutique shops to heavy-duty industry, Wintek 
Business Solutions tailors comprehensive connectivity to 
your needs - with unparalleled local support, fast response 
and network innovation.

Give us a call today to learn more.

“I’ve been using Wintek services for over 15 years now. Their level of customer service was amazing 
back then and seems to keep getting better somehow. The consulting crew is so good I never have to 
worry if I have an issue with hardware or am looking to upgrade something. They are incredibly fast 
and friendly every time I speak with them. The sales and administrative staff are also amazing.
I couldn’t ask for anything more out of a local provider!”

Brandon Richard
Industrial Pallet Corp., Lafayette, IN

I couldn’t ask for anything 
more out of a local provider.

https://wintek.com/
https://my.ssfhs.org/aep/
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GENBNK-ADPR-PURDUE-1219

C O M M E R C I A L  B A N K I N G   |   P E R S O N A L  B A N K I N G   |   P R I V A T E  W E A L T H

First Merchants Private Wealth Advisors products are not FDIC insured, are not deposits of First Merchants Bank, are not guaranteed by any federal government agency, 
and may lose value. Investments are not guaranteed by First Merchants Bank and are not insured by any government agency.

Deposit accounts and loan products are offered by First Merchants Bank, Member FDIC, Equal Housing Lender.

WE’LL HELP YOU SEE BEYOND

  THE BOTTOM LINE.

firstmerchants.com  1-800-205-3464

We’ve been buying and selling real estate in 
Greater Lafayette for over 100 years.

Let us simplify the process for you.

765-742-1400 • www.shook.com • 300 N 5th Street, Downtown Lafayette

Your
Greater
Lafayette
real estate
experts

136007 _ SHOOK

stallard & schuh
title services

SHOOK KAY
INSURANCE

Home, Auto, Farm, & Business

SHOOK
PROPERTY MANAGEMENT

http://www.shook.com
https://firstmerchants.com/
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Less time with us.
More time with them.

PURDUEFED.COM/DigitalBanking

“The mobile experience is smooth, quick, and easy to use.” -Michael




